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120,000 Contractors and Builders 
Are Reading NATIONAL Advertisements 






























Think what this means 
to you Dealers who sell 
NATIONAL BUILD- 
ERS’ HARDWARE and 
are stocked ready to meet 
the demand. 


Are you one of them? 
Remember, wherever NA- 
TIONAL magazines go— 
NATIONAL BUILD- 
ERS’ HARDWARE goes 


also. Mencan’t build with- 









out Hardware. 








One of the most staple 
items in the building trade 
is Ornamental Butts. In 





this connection we call 





special attention to the 















NATIONAL No. 420 Ornamental Butts 













These are our latest design. They are replacing the old-style or common butts 
richly embossed—a credit to any door. many buildings. They save at least one- 

Being made of cold rolled steel they are half the usual time required to hang the 
very strong and serviceable. doors. 

Kasily reversible, being tapped at both Sizes: 3, 3% and 4 inches. Also made 
ends. Other features: The false tip is in smaller sizes for cupboard use, from 114 
threaded and screws into the butt. .\ slot to 2% inches. 
is provided for a_screw-driver, which Packed one pair in individual carton, 
makes it easy to remove the tip and affords with screws to match. Any finish desired. 
ready access to the pin. 3uy the NATIONAL way—direct from 

This slot also indicates which is the bor- the manufacturer's and save time and 
tom of the butt—a feature much appre- money. 
ciated by carpenters and builders. Send for Complete Catalog*ef Builders’ 





So popular are these butts they are now Hardware. 





National Mfg. Company _ sTERLING, ILLINOIS 
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LEADERSHIP! 


Volume 103 








my 
It is an interesting coincidence that, exactly one hundred years after the Savan- 
nah, the first steamship to cross the ocean, brought Transatlantic honors to the 
American flag and American genius, Lieut. Commander Read should successfully 
fly to Europe in the NC-4. 


The intrepid aerial navigator has clinched a record 
of American leadership which permeates history during the intervening century. 
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The Metropolis of the 


Southeast Proves a 
bounteous host to Hard- 


Men 
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ware Gathered 
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HERE are two mighty fine things about the 
T Clyde Line. One is that their boats sail from 

New York and the other is that they land in 
Jacksonville. Beyond this I dare not commit my- 
self. 

In the old days when Captain Clyde paced the 
bridge and Mrs. Clyde stewed the clams and fried 
the soft-shell crabs, the service may have been all 
to the good, but in these latter days the Clyde Line 
seems to have fallen into evil ways and those who 
precariously embark on a Clyde steamer ‘place them- 
selves in the hands of an encouraged covey of coons, 
whose tip desires eclipse even those justly famed 
coveters of large change that infest the gilded lob- 
ster cabarets of Broadway. 

We were not seasick, but for days we rolled un- 
certainly in whirlpools from which itching hands 
clutched upward and at us like the tentacles of an 
octopus that fed on live bait. I know that the golden 
road to the pearly gates will never look so good to 
me as did the gangplank that led from the Arapa- 
hoe to the greatest city of the southeast. Like a 


great rubber eraser Jacksonville jumped to the job 
of convincing the wayfarers that here was.a haven 
of refuge. 

Were you ever the guest of a city? I never was 
before, and lest it may never happen again I want 
to spread the glad tidings while the going is good. 
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Romantic Story of a 
City That Is Hitting 
Its Stride with Seven. 
League Boots—Hamp 
Williams Portrays Re. 
construction O p por- 
tunity —Gamble Says, 
“Prepare and Hustle 
—Keep Stocks Up, All 
Together!” 
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“Welcome to Jacksonville” 


IGHT at the foot of the gangplank I lost my 


wife. A good-looking, energetic chap had 
stepped right over the ropes that held the crowd 
back, and when I settled from the shock I heard him 
saying, “You’re Mrs. Soule, aren’t you? I knew it. 
Welcome to Jacksonville. How are you—Roy? 
Come right this way, it’s a short cut to my car.” 

He dropped Mrs. Soule’s hand, and grabbed mine, 
and as he did so I saw a mighty charming girl in- 
troducing herself to my life partner. ‘I’m the 
secretary of the Jacksonville Chamber of Com- 
merce,” he continued, “and this is my wife. We're 
down here to invite you folks to be the guests of 
the Chamber as long as you can stay in Jackson- 
ville.” 

I looked back at the Boss, and over a bundle of 
freshly picked peas that filled her arms. She said, 
“I think this is pretty fine, don’t you?” 

Fine, say, I forgave Clyde and the chicken that 
had come to us in an egg shell, right then and there, 
and told Secretary Kessler that if Jacksonvile could 
get any more fun out of entertaining us than we 
would get out of being entertained, they’d be going 
some. 

We dropped into a car that purred like a monster 
cat, and sank into cushions that met and eased 
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each joint into a position of eternal contentment. 
Right there was born the “Home James” feeling 
that grew upon me as that car continued to answer 
my beck and call until the sad dictates of the job 
relentlessly separated us, and I took the Coast Line 
north. ; 

They drove us to a hotel where a room fit for a 
king and a swimming pool filled with Florida water 
furnished further evidence of the new estate. 

Our host and hostess departed, but the “shofer’’ 
and the twin six lingered, lingered until we had 
washed the sea dust out of our ears, until we had 
eaten a breakfast that started with glistening yel- 
low Florida grape and ended with fresh pompano 
that two hours before had been ‘swimming in 
Florida waters. Lingered, thank the Lord, until 
we came down the elevator and “our shofer’” po- 
litely suggested that the Jacksonville Chamber of 
Commerce thought we might enjoy a ride to St. 
Augustine. 

Well from that point forward he didn’t linger. 
We rode 107 miles through virgin forests in which 
live oaks festooned with Spanish moss hung in 
languid beauty over lagoons of wild hyacinths in 
bloom. We motored past orange groves great in 
productive power and good to see. We skimmed 
past farms where four crops a year are each more 
certain than the slim chance of a single crop in less 
favored farming sections. We drank in the beauty 
of the stately palms and drew deep breaths of fresh 
air, tainted only by the God-given fragrance of 
honeysuckles and magnolia blooms. We saw truck 
patches triumphing in spots over the dense wildness 
that surrounded them. We visited the oldest house 
in America, the old Spanish fort, the light house, 
the aligator farm and the Fountain of Youth. 

The fountain was working in great shape. There 
are plenty of evidences that a dip in its waters won’t 
transform a crabbed, joint creaking, cussedly, queru- 
lous old customer into a model 1920 college youth, 
but as a plumbing achievement it’s a wonder and 
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nature has naturally endowed Florida with a climate 
where men and women grow old gracefully. 


Night Life in the Everglades 


N the way back to Jacksonville we were over- 
taken by a thunderstorm that quickly and 
thoroughly washed the wilderness and tucked its 
children in bed. We stopped on a bridge over a 
small stream. Stopped because the moonlight music 
of the things that creep, crawl and hop sounded far 
louder than our open muffler. I have heard frogs 
croak, and my ears have been assailed by frogs that 
g-r-r-ump, but never have I heard frogs sing before 
or since. They sounded like the twang of great 
banjo strings. There was a distinct and altogether 
musical note in every throat. Their vocal chords 
seem loosened and in tune. From that jungle came 
every note you cou!d imagine, a symphony it seemed. 
The whole forest was in rhythm. To test it we 
counted and beat time, but nature’s great orchestra 
continued its song of gratitude to the God of the 
everglades. It sounded louder, wilder, weirder and 
sweeter than the orchestra at the New York Metro- 
politan Opera House. 

If you ever go to Florida charter a car on a rainy 
night and drive out into the deep woods and listen 
to the notes of night life. It will give you thoughts 
that will fill you with wonder and awaken in you 
new knowledge of the universe. 

I wondered why our hosts turned us loose alone 
that first day in Florida, and I have come to the 
conclusion that the Chamber of Commerce of Jack- 
sonville knows that it’s just naturally in the air to 
fall in love with your wife all over again under the 
altogether delightful spell of that Garden of Eden. 

That trip made me understand as I have never 
understood before why the tourist is a crop to be 
absolutely counted on year after year in Florida. 
The tourist is a migratory bird blessed with a con- 
siderable degree of intelligence—and you can’t keep 
him away. 

















Windsor Hotel, the convention headquarters, and Secretary Walter Harlan, H. O Dowling of Ozark, Ala.; 
W. B. Griffin of Griffin, Ga., and Richard De Lamar, Hawkinsville, Ga. 
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A bunch of convention leaders posed in the greatest naval stores yard in the world 


A Real Southern Commercial City 


FoR years Jacksonville pulled on the one rope that 

annually bobbed the tourist up like a jack-in- 
the-box. Then Jack woke up, Jack and Jill quit the 
silly trot that carried but pails of water to the top 
of the hill, dug a deep well, tapped the streams of 
commerce and put in a power pump. 

Monday morning Jack, ably represented by Sec- 
retary B. R. Kessler and President A. W. Cockrell, 
started out to show me a real southern commercial 
city. 

From a population of 57,699 in 1910, they have 
jumped to 125,000 inhabitants. Despite a marvel- 
ous home building program I didn’t see a “For 
Rent” sign on a single house. Building may be 
languishing in many cities. It’s moving right along 
in Jacksonville. 

The bank clearances of 1910 were $124,657,071.- 
62. In 1918 $282,876,129.07. There is certainly a 
lot of loose change in Florida’s metropolis. 

The bank clearances for April, 1919, were in ex- 
cess of 100 million dollars. Four-fifths of ‘the 
twelve-month total for 1910. 

Since 1914 the number of vessels clearing from 
the port of Jacksonville has doubled. Their harbor 
is a miniature New York, a whistling, hustling, 
healthy sight to see. 


One of Jacksonville’s 


In 1910 they had no shipyards. Now they have 
eight shipbuilding plants creating wood, concrete 
and steel vessels. 

They took me to great nitrate plants, to fertilizer 
plants, places where they made stimulants for old 
mother earth. 

We waiked through saw mills where great band 
saws mingled their whine with the short sharp zips 
of a multitude of smaller circular saws. Our nos- 
trils filled with the sweet fresh smell of freshly cut 
Florida pine, and our ears rang with music of planer 
knives. From the great port of Jacksonville lumber 
shipments have been jumped from comparatively 
small figures to those that crowd the billion foot 
mark to-day. 

We visited a municipal dock. Walked to the end 
of it. They said that series of docks was a thousand 
feet deep. To one who brought his own corn supply 
it seemed a mile long. Then from the eminence of 
a barrel filled with rosin I looked over fields of simi- 
larly filled barrels, acres of them, the parked and 
concentrated product of millions of tapped Florida 
pines. It is said to be the largest accumulation of 
naval stores in the world. If there’s a larger one 
I want a telescope when I go to look at it. 

Then we motored to an outfitting plant where 
ships are fitted with everything from tableware to 


many new shipyards 
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anchors. It’s a new industry in Jacksonville, new 
and gigantic. 

Since 1910 literally hundreds of both small and 
large manufacturing plants have sprung up in this 
new-born business city of the South. 

And Jacksonville wears its new hat well. It may 
be rather jauntily tipped on one side at times, but 
who wouldn’t strut a little with such a string of ac- 
complishments. 


Tourists Now “By-Products” 


MET the merchants in their stores, the profes- 

sional men in their offices, the Rotary Club at 
one of the greatest noonday meetings I ever at- 
tended, and all through the fiber of these fellows 
ran a pride in their city, an ambition as high as 
their skyscrapers, and a hustling endeavor to land 
right and a vantage point to deliver the goods that 
would make a greater Jacksonville. Yes, the gi- 


This remarkable panorama photograph of the Jacksonville waterfront shows miles of deep water docks 
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gantic tourist has by comparison become but a small 
by-product in the great mill that grinds grist for 
growing Jacksonville and in its new harness the city 
is keeping tight the tugs that help pull America’s 
great load of commercial responsibilities. 

And while I was looking at this panorama of 
prosperity my better half was being most gener- 
ously entertained by a group of most gracious 
ladies. She is convinced that Jacksonville is the 
social center of the South, as I am that it is a rank- 
ing industrial city. 

Now I’ll leave it to the readers of HARDWARE AGE 
if this wasn’t some sale. A carefully planned, mas- 
terfully executed bit of business strategy. The 
Chamber of Commerce wanted a story of Jackson- 
ville woven into this convention report, and if it 
hadn’t preceded the story-of the big meet of the 
Florida, Alabama and Georgia Hardware Associa- 
tions I would be a self-branded bull in a china shop. 


Original Hall Too Small 
thaws first thing that happened when Walter Har- 
lan’s clan assembled was a sudden realization 
that the hotel hall was too small for a joint meeting 
of these three great southern retail hardware asso- 
ciations that have doubled their membership in the 
past 12 months. Tuesday afternoon 550 of them 


met in the Opera House, where after fitting ad- 
dresses of welcome by Joseph L. Guernsey and his 
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Where Nature’s orchestra strums the Everglades Ray 


honor the Mayor, President Morton of Alabama 
and President Persons of Georgia joined forces in 
response. Frank Cassell of Belknap then delivered 
an address rich in both humor and rip2 selling 
experience. 


Hardware Men of the South Meet in Joint Convention 


HEN H. H. Fitts of the Simmons Hardware 
Company spoke feelingly of man’s opportunity 
and duty to measure up to the tune of the times. 


No wonder the tourists come back 
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One of his stories is well worth repeating. 


“IT am reminded,” he said, “of a story of a clergy- 
man from one of the eastern cities who became very 
much overworked and decided to take a vacation, and 
for that purpose went into a remote mountain region 
seeking absolute. quiet and restfulness. It became 
noised about, however, in the countryside that this 
noted orator was in their midst and he was called upon 
by a delegation of their people with the request that 
he favor them with a sermon in their community or 
neighborhood meeting house, on the approaching Sun- 
day. Feeling that this was a direct call to a service 
which he should render, the good parson readily agreed 
and at the appointed time delivered a helpful and im- 
pressive sermon. As he was leaving the church, walk- 
ing down the main aisle after the congregation had 
departed, he was joined by his little daughter, who had 
occupied one of the pews during the service, and as they 
walked out of the door, the doctor’s attention was at- 
tracted by an alms box attached to the doorpost. In 
the generosity of his heart the doctor put his hand in 
his pocket and drew out a silver dollar and deposited 
it in this box. As he was leaving the church, the dele- 
gation of gentlemen again approached him and thanked 
him for his inspiring and helpful sermon, and told him 
that it had always been their custom, when a visiting 
clergyman honored them with a sermon to give to such 
clergyman the contents of the box at the door. The 
spokesman of the committee accordingly opened the 
box and took from it the good doctor’s silver dollar and 
handed it to him. The little daughter pulled at his 
sleeve and said, ‘Daddy, if you had put more in, you 
would have gotten more out.’ 

“That point is self-evident. What each one of you 
gentleman will get out of your organization and your 
association depends to an unusual degree upon what 
you put into it.” 

Roy F. Soule, editor of HARDWARE AGE, then 
spoke on optimism. He paid high tribute to the in- 
dustry and initiative of southern business men and 
said that for the first time in half a century south- 
ern business men had southern capital with which 
to get prompt action on southern ideas. Mr. Soule 
is confident that the business of the year will run 
heavier and end in a more healthy gondition than 
even the mildest sort of a pessimist imagines pos- 
sible. 

On Wednesday morning the Georgia Association 
held its business meeting at the Windsor Hotel. In 
,the afternoon the Alabama and Florida conventions 


convened. 
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Williams Portrays Great 








Reconstruction Opportunity 


O* Thursday in a joint meeting Hamp Williams, 
a member of the Executive Board of the Na- 
tional Retail Hardware Association, delivered the 
following address: 


With the readjustment of business will come many 
changes. They are coming slow but sure and are di- 
vided into three classes, viz., Industrial, Commercial, 
and Governmental. The Industrial comes first, how- 
ever, and is the foundation of the whole structure, 
production and creation. 

In this the greatest factor is labor, and labor is the 
fundamental, it is the Alpha and Omega, the begin- 
ning and the end, and must be dealt with fairly or else 
our whole industrial life will suffer. Food and material 
is abnormally high, labor to produce them should in all 
fairness be equally as high, therefore we might as 
well adjust ourselves to this condition now as later. 

Back in the 70’s and 80’s we paid our clerks from 

5 to ‘$25 per month; at that time you could buy a 
cow and calf for $10 or $15, pork at 3 cents and bacon 
at 6 cents per pound, eggs 5 cents per dozen, and hens 
from 10 to 15 cents each. In Kansas they burned corn 
for fuel and we burned and destroyed our cotton seed, 
which is now worth $75 per ton. 

In my good old southern state of Arkansas the legis- 
lature passed a law compelling all ginners to burn or 
keep fenced all cotton seed so that our three-cent pork- 
ers couldn’t get to them, which caused their death. That 
law was never repealed; it was not necessary. 


Pay for Hardware Salesmen 


(A we paid our clerks from $40 to $50 per 
month, and with this advance living expenses had 
gone up in excess of this increased wage; now we ‘pay 
them a greater range of salaries, $60 to $100 per 
month, but other things have advanced, far in advance 
of this increase. Cows and calves are now selling from 
$75 to $150, pork out of the markets from 25 to 35 
cents per pound, bacon from 40 to 60 cents, eggs 40 to 
50 cents per dozen, and hens from 75 cents to $1.50 
each, and they ere not burning any more corn in 
Kansas but are selling it at from $1.50 to $2 per bushel, 
and we are producing fats for human consumption out 
of cotton seed we once destroyed. 

Now let us compare the present salaries we are pay- 
ing our clerks to those of the 70’s. The farm products 
that I have mentioned are from six to ten times as high 
as they were then, but the salaries we are paying now 
are not in proportion to the increased living expenses, 
and besides, we are getting very much better service, 
and if we are not getting a profit to justify the proper 
increase in salaries that is our fault; the people are 
willing to pay us a living margin and it’s up to us to 
get it, and it is no fault of our clerks that we do not 
get it. 


Hyacinths, that’s all 



























Every route is a “scenic” route 


The same thing applies to nearly all labor. I can 
remember when carpenters and bricklayers got only 
from $1.50 to $2 per day and they worked from sun-up 
until sun-down, ten hours or more. Now they have an 
established wage for eight hours; carpenters from $5 to 
$6 per day, which is not at all out of line with the other 
advances, and we must adjust ourselves to these in- 
creased salaries with all classes and demand good and 
efficient service. 

Our public schools at this time are requiring some 
serious thought and attention; our teachers are not 
being paid a living wage; they can’t live on the salaries 
they are getting. We cannot pay our present bonded 
indebtedness and interest even at the low salaries out 
of our present income, much less an increased wage. 
Our valuations and rate of taxation have not increased 
ingproportion to our needs and will not produce revenue 
suffic sient to meet our present expenses. There must be 
a readjustment, we must have more revenue, else our 
schools will go down. The same condition may prevail 
in your stores. You may not be getting profit sufficient 
to justify you in paying your clerks a living wage. 
If not, you had better get busy. 

We are funny beings. Farm wagons that we paid 
$65 for before the war we now pay $125 or more for, 
and we buy many other items at even a much greater 
increase in price. We say nothing and offer no objec- 
tion whatever. Why can’t we be just as liberal-minded 
in paying salaries and other things? 


Keep Stocks Up 


HERE are many features in the readjustment that 

are common to us all. Buying in a conservative 
manner seems to be the slogan. Everybody says “be 
careful, buy as your trade demands,” In my judgment 
you can be too conservative; you had better keep up 
your stock and buy what you need for your trade. If 
you sit down and wait for the “— you will go 
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broke waiting. Buying and selling will go on, no 
matter what the prices are. 

i kncw men who have been figuring on going into 
business for the past twenty years. They are waiting 
for conditions to get right. Once they say goods are 
too high and bound to come down; next goods are being 
sold too cheap and no profits are being made; next 
they are waiting to see how the crops will come out or 
how the labor troubles will be settled, and now they are 
waiting for the general readjustment following the 
greatest of all wars. 

Our Government will pass through a most complete 
readjustment after peace is declared; the entire com- 
mercial life of the whole world is in the process of evo- 
lution and the best way for us to keep pace with these 
rapid changes is to attend our hardware conventions 
and read with interest and profit the hardware journals. 


. What Readjustment Will Bring 


N the readjustment of business, tools and implements 

will be standardized and prices will be more stable, 
terms of credit will be shortened and abolished alto- 
gether in many lines. Railroad freight and transporta- 
tion of every kind will be lowered, we will have trans- 
continental highways and much traffic will be by motor 
power. We will have better paid school teachers, 
clerks and labor of all kinds. 

Women are going to vote and take an active part in 
the great readjustment of things in general. We are 
going to be less selfish and more charitable, the unfor- 
tunate poor are going to be cared for, and child labor 
will be abolished the world over. 

Science will predominate—scientific education, scien- 
tific farming, and scientific living. We will eat less 
of the things we should not eat and more of the things 
we should eat. This war has been a scientific war 
and many discoveries have been made in the preserva- 
tion of life and the further development of scientific 
production and manufacturing. 

We will sell more cream separators, incubators, can- 
ners, and country lighting and water systems, more 
tractors, more automobiles and accessories, more wash- 
ing machines. ‘ 

We will have more sheep and goats, better cows and 
better hogs, better poultry, better mules and better 
horses. 








Walter Harlan 
enjoying a 
ride on 

a prize pair 
of Florida 
alligators 


Driving alli- 
gators abreast 
is some trick— 
they always 
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directions 
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We will have a national fence law and keep our own 
stock upon our own meadows, our burdens are going 
to be lessened, living conditions better and more sani- 
tary. 

_ We will have more colleges and less crime and fewer 
jails and no penitentiaries after the world’s readjust- 
ment. 


J.R.Gamble Delivers Address 


on “ Business Preparation” 


Af a most delightful trip to St. Augustine 

on Thursday the final joint session of the asso- 
ciations met to hear J. R. Gamble, the able past 
president of the National Retail Hardware Associa- 
tion, deliver the following address: 


Up in the mountains of northern Alabama lives Uncle 
Hal Wideman, a lovable, big-hearted old Confederate 
veteran, who loves his neighbors, visits the sick and 
seeks out the poor, that he may minister to their needs. 
He had only one bad habit which worried his more 
pious neighbors—he would swear. But last year a 
visiting evangelist held a revival on Sand Mountain 
near Uncle Hal’s home, and Uncle Hal was gloriously 
converted. Soon after the close of the protracted 
services the congregation was called together to discuss 
the war conditions and pray over the situation. After 
several lengthy speeches and many prayers the preacher 
announced that the meeting would be closed with 
prayer led by Brother Wideman. Uncle Hal rose and 
said, “Oh, Lord, the whole world is in a whirl and the 
devil of it is, none of us know where we are at. Gee 
whiz! Amen.” 

This short prayer did not only express the situation 
at that time, but it truly expressed business conditions 
which have prevailed for some time. Although business 
has been good in most lines, still that unsettled state 
has existed which has caused a feeling of uneasiness 
and distrust that materially affected our country. 


Confidence First 


ONFIDENCE is the hand-maiden of prosperity. We 

cannot have permanent prosperity until confidence 
is fully restored. This confidence in the future of our 
country must begin with the manufacturer and extend 
on down the line through jobber and retailer to the 
ultimate consumer. The manufacturer cannot on the 
one hand inspire his customers, the jobbers and retail- 
ers, with confidence in the stability of the market, and 
on the other, make his purchases in small quantities, 
inadequate to meet the demands of the trade, for fear 
of a break in the market. Nor can the jobber hope to 
pass this feeling of confidence to the retailer and the 
retailer to the consumer, unless they share together 
the responsibility of establishing this feeling of sta- 
bility, even if it does take some nerve and grit to be a 
good sport at this time. ‘ 

When the United States joined the Allies in a just 
war against Germany, the cry went up, “We are un- 
prepared.” The words preparedness and unprepared- 
ness were as common on the lips of our people as the 
words efficiency and inefficiency were for a few years 
previous. And we were unprepared. But a great army 
was mobilized, transported to France and put into the 
trenches so quickly that it took our own breath and 
absolutely dumfounded both our Allies and our ene- 
mies. The great war is over and out of the shadows 
of war comes the dawn of liberty, peace and prosperity. 
Our armies fighting for justice and right have had 
their sacrifices crowned with success. 

But do you suppose that business will be adjusted 
to meet the new conditions which will naturally come 
as a result of the war as quickly as Uncle Sam pre- 
pared to fight? 

I am afraid that a vast number of our retail mer- 
chants are going along in the even tenor of their way, 
expecting to do business along the same lines and by 
the same methods as they did before the war. They 
do not seem to realize what a great change has taken 
place in our citizenship. 

The good women who walked the streets of our 
cities, towns and villages soliciting funds for the Y. M. 
C. A., Red Cross, K. of C., Jewish Welfare and Salva- 
tion Army—the women who drove their cars in the 
service of the Motor Corps, the women who served in 
the canteens, the Red Cross nurses; or, in fact, any of 
the good women who worked and prayed for the boys 
in camp. in the trenches or on the high seas will never 
feel as they did four or five years ago. They will have 
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They didn’t see the “Keep Off the Grass” sign in Confederate Park. 


J. L. Gurnsey, Orlando, Fla.; J. R. 


Gamble, Montgomery, Ala.; B. C. Faircloth, E. L. Almond and J. R. Gamble, 2nd 


a much broader vision of life, a finer conception of 
their duties and a more sacred idea of their individual 
responsibilities. 

The men who contributed their time and money to 
war work, who gave up their all unreservedly and pa- 
triotically, whether at home, in the factory or on the 
battlefield, can never think the same thoughts or even 
have the same desires they had before the war. 

There has been much discussion in the past as to 
when the world would likely come to an end, and many 
definite dates have been fixed by religious fanatics for 
the coming of that awful day; but it can be truly said 
that the world has already come to an end. 


A New World Is Here 


HE old world with its narrowness, its hatreds, its 

petty jealousy and its selfishness has passed away; 
and we are now living in a new world; born in a travail 
of sorrow and breaking hearts, of awful bloodshed, 
death and destruction. But like a clear and peaceful 
sunrise after a stormy night, thank God, a beautiful 
world has come into existence—a world that is march- 
ing on to a more glorious era; an era of brotherly love, 
of liberality and just and honorable settlement of all 
differences that may arise between nations or indi- 
viduals. And the man or woman who fails to keep 
step is hopelessly and forever lost in the great pro- 
cession. 

Never before has it been so necessary for the re- 
tailer to be efficient; for old slipshod methods cannot 
stand the pressure to-day. If he would become efficient. 
he must educate himself, by studying the methods of 
up-to-date, successful merchants; by attending every 
hardware convention within his reach, and by reading 
carefully the trade papers. He must learn that co- 
operation and not competition is the life of trade; 
that his success depends upon the success of the town 
or community in which he lives, and that the success 
of his community depends upon the success of the 
surrounding communities; that he is not sufficient unto 
himself; that no man can live or do business alone. 


No Profit in Empty Shelves 


E are now passing through a mild business revo- 

lution. There is bound to be a readjustment 
of prices and during this readjustment the souls cf 
some men are going to be tried. Time will soon tell 
who have been preparing for post-war conditions and 
who have not. During the war we tried to adjust 
ourselves and our businesses to the rapidly changing 
conditions. Now that the war is ever. we talk of read- 
justment and reconstruction as if still in the future; 
but do we realize that conditions are ravidly changing 
yesterday. to-day and to-morrow, and are we grasping 
the significance cf these changes? 


Readjustment in prices, downward, is taking place 
and will continue to take place. These reductions, for- 
tunately for all, are coming gradually. They have 
hardly affected the retailer, and it is my candid opinion 
that the retailer who has been thinking of and pre- 
paring for these changing conditions, about which we 
have been talking for more than two years, is not 
going to be affected by price reductions. : 

It has been the policy of the wise dealer, knowing 
that empty shelves pay no profits, to manage not to be 
out of any regular stock item more than he could help. 
He is now buying, and in moderate quantities; and if 
he will only continue this policy until conditions are 
normal again, he will find that instead of being finan- 
cially ruined by this period of readjustment, as was 
predicted by some, that he has come through with 
scarcely a scratch. 


Fire Insurance Advice 
T the session George M. Gray, Secretary of the 
Ohio Hardware Mutual Insurance Company, 
answered important questions on fire insurance. 
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J. B. McFadden, Ozark, Ala.; A. L. Burdett, Atlanta, 
Ga.; Fred H. Young and G. S. Meserve 


Bee oe AL Ee 


CRETE Oy Men eRET eee 


ust 





” 
“ 


Sth ads a ar sp Daas. 


. 








64 





Hardware Age 


How Courtesy Pays Dividends in Business 


W. HATCHE, well known in southern hard- 
* ware circles, then delivered the following ad- 
dress on “Business Courtesy :” 


For convenience in discussing the matter of courtesy 
in business we will subdivide it into three sections: 

1. Courtesy in our own business toward our em- 
ployees, customers, etc. 

2. Courtesy toward our competitors, those in the 
same line of business or toward fellow merchants. 

3. Courtesy toward the outside business world, the 
general public, traveling men, and in correspondence. 

Have we not noted frequently thut by caustic or 
harsh criticism we had caused a little rankle of bit- 
terness in one of our employees when if we had clothed 
our remarks in courteous phraseology we would have 
impressed our point just as well and left him feeling 
that we at least gave him credit for trying to do right. 
Don’t always begin the criticism or correction of a 
clerk with the insinuation that he is a slacker. He 
may be just the opposite. Handle the matter cour- 
teously and nine times out of ten your considerate 
treatment will be an incentive to him. Did you ever 
overhear one of your clerks who possessed this qualifi- 
cation handle a complaint from old Smith or old Jones, 
who had the reputation of being the neighborhood 
grouch, and all-around kicker? First, did you note 
how the courteous, friendly greeting palliated or even 
eliminated a portion of this customer’s irate abrupt- 
ness? Courtesy is an evidence of good feeling, and its 
use by this clerk partially disarmed this customer and 
brought him to a disposition to be reasonable. In a 
few minutes you saw him, smiling and pleased, leaving 
the store perhaps with a new purchase—still a good 
customer of the house. Would you have done as well? 

Practice courtesy yourself and you will soon see your 
action reflected in your clerks to your profit. 

Receive your customers with the glad hand. If their 
wants should be small or their position in life obscure, 
exert yourself all the more to serve them well, and 
leave them with the conviction that you really mean 
something by your courteous treatment, and that you 
have ¢ genuine interest in their welfare. 

There never was a greater field for the application 
of the golden rule than toward those that are in the 
same line of business, our competitors. 

Don’t assume the eye and tooth policy toward a com- 
petitor, because if you show a disposition to treat him 
courteously he will meet you more than half way and 
you will soon know each other better, to your mutual 
advantage. Never take advantage of the complaint of a 
customer of his to give him a knock. The customer 
may get over his anger and think the less of you for it. 





I'l vida water flows free from the fountains in Jackson > lle 


Courtesy to the Traveling Man 


kg third division of our subject brings us to its 
application as related to the business world at 
large and specifically to that portion of it represented 
by traveling salesmen. I imagine I can see in the faces 
of many of this fraternity here to-day a hearty ap- 
proval of the energetic handling of this feature of my 
talk. Perhaps they do not have to dig far into their 
recollections to remember how they were compelled 
to leave some place of business feeling that the world 
was far less bright and the burdens of life much heavier 
than before they entered. All because some merchant 
was caustic, abrupt and discourteous in his reception 
and dismissal. 

Or perhaps in another instance he received an order 
but the manner of placing was such that it discounted 
the satisfaction of receiving it, and if he was frank 
he would acknowledge that his spirits would have been 
better with less business and more courtesy. The 
traveling man is made out-of the same sort of stuff 
that we are. He has his troubles, his hopes, his ambi- 
tions. Most of them are good fellows, and I wish to 
say that I consider them the best friends the dealer has. 
By their assistance and co-operation they have started 
many a merchant toward a success that he otherwise 
never would have known. They have helped many a 
dealer follow the thread of safety through that vast 
labyrinth of commercial difficulties where lie the bleach- 
ing bones of many a promising business enterprise. 
Let us render him his just deserts, but above all let 
us treat him courteously, for if he is not your friend 
he is the other fellow’s, and he will appreciate it. 

I will now refer briefly to our relation with the 
firms with which we do business. Doubtless many of us 
have suffered by the curt phraseology of some sales 
manager with an exaggerated feeling of his own im- 
portance and who has not yet learned that the other 
fellow has at least some rights even though he lives in 
a small town and conducts a hardware store. 

Fortunately this species is rare, and most of the 
letters we receive are couched in the courteous and 
polite verbiage that betokens the well-trained business 
man. Let us do as well. Let us show the big boys that 
there is some talent out in the bushes and far from 
the glittering thoroughfares of metropolitan centers. 
If you have troubles, clashes and grievances, don’t go 
at the other fellow’s throat in Bolshevik fashion, but 
rather in an earnest, conservative, courteous manner, 
and if subordinates are obdurate take your case higher 
up. I have never yet failed to get an equitable adjust- 
ment in these matters if I only preserved an even de- 
meanor and handled the matter properly. 
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R. E. Jarman, Jr., Baxley, Ga.; D. L. Thomas, Tampa, and Mr. Jarman smiling 


New Officers Elected by 
Four Associations 


HE following officers were then elected: ALA- 

BAMA ASSOCIATION: R. O. Noojin, president, 
Attalla, Ala.; A. E. Leckie, vice-president, Green- 
ville, Ala. Executive committee: M. A. Smith, 
Ozark, Ala.; J. Frank Gamble, Montgomery, Ala.; 
J. P. Sitz, Gadsden, Ala.; John D. Wyker, Decatur, 
Ala.; R. O. Cranford, Jasper, Ala. Advisory board: 
J. B. Morton, Bessemer, Ala.; H. O. Dowling, Ozark, 
Ala.; J. R. Gamble, Montgomery, Ala. Delegates to 
the national convention at Pittsburgh, to represent 
Alabama, as follows: H. O. Dowling, Ozark, Ala.; 
R. O. Noojin, Attalla, Ala.; Walter Harlan, Atlanta, 
Ga. 

FLORIDA ASSOCIATION: S. Kendrick Guernsey, Or- 
lando, Fla., president; J. B. Glass, Hastings, Fla., 
vice-president. Executive committee: Fred H. 
Young, Lake City, Fla.; D. L. Thomas, Tampa, 
Fla.; S. A. Whitesell, Clearwater, Fla.; D. E. Me- 
Iver, Ocala, Fla.; G. S. Meserve, St. Augustine, 
Fla. Advisory board: D. L. Thomas, Tampa, Fla. ; 
D. E. McIver, Ocala, Fla.; Fred H. Young, Lake 
City, Fla. Delegates to the national convention at 
Pittsburgh, to represent the Florida Association, 
as follows: Fred H. Young, Lake City, Fla.; D. L. 
Thomas, Tampa, Fla.; G. S. Meserve, St. Augustine, 
Fla. 

GEORGIA ASSOCIATION: R. F. DeLamar, Jr., How- 
kinsville, Ga., president; E. L. Almond, Socisl Cir- 
cle, Ga., first vice-president; L. M. Maddox. Dublin, 
Ga., second vice-president. Executive committee: 
W. O. Barrow, Bowdon, Ga.; D. Holmes, Cordele, 
Ga.; T. A. Burke, Washington, Ga.; P. D. Rich, 
Colquitt, Ga.; Walter Harlan, Atlanta, Ga. Advis- 
ory board: Cx X. Balfour, SaVannah. Ga.; J. P. 
Persons, Griffin, Ga.; R. W. Hatcher, Milledgeville, 





Ga. Delegates to the national convention at Pitts- 
burgh, to represent Georgia, as follows: J. P. 
Persons, Griffin, Ga.; R. W. Hatcher, Milledgeville, 
Ga.; R. E. Jarman, Jr., Baxley, Ga.; C. X. Balfour, 
Savannah, Ga. 

SOUTHEASTERN RETAIL HARDWARE ASSOCIATION 
AS FOLLOWS: C. X. Balfour, Savannah, Ga., presi- 
dent; O. K. Jones, Sweetwater, Tenn., first vice- 
president; Fred H. Young, Lake City, Fla., second 
vice-president; Walter Harlan, Atlanta, Ga., secre- 
tary-treasurer. Executive committee: J. B. Mor 
ton, Bessemer, Ala.; H. O. Dewling, Ozark, Ala. >; 
J. R. Gamble, Montgomery, Ala.; D. L. Thomas, 
Tampa, Fla.; G. S. Meserve. St. Augustine, Fla.; 
R. E. Jarman, Jr., Baxley, Ga.; R. W. Hatcher, Mil- 
ledgeville, Ga.; Hugh C. Ross, Jackson, Tenn.; L. F. 
Bell, Springfield, Tenn. . 

State seal emblems of Alabama, Florida and 
Georgia, made of hardware, were presented to each 
of the three States by Simmons Hardware Com- 
pany, to be given to the most popular hardware 
man of his state. The contest’ was conducted by 
secret ballot, and developed quite a lively and in 
teresting race. It proved that each state—Aia- 
bama, Florida and Georgia—had quite a number 
of popular hardware dealers. The contest ended as 
follows: Alabama, H. O. Dowling, Ozark, Ala.; 
Florida, Fred H. Young, Lake City, Fla.; Georgia, 
J. P. Persons, Griffin, Ga. Each of the three win- 
ners decided that they would pass the emblems along 
to the retiring president. 

The insurance discussion developed a deep inter- 
est among the members. It was decided by the 
convention to organize a Southeastern ‘Hardware 
Fire Insurance Exchange. Applications were passed 
out during the-convention, and the members pres- 
ent subscribed $800,009 insurance. 

The big convention closed with a big swimming 
party. 
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TO THE SOVEREIGN STATE OF VIRGINIA, one male child. 
NAME—Virginia Retail Hardware Association. 
CHRISTENED BY that native Virginian Right Rev. Herbert P. Sheets 


of Argos, Ind. 


PHYSICIAN IN ATTENDANCE—Dr. Sam R. Miles of Peachtree, Wis., and 


Argos, Ind. 


GUESTS AND GODFATHERS AT THE CHRISTENING SERVICE—P. J. Jacobs, 
Secretary, Wisconsin Retail Hardware Association; Leon D. Nish, Sec- 
retary, Illinois Retail Hardware Association; Roy F. Soule, Editor, 


HARDWARE AGE. 


RELATIVES ASSEMBLED—Forty hardware dealers from the Old Do- 


minion. 


IMPORTANT FOLLOW THROUGH—With an eye to the future both God- 
fathers Nish and Jacobs issued special fire insurance policies and Editor 
Soule presented the infant with a jug and 40 ft. of fire hose with a nipple 


attachment. 


Now with this brief introduction, here’s what it was all about— 


Loaded and Primed 


ITH 30 retail hardware associations, em- 

V \ bracing over 40 states in this country, 

Virginia found itself running a bad sec- 
ond, and it is against precedent, politics and prin- 
ciple for the Old Dominion to eat anyone’s dust. 

Appreciating this fact the officers of the Na- 
tional Retail Hardware Association issued a call 
to the hardware dealers of Virginia to meet in 
Richmond, May 29 and 30, for the purpose of or- 
ganizing a state retail hardware association. 

They came, 40 of them, dealers from every sec- 
tion of the great old State, came convinced of 
the need and loaded and primed to organize. 

They met at the Jefferson Hotel, and after 
Thomas B. Howell, president of the Richmond Re- 
tail Hardware Association, had outlined the pur- 
pose of the meeting, broke loose with a yell that 
announced in no uncertain terms that Old Vir- 
ginia was on the way. 


OY F. SOULE, Editor of HARDWARE AGE, then 
delivered a heart to heart talk on the value 
of organization. 


Mr. Soule reviewed the many 


advantages that accrue to state hardware associa- 
tion members and pointed out clearly that a 
dealer member with a $12,000 stock could readily 
save $120 in fire insurance premiums and $25 in 
freight bills. He also pointed out the value of 
contact, and gave many interesting examples of 
moral and business uplift that have come to hard- 
ware merchants through association work. He 
told how the Wisconsin Retail Hardware Associa- 
tion had grown to a membership exceeding 1200 
from a modest start of 30 dealers. He reviewed 
the exchange feature of the New York State Hard- 
ware Association. He told the story of the big 
buying movement at the Pennsylvania and Atlan- 
tic Seaboard Hardware meets. 

He reviewed the legal victories of organized 
hardware men who are ever ready to put a blud- 
eon on the head of any proposed law which for- 
gets to give the hardware trade a square deal. 
He told of the inspiration of the big state meets, 
and of the power of the organized hardware trade, 
paying high compliments to Murray Sargent and 
Will Graham for heading the important war work 
of the hardware fraternity. 
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Then he impressed upon the Virginia merchants 
the duties the hardware trade owes to the Ameri- 
can hardware manufacturer in these days of re- 
construction and explained the objects of the cut- 
lery news which is appearing weekly in HARDWARE 
AGE. 

Mr. Soule believes that foreign manufacturers 
are going to use cutlery as the head of a wedge 
to open up American distribution of a very large 
variety of foreign made hardware, and he strenu- 
ously advised backing the man who makes hard- 
ware in the U.S. A. 

-In closing he pointed to the present prosperity 
of the South and said that it should reflect itself 
in the birth of the Virginia Retail Hardware As- 
sociation. 

After a Question Box discussion on the evils to 
he overcome in the hardware trade of the State, 
the meeting adjourned until 2 P. M. 

At 2 o’clock after having been elected tempo- 
rary chairman Howell got under way right. 


Howell Hits Hard 


“WE are among the few states,” he _ said, 
“where hardware men are in their wild 
original state. The only reason we have not or- 
ganized in the past is that no one has been on the 
job. From this day forward there are going to be 
a lot of organized Virginia hardware dealers on 
the job every minute of every day. We hope to 
embrace every hardware dealer in Virginia in our 
organization. We are going to make the benefits 
of organization so apparent that they can't resist 
the appeal to get in. We have the right inspira- 
tion and the sound merchants of the State are 
already in line. Here’s a telegram from a live 
wire in Norfolk saying that eleven of the best 
dealers in that city want to join as charter mem- 
bers. Here are four other telegrams saying the 
same thing in four different ways. The news of 
our morning’s meeting seems to have struck 
responsive chords. A state without evils is too 
good to be true. Virginia has a heap of evil in it, 
and just now hardware seems to be hard hit. We 
are going to clean house. In order that we may 
sweep out the corners with characteristic hard- 
ware thoroughness we are here to organize. 

“Herbert P. Sheets is Secretary of the National 
Retail Hardware Association. It seems strange 
that Virginia should supply the National Asso- 
ciation with an efficient secretary before the State 
boasts of a state hardware association. Secretary 
Sheets will now address you.” 


Sheets Sells the National 


ME SHEETS in a logical convincing talk sold 
the National Retail Hardware Association. 
He said: “Ohio was the first State in which retail 
hardware merchants organized. That was in 
1894. New England had a hardware organization 
a year before that date, but it included jobbers 
and manufacturers. Michigan organized in 1895. 
In 1900 seven organized states joined efforts in 
what has since become the National Retail Hard- 
ware Association. Those seven states had a 
membership of 1200 dealers. A year later the 
membership had fallen to 750 merchants. Since 
1902 the National Retail Hardware Association 
has never skidded. Today it has between 15,000 
and 16,000 hardware merchants enrolled, and the 
big majority of the states in the Union are or- 
ganized. They own their own building and their 
Own magazine to boost their work. They have 
rid the retail hardware trade of suspicion and 
claim as their only excuse for existence their 
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ability to serve the trade. Several of the states 
include fully 95 per cent of the hardware dealers 
in their territory. Minnesota, Illinois, Wisconsin, 
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Indiana, Michigan and Pennsylvania are con- 
spicuous examples of thoroughly organized states. 
Louisiana is the baby association, having been 
organized in 1917. The great obstacle to be over- 
come in that State is to stop the jobbers from sell- 
ing at retail to the detriment of dealers who are 
their customers. They held a meeting two weeks 
ago, and it was a good meeting full of promise 
for the future. 


What Do I Get? 


ad considering membership in a retail associa- 

tion most dealers inexperienced in associa- 
tion work ask What do I get? A certain number 
of people look upon all trade associations as 
bodies born to gouge dollars out of the public. 
That view is a decidedly warped one. Good trade 
associations do urge the wisdom of getting a fair 
and just profit for services performed. 

“The National Retail Hardware Association 
was a decided factor in eliminating the old dis- 
honest advertising of the catalog houses who at 
one time freely and libelously branded all middle 
men as thieves. 

“The National Retail Hardware Association 
had a very important hand in eliminating fire in- 
surance evils. -In the old days the old line insur- 
ance companies rated hardware as an extra 
hazardous risk. Hardware men in our associa- 
tions thought that hardware was a preferred. risk, 
and organized hardware mutual fire insurance 
companies which recognized the justice of such 
claims. 

“These insurance associations have brought 
about general recognition of such claims, and are 
returning from 30 per cent to 50 per cent of the 
premiums collected on that basis, and at the same 
time have laid aside large reserves. 

“The National Retail Hardware Association has 
put a stop to the evil of manufacturers dumping 
surplus goods into catalog houses who break the 
national market by local price cutting, liberally 
advertised: The wholesalers of hardware worked 
wholeheartedly with the retailers in breaking this 
pernicious habit, and the result was that about 
300 hardware concerns got the new idea. The 
National Retail Hardware Association recognizes 
the right of the manufacturer to sell to whom he 
likes, but they believe that those who distribute 
95 per cent of the goods are entitled to business 
consideration. Still there are rare examples of 
rabid discrepancy. 


Killing a Crazy Law 


‘6 DARCEL post would be more pernicious than 
it is today if the National Retail Hardware 
Association had not fought it from the start. 
“There was at one time a bill fostered by those 
who would be favored which purported to be an 
uplift to agriculture. It was a_ purchasing 
scheme. If it had become a law and a man in 
Virginia had wanted to buy grapefruit he would 
have put in a request for a crate of grapefruit 
with the man in charge of township agriculture. 
That official would have passed it on to the county 
official, and he to the State Chairman of Agricul- 
ture. The state official then put the order up to 
the national head to this weird department and 
then it would filter down the line from national, 
to state, to county, to township, to the farmer 
who raised grapefruit in Florida. It was a splen- 
did mail order scheme to eliminate the middleman 
by the creation of six government middlemen. 
“The National Retail Hardware Association 
found senators and congressmen asleep to the 
evils of the bill and rung the alarm that even- 
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(ually tolled that effort to its grave, but not before 
the farmers of the nation had been circulated 
with mail order propaganda prepared for mailing 
in the Chicago catalog houses and franked out 
us government mail. 


Blocking the Bankers 


ss°THE ‘National Retail Hardware Association 

has a committee of 100 very much alive 
merchants scattered all over the country ready 
and willing to act in concert on any national move 
involving the interests of the hardware trade. 
They form a great working machine. Two years 
ago when the banks of the country endeavored to 
slip over a law permitting them to make a charge 
for collections on all checks, the National Retail 
Hardware Association felt that this would penal- 
ize all depositors. We could not see going to the 
bank where we did business to cash one of our 
own checks and pay the bank for that service. 
The National Retail Hardware Association com- 
mittee of 100 stopped that bill in a hurry. 


The Service Test 


6s DEFORE the war the Government had devel- 
oped a healthy antagonism for trade associa- 
lions. It almost amounted to persecution. Dur- 
ing the war the Government has so leaned on 
trade organizations for help that was cheerfully 
given that Uncle Sam is now encouraging trade 
organizations with most gratifying zeal. 

“The state associations are doing a great work, 
great in accomplishment as in variety. Just ask 
Secretary Jacobs about his fire extinguisher cam- 
paign. It’s worth hearing. 

“The National Retail Hardware Association are 
prepared to render you great service. Sometimes 
that service goes beyond the wildest boundaries 
of hardware. For instance a dealer in the South 
had a chance to figure on the price of a vault. He 
knew nothing of vaults. Our office furnished him 
with information that landed him a $2,000 order. 

“Another dealer wrote us that he had a piece 


of historic walnut which he wanted made into 
chessmen. He’s playing with the set we had made 
for him. 


“Last summer a Michigan truck lost a carload 
of coal, or rather Mr. McAdoo’s department lost 
it. He applied to the secretary of his state hard- 
ware association. They have no traffic depart- 
ment so the secretary passed it on to the National 
Retail Hardware Association. We passed the re- 
quest to the Illinois Retail Hardware Association 
which has a fine traffic department, and in a very 
short time they got payment in full for that 
Michigan dealer. 

“Warner’s hardware store of Minneapolis is 
probably the best known, most efficiently con- 
ducted hardware store in the country. Warner's 
send the National Retail Hardware Association 
constant requests for information. If we can help 
Warner’s how much more can we help a less ad- 
vantageously located, less efficiently equipped 
hardware store? 

“Strength comes from numbers and the will to 
serve. The National Retail Hardware Association 
has the numbers and is anxious to serve any mem- 
her of the hardware trade. We hope for a closer 
working relationship with the dealers of Vir- 
ginia.” 

Both the Howells, W. T. Pace, J. T. Graves, 
Harry Price, J. M. Luster and C. W. Vaughen then 
took turns telling why a Virginia hardware asso- 
ciation, after which a constitution and by laws 
were unanimously adopted. The dues are to be 4 
dollar a month payable 12 months in advance. 
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That means that for a dealer with a $12,000 stock 
there is a certain $145 profit ready and waiting 
for him the day he joins the Virginia Retail Hard- 
ware Association, and avails himself of its privi- 
leges. ‘It also meant that every dealer present 
promptly planked down $7 for the balance of 1919 
and the new baby was born. 

The child was then dressed and taken out for 
an airing. It took tweive automobiles to carry 
the lusty infant and all the food they had at the 
Country Club to feed it after it had been seen and 
approved of historic old Richmond. After dinner 
Dr. Douglas Freeman, Editor of the Richmond 
News Leader spoke to the child on co-operation. 


Mutual Insurance 


N Friday morning Secretary Nish of the 

Illinois Retail Hardware Association made a 
brief talk and P. J. Jacobs, Secretary of the Wis- 
consin Hardware Mutual Insurance Company 
gave a short talk on’the benefits to be derived 
from hardware mutual insurance. 

To guard against the conflagration hazard no 
hardware mutual assumes a greater liability in 
the larger cities than its surplus so that a loss of 
this character would be taken care of without en 
croaching upon any reserve or the lessening of 
the regular dividend. The Wisconsin Hardware 
Mutual has a $10,000 registered liberty bond or- 
dered and when it arrives, it will be deposited 
with the Virginia Insurance Department which is 
one of the requirements for a license. As soon as 
license is granted G. A. Randolph, who has 
represented this company for some time in West 
Virginia, will move to Richmond and begin a 
vigorous campaign throughout the state for mem- 
bers of the hardware association, and at the same 
{ime interest them in insurance. No one but mem 
bers of a retail hardware association are entitled 
to participate in the savings of hardware mutual 
insurance. 

The Hardware Underwriters of Illinois have 
also made application for a license and will be 
represented by Mr. Randolph also. 

Miles a Man ‘in a Million 
AMUEL R. MILES, the well known popuiar 
Field Service manager of the National Retail 

Hardware Association, then delivered a sterling 
lecture on his work. Miles hit the high spots on 
better store and stock arrangement. He inter 
estingly skirted the edges of better advertisiny 
methods. He put home body blows for better 
salesmanship, dove headlong into better account- 
ing methods and wound up with definite plans by 
which retailers can plan their sales and mark 
their goods so as to insure a net profit. Miles 
is a man in a million, and as he closed his re- 
inarks every one was ready to do anything to put 
Virginia into the running with the great retail 
hardware organizations of the country. 

The following officers were unanimously 
elected: President, Thos. B. Howell, Richmond; 
vice-president, J. T. Graves, Roanoke. Directors: 
W. T. Tillar, Emporia; G. Harvey Clarke, Rich- 
mond; Ira B. White, Norfolk; Guy W. Hamilton. 
Waynesboro; R. F. Dillard, Blackstone and W. H. 
Hawkins, Harrisonburg. The secretary-treasurer 
is to be elected by the executive committee, sev- 
eral names being under consideration. 

And now the kid has cut its teeth. The Vir- 
ginia Retail Hardware Association has grabbed 
the baby’s high chair from Louisiana, and is ready 
to meet all comers in the Freshman Class. 

It was a great two days work that was pulled 
off in Richmond, May 29 and 30. 
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Torp—H. I. Sheets, Secretary National Association Ww ] 
Pace, Franklin, Va 
SECOND PHOTO--Robert B. Nixon of E. C. Atkins & Co.. first 
associate member; J. T Graves, Roanoke, Va 
THIRD PHoto—T. B. Howell, ready for the leap into the 
President's chair 


BottomM—R. R. Roberts, Chase City: Chas Ww Vaughn, 


Richmond 


_ Congratulations are in order for both the Na- 
tional Retail Hardware Association and the retail 
hardware dealers of the Old Dominion. 
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Deserts of Fruit 


‘The Man Behind the Counter’ 
Reaches the Irrigated Districts of 
the Pacific Northwest and Runs 
Into a Real Building Boom 

By LLEW S. SOULE 


stepped off the Northern Pacific train at Yak- 

ma, Wash., and the land of the Big Red Apple 
never looked better to a tired traveler. For two 
long, hot days I had traveled in the wake of a dust 
storm, and I yearned for a bathtub. If mortals 
are limited to a peck of dirt each, then at least a 
dozen fortunate ones are going to be short-changed. 
I know I got more than my share. The first peck 
was taken aboard in the first hour after I left Ritz- 
ville, but the “Powers That Be” insisted on keeping 
up the service. 

As I said before, Yakima looked mighty good. 
The air was calm, but Old Sol looked down on a 
hustle and bustle that betokened good business, 
while the faces of the people foretold prosperity. 
As I looked over the neat little city and its rich 
surroundings my mind harked back to the lean 
years of the past. I remembered when those rich 
orchard tracts were deserts of sand dotted with 
sage brush and overrun with jack rabbits. 

Then Cauital saw the possibilities of a bright 
future, and expensive irrigation projects put water 
on the sun-baked soil. Real estate promoters flocked 
in, and land prices soared. Orchards were planted, 
and the natives grew optimistic. A few years later 
the first crop was nicked and the optimism of the 
fruit farmer faded under the wiles of the commis- 
sion brokers of the effete East. When those pol- 
ished gentlemen were through with him he looked 
like the breaking up of a hard winter. Instead of 
banking a wad of surplus cash he borrowed money 
to pay freight. Organization appeared to be his 
only salvation, and he gave it a trial, but somehow 
nature had not fitted him for the marketing end 
of the game and it took him several years to acquire 
the knack of getting real cash for his produce. 

Meanwhile, the hardware merchants of the erst- 
while Banana Belt were holding the sack and pray- 
ing for a turn of the tide. Just as things seemed 
to be getting on a paying basis Jack Frost formed 
a habit of staying out later than he should in the 
spring, and the farmer took another reef in his 
belt. The crop that got by the frost was high in 
quality and price, but as scattered as the descend- 
ants of the twelve tribes. 

During the last few years, however, man and 
nature have worked in complete harmony, and the 
World War has insured a high price for bumper 
crops. Some of the stories the ranchers and mer- 
chants of Yakima tell would pass muster in an un- 
expurgated edition of the “Arabian Nights.” For- 
tunately for business, they are as true as Gospel. 


Hundreds of Comfortable Homes 
A> a result of good crops plus good prices there 
is 
in the Yakima Valley. 


|: was a bright clear afternoon in May when 1 


a life-sized building boom now in progress 
It isn’t a case of speculative 


building—it’s the genuine home type, and there 
are literally hundreds of fine new cottages and bun- 
galows now in process of erection. According to the 
Yakima daily papers, more actual building took 
place in the month of April than for any twelve 
months since 1914. 


Orchard owners are building 
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magnificent residences and other farm buildings. 
Merchants are treating themselves to the luxury 
of new homes. In fact, every man you meet has 
the building bug in his bonnet, and is planning a 
dwelling of some sort. 

The sound of those hammers and saws was music 
to the ears of a fellow who hadn’t heard a real 
carpenter orchestra for several years.. One man in 
the Yakima Valley cleared $3,700 from three acres 
of peaches last year. You see, I just can’t resist 
passing on one of those prosperity stories, even at 
the risk of dulling the finish of my George Wash- 
ington medal. Yarn or no yarn, it’s a fact that a 
real building boom is on, and that the dealers of 
Yakima are really trading builders’ hardware for 
coin of the realm, 


A Dusky Dorcas Society 


HEY have a bunch of sidewalk customers in 

Yakima that always attract the attention of the 
Eastern tenderfoot.. They are the Indian women 
(squaws) from their farms near Toppenish. A 
chair is an impossibility to these dusky teepee 
belles.. Their idea of a ladies’ rest room is a clear 
space on a 12-ft. sidewalk on the sunny side of the 
street. 

There is usually a gathering of the tribes in 
front of the Yakima Hardware every Saturday 
afternoon. They use only the seats provided by 
nature, and these are usually well upholstered. 
When some dusky daughter of a departed chief 
tires of tramping the pavements she drops down 
crosslegged on the walk and takes an extra reef 
in her gaudy blanket. Two minutes later she has 
collected a dozen Siwash friends, and they all sit 
tailor fashion in a circle on the broad stone walk. 
Sometimes they enjoy a friendly smoke, but no 
cigarettes are in evidence. Pipes are more fash- 
ionable to the denizens of the reservation. 

You can walk through the circle if you are so 
disposed, but as for me the outer path looks in- 
finitely safer. On a busy Saturday you will often 
bump into a dozen of these impromptu sessions of 
the Aboriginal Dorcas Society on the main street 
of the city. Nobody ever attempts to break up the 
meetings. At night they leave for their ranches 
in surreys, hacks, wagons, Fords, and even Pack- 
ards. One prominent family drives home in an 
antiquated hearse, which acts as an observation 
car for about a dozen squaws and papooses. 

Each family takes with it a variety of merchan- 
dise that hardly harmonizes with the general idea 
of the Indian. I saw an electric washing machine 
in one wagon and a carpet sweeper in another. 
Many of the Indian women are expert cooks, and 
use the very best in the way of ranges and culinary 
equipment. Often an Indian woman wins first 
prize at the county fair for bread and cake mak- 
ing or the best display of canned fruit. The In- 
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dians are well supplied with money, and are real 
hardware customers. Many of them are highly 
educated and well dressed. Their farms are well 
tilled, with good farm buildings, but there is always 
a teepee in the back yard for the oldtimers. 


From Fruit to Hay and Stock Again 
SPENT several days in the Yakima Valley— 
long enough to prove the truth of Matt Wil- 
liams’ statement that “the fruit farmers have so 
much money this year they don’t know what to do 
with it,” then I took up the trail again and went to 
Ellensburg. 

Here I again found a clean little Western city, 
with another variety of prosperity that comes from 
grain, hay and stock, rather than fruit. There are 
several good hardware stores, and all report a good 
business. 

I met one fine type of Western merchant there— 
“a Scotty,” to use his own expression—and enjoyed 
a swell drive over the valley in his big Packard 
car. One glimpse of that rich farming country 
was enough to account for the prosperity of the 
town. When the broad, level acres of the higher 
levels are once put under irrigation Ellensburg is 
due to double her growth. 


The Sheriff Harvests His Crop 


HAT day I took my first look at a bona fide 

moonshiner. From the time I donned knee 
pants it had been one of my ambitions to gaze on 
the features of the long-whiskered fellow of the 
hills who turns out the brand of corn juice that 
is minus the revenue stamp. 

Frankly, I was disappointed in this bunch. The 
men looked like plain, ordinary farmers or towns- 
men, except for the bracelets which ornamented 
their wrists. They didn’t even resemble a bar- 
tender. Yet they had been caught with the goods. 
The man behind the nickel-plated star had the 
cleanest bunch of moonshiners you ever set eyes on, 
and he had also collected a beautiful assortment of 
those manufacturing plants they call stills. 

There was one large enough to put the whole 
State of Washington back in the wet column, and 
it was mothering a brood of smaller ones of a 
nice family size. You know the kind—like the 
one you have been figuring on for your basement 
or garage after July first. It seemed a shame to 
destroy all that hardware just when the demand is 
getting heavy. 

I felt a little bit sorry for the forlorn former 
owners as the sheriff ushered them to the county 
jail, but it’s up to a man to travel the dry route 
these days or take an involuntary rest cure. In 
all fairness I want to add that the dry towns of 
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Washington and Oregon are cleaner and more pros- 
perous looking than they were in the days of high 
balls and bock beer signs. It sort of makes me 
ashamed of myself when that dry tickle gets into 
my throat. 


A New System for Bench Warmers 


N one of the little towns in this section I ran 

across a novel treatment for store loafers that 
is too good to keep. It seems that a new merchant 
bought the store and stock of an old hardware 
pioneer, and inherited a rare bunch of chair warm- 
ers. These fellows paid no attention to the trans- 
fer in title, but continued to occupy the box seats 
around the baseburner and spit at the cracks in 
the fir floor. 

This type of patronage failed to make a hit with 
the progressive owner, yet it seemed a rather tick- 
lish proposition to handle. He began by throwing 
out the boxes and the cuspidors and installing a 
couple of comfortable chairs for use of the farm- 
ers’ wives. Then he called his little force together 
and instructed his men to treat every person who 
entered the store as a customer. 

The first loafer who appedred that morning was 
met at the door by a businesslike salesman, who 
wanted to know what hardware items he desired. 
“Oh, I just dropped in,” he stammered, as he headed 
for the chairs. About this time salesman number 
two gave him an invitation to purchase, while num- 
ber three began dusting the very chair the loafer 
had designs upon. At every turn he ran into a 
courteous wall of business, until he gave up and 
looked for another whittling place. 

The same treatment was meted out to every chair- 
warmer of the old school who appeared, and in less 
than a week the loafers’ convention had transferred 
its headquarters and hindquarters to a less busi- 
nesslike place. 

Nothing has been said or done to hurt the feel- 
ings of any one, and those former loiterers still 
buy their quota of hardware at the old stand, but 
they “only drop in” when they mean business. 
The farmers’ wives hold down the comfortable rock- 
ers, and the general business of the store has im- 
proved over 200 per cent in less than a year. If 
you have any store parasites in your vicinity try 
a few doses of business pep on them at regular 
intervals. It will either kill or cure, and the result 
is the same in either case. 

Yours for Hardware, but not Hard Wear. 
THE MAN BEHIND THE COUNTER. 
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Votes to Abolish Daylight Saving 


House Commerce Committee Reports Favorably Bill Repealing Calder 
Law—To Take Effect Next Year—Strong Opposition to Rescinding 
Luxury Taxes—Bills Urged to Repeal Impost on Automobiles, 

Fire Arms and Sporting Goods 


By W. L. CROUNSE 


WASHINGTON, June 9, 1919. 

HE farmers have drawn first blood in the battle 

to strike the Calder daylight-saving bill from 

the statute books. By a vote of 10 to 8 the House 

Committee on Interstate and Foreign Commerce has 

decided to report with favorable recommendation a bill 

to continue the Calder Act in force for the calendar 
year 1919 and to repeal it thereafter. 

The fight on the daylight-saving bill has already 
show kaleidoscopic features, and is far from being won 
by the farmers. The friends of the statute, however, 
are sending out the S. O. S. call, and need all the help 
they can get, notwithstanding the fact that it is clear 
to unprejudiced observers that about 90 per cent of 
the population of thé United States favor daylight 
saving and do not care a continental whether old Si 
Corntossel gets his feet wet at 5 a.m. or not. 


Planned to Railroad Repeal Bill 


HERE has been plenty doing in the movement tuo 

repeal the daylight-saving law since Congress con- 
vened, but the farmers have not had it all their own 
way. Plans were carefully laid to rush the repeal bil! 
through without a moment’s delay, and the farmer 
lobby here determined early in the game that the agri- 
cultural appropriation bill, which was one of the meas- 
ures that failed of enactment last March, and which 
was before the House Committee on Agriculture, af- 
forded an excellent opportunity for grafting on 4 
“rider” repealing the law. 

The House Committee, being composed exclusively of 
farmers, proved to be perfectly willing to tackle th= 
job. so the “rider” was framed and added to the bill. 

Then Senator Calder got busy. He promptly notified 
the chairman of the committee that the point of order 
would be raised against the “rider” in the House, that 
new legislation can be added to an appropriation bill 
only by unanimous consent, and he convinced the com- 
mittee that at least a dozen members would object to 
the repeal. 


Rules Committee Against Repeal 


HIS knocked the daylights out of the “rider,” unless , 


the Committee on Rules could be induced to report 
a special order directing the retention of the provision 
on the agricultural bill. The friends of repeal descended 
in a body on the Committee on Rules, and demanded that 
an order sustaining the “rider” should be reported. 

Senator Calder, however, was before them. At his 
instance several members of the House went before the 
Rules Committee to protest against the proposed special! 
order. The Attorney General of New York State also 
appeared, declaring that the New York legislature, 
pursuant to the Calder act, had passed a State law in 
line with the daylight-saving act which could not be 
repealed, the legislature having adjourned. 

It was thus made apparent that even if the Calder 
law should be repealed the daylight-saving schedule 
would be enforced throughout New York State, and 
thus the time in that State would be out of joint with 
that in the other states. 

On this showing the Committee on Rules decided that 
it was not wise to sustain the proposed “rider” on the 
Agricultural bill and that measure was accordingly 
reported to the House and passed without making any 
change in the daylight schedule. 


Farmers Play Last Card 


UT old Si Cornstossel was not finally beaten. Hav- 


ing lost the fight kefore the Committees on Agri- 
culture and on Rules, he still had a card up his sleeve. 
Twenty-eight bills providing for the repeal of the 
Calder act had already been introduced in the House 
and referred to the Committee on Interstate and For- 
eigen Commerce in wh'‘ch the Calder law originated. 
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A demand was at once made upon this committee to 
grant hearings on the repeal bills and to report one 
of them without delay. Chairman Esch agreed to give 
the hearings but was non-committal on the subject. of 
action on the bills. 

The first witness before the committee was Repre- 

sentative LaGuardia, of New York, who spoke for 
Senator Calder, who was unavoidably absent. He 
strongly protested against repeal, declaring that to 
destroy the daylight-saving schedule after the wonder- 
ful results which were accomplished last summer would 
be a national calamity that would be resented by the 
great majority of the people. 
_ “This law,” said he, “has proven most satisfactory 
in New York City and in all the industrial centers 
generally. It has been a boon in towns and villages, 
and I have not yet heard a sound argument in favor of 
striking it off the statute books.” 


Benefits of Daylight Saving 


YDNEY M. COLGATE, a well-known manufacturer, 

speaking on behalf of the International Daylight 
Association, summarized some of the arguments in 
favor of the retention of the law. 

“Rest and recreation in the late afternoon,” he said, 
“have proven of the greatest possible benefit to the 
average worker, and have done much to improve the 
health of all the people. We prefer to call the new 
system ‘daylight living,’ rather than daylight saving, 
for the new system gets the people out of doors and 
keeps them there building up their muscles and lung: 
and making them happier and healthier. 

“The saving of coal and electricity are also of great 
importance, for enormous sums of money were saved 
last summer both in the United States and in the for- 
eign countries where this new system was operated as 
a part of war-time efficiency. 

“There has been a great increase in the efficiency of 
labor, both because an extra cool morning hour is pro- 
vided for factory labor in place of a hot afternoon hour. 
and because the long daylight evenings furnish so 
many opportunities for health-giving outdoor employ- 
ment and recreation. The entire public derives a benefit 
from the more economical and efficient production that 
have been possible under the Calder law, so J feel fully 
justified in asserting that the whole country has ben- 
efited by this statute.” 


Retailers Favor Calder Law 


OSEPHINE D. SUTTON, speaking for the employee: 

of the big Boston department store, operated by 
William Filene’s Sons Co., declared that all New Eng- 
land “is alive for daylight saving.” The proposed repeal 
would be scouted anywhere in that enlightened region. 

The National Retail Dry Goods Association, Mrs. 
Sutton said, adopted strong resolutions at its conven- 
tion in St. Louis, a few days ago, opposing the repeal 
of the daylight-saving law. All the stores represented 
by this association have been benefited by the operation 
of the Calder law and all are against striking it off 
the statute books. 

“Only the farmers oppose the Calder law,” said Mrs. 
Sutton. “Not only is that true, but it is also a fact that 
only a few farmers are against it. Here and there you 
will find a farmer who employs crews of helpers who 
are practically unionized, and who insist upon working 
— hours which appear to conflict with the farmers’ 
ideas. 

“The great majority of the farmers do their own 
work and they are not interfered with by the law, but 
actually derive benefit from it. If you will bear in mind 
that the arricultural districts of the country have only 
about 12.000,000 population against nearly 100.000,000 
outside those districts, and that only a small proportion 
of the farmers are against this law, while everybody 
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else is for it, you will be able to determine whether 
it should be retained or repealed.” 


Organized Labor Solidly For Daylight Saving 


TS committee was much impressed with a state- 

ment in support of the law made by Henry Ster- 
ling, legislative representative of the American Fed- 
eration of Labor, who declared that organized labor 
stood solidly behind daylight saving and would go to 
any reasonable lengths to its defense. 

“I suppose,” Mr. Sterling said, “it would be impos- 
sible to pass any law that would not work some small 
hardship in some quarter, but we must always consider 
the great mass of the people when determining the 
wisdom of a statute.. There have been very few protests 
from farmers, and I personally know of many who re- 
gard the law as a great blessing. 

“I think the facts have been camouflaged. This al- 
leged protest of the farmers is simply an effort on the 
part of a few of them to get an additional hour’s work 
out of their hired men. They want to start the day 
an hour earlier and still quit work on the old schedule. 

“I am against the repeal of this or any other law to 
help such a movement. It is simply a selfish effort to 
take advantage of a beneficent law enacted to increase 
the welfare of all the people of the country. 


Handful of Farmers Against Millions of Other Workers 


“ HILE a handful of truck growers somewhere 

may have suffered some slight inconvenience 
under the Calder act, there are literally millions of men, 
women and children who are working in thousands of 
factories, workshops and merchandising establishments 
under the daylight law and who regard it as a great 
help and as enabling them to improve their health and 
their general conditions of living. 

“The Calder law proposes to use up in labor some of 
the daylight lost in the early morning and give it back 
for recreation and outdoor work later in the day. When 
it was first passed I was afraid it might mean longer 
hours, but I found no one attempted to lengthen the 
day and now I would not change the new condition 
under any possible consideration.” 

Brice Claggett, assistant to the Director General of 
the Railroad Administration, urged the committee not 
to repeal the Calder law without at least a fortnight’s 
notice, because of the disruption to railroad schedules 
that would follow. Mr. Claggett ventured no opinion 
as to whether the law should be retained or abandoned. 

Representative Sims, former chairman of the com- 
mittee, declared that he lived in an agricultural district 
which he has recently visited, and that during the five 
weeks spent in traveling about through the ten counties 
in his district he did not hear a single farmer complain 
of the operation of the law. 


Repeal Sentiment Is “Machine Made” 


HE milk in the daylight repeal cocoanut was dis- 
closed during the hearing when Secretary Atkeson, 
of the National Grange, Patrons of Husbandry, made 
a long set speech in favor of repeal of the Calder act. 
His arguments, which have been pretty thoroughly dis- 
counted in the statements I have heretofore quoted 
from time to time, were of the cut-and-dried variety, 
and showed all the ear-marks of propaganda. 
Nevertheless and notwithstanding, when the hearing 
ended the farmer lobby proved strong enough to induce 
the committee to give immediate consideration to the 
repeal bill, and on Friday a protracted and exceedingly 
lively session was held, at which the influence of the 
members hailing from the agricultural districts was 
fully demonstrated. After two hours of the hottest 
kind of argument, a ballot was taken resulting in a 
decision to report the repeal bill with a fovaroble 
recommendation. Early consideration of the measure 
will be sought, and an effort will probably be made on 
the floor to force through an amendment making the 
repeal operative within thirty days. . 


Machine-Made Protests 


id is quite evident that the protest against the Calder 
Act belongs in the machine-made category, and that 
the National Grange is about all the force there is 
behind the movement, which has evidently been under- 
taken to show the farmers that the organization to 
which they pay their dues is “doing something for 
them.” Anyone familiar with affairs in Washington 
will understand these methods, and will avpreciate the 
fact that a great deal of sentiment can easily be aroused 
by such methods and a powerful influence wielded 
thereby. 

Should the bill pass the House it will have to run 
the gauntlet of the Senate, where Senator Calder is 
marshalling his forces for the fight of his life. No 
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one will venture to predict the action of the Senate, 
although the advocates of the repeal are so confident 
of winning that they have already taken steps to add 
the repeal bill as a rider to the agricultural appropria- 
tion bill when that measure is taken up by the Senate 
Committee. 

Congress yields along the line of the greatest pres- 
sure, and it is up to the friends of the Calder Act to 
make more noise than Mr. Atkeson’s handful of farmers 
are able to make. 


Chairman Fordney Fails to Score 


BOUT four dozen large-sized monkey wrenches 

were thrown during the past week into the legis- 
lative machinery that had been nicely oiled for the 
purpose of rushing through the repeal of the so-called 
luxury taxes as found in Section 904 of the new revenue 
law. The Congressional mill creaked and groaned 
loudly and then came to a full stop. 

The bill drafted by Chairman Fordney of the Ways 
and Means Committee and reported with the unanimous 
votes of all the 25 members of the committee, both 
Republicans and Democrats, was sidetracked after a 
day’s debate to prevent its defeat and the complete 
discomfiture of the chairman. 


Repeal of Luxury Taxes Unpopular 


HE weakness of the bill to repeal the luxury taxes 
appears to lie in what was intended to be its 
strength. The Ways and Means leaders believed it 
would be wise to present all tax repeal measures sep- 
arately under a gentlemen’s agreement that no amend- 
ments would be offered and thus avoid complications. 
The event proved, however, that there is quite as 
much human nature in the House of Representatives as 
anywhere else. Members whose constituents were in- 
terested in the repeal of other taxes than those covered 
by Section 904, demanded to know why their pet projects 
had not received the committee’s consideration, and were 
not satisfied with the replies which Mr. Fordney was 
able to give. As a result a solid body of opposition to 
the repeal of the luxury taxes grew up in the House 
on both sides of the chamber and finally became so 
strong that Mr. Fordney took cover to avoid defeat. 
Another consideration of much importance which 
caused many members to view the repeal bill askance 
was the loss of revenue involved. When Mr. Fordney 
frankly admitted that the Government would need the 
money—some $85,000,000—which the luxury taxes are 
estimated to produce, a shiver of apprehension swept 
over the House, for each member was at once possessed 
of the fear that in repealing the luxury taxes Congress- 
men might be jumping from the frying pan into the 
fire. 


Alarmed Over Revenue Outlook 


HERE is some ground for this feeling of uneasiness. 

In spite of the announced intention of the Republi- 
can leaders to wield the pruning knife without remorse 
upon the appropriation bills, the unwelcome fact has 
already come to be accepted that-it will not be possible 
to bring the expenditures for the twelve months begin- 
ning July 1 next within the estimated receipts, and the 
specter of another big bond issue looms on the horizon. 

Selling bonds in war time is pretty difficult. Floating 
a Victory Loan after the war is over can enly be done 
once. How in the name of reason a $5,000 000,000 loan 
can be floated in peace time a full year after the end 
of hostilities is a problem that turns the average con- 
gressman very sick at the stomach. 

Of course, there is the tariff. Mr. Fordney is deter- 
mined to revise the schedules of the Underwood-Sim- 
mons tariff law, and to do so as soon as possible, but 
this addition to the revenues does not promise an 
increase of more than $200 000,000, or possibly $300,- 
000,000. In addition, the fact must be borne in mind 
that an increase in tariff rates does not necessarily 
mean an increase in revenues, for the theory of the 
protectionists is that rates in some cases should be 
made higher for the sole purpose of restricting the 
competition of. cheap foreign merchandise with that 
made in the United States by high-priced labor, and 
under the best possible industrial conditions. It is 
apparent. therefore, that higher tariff rates do not 
necessarily mean more revenue in every instance, and 
that the maximum amount thus far mentioned as a 
possible increase in treasury receipts from higher cus- 
toms, namely, $300,000,000, is really an outside figure. 


Tariff Gains Already Absorbed 


. luxury taxes are counted upon to produce about 
$25,000 000. The other sections. the reneal of which 
has been discussed from time to time since Cor 7ress 
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met, would probably produce another $200,000,000, from 
which it will be seen that every cent of the estimated 
gain from higher customs duties would be mortgaged 
in advance should all the projected repeal bills go 
through. 

The luxury tax bill was the subject of debate for 
but a few minutes when the interesting fact was dis- 
closed that it was probably the weakest of the various 
tax repeal measures that could have been used as an 
entering wedge. The proposition to take the tax off 
farmers’ automobiles would have been much stronger. 
The project to repeal the impost on firearms and am- 
munition would have commanded more support. 

The strongest of all the projected tax repeals, how- 
ever, would have been the bill framed and introduced 
by Representative Longworth of Ohio removing the tax 
on the ice cream cone distributed by the hokey pokey 
man, which now pays a rate of 1 cent on each 10 cents 
or less of retail value. As the hokey pokey huckster 
gets but 5 cents for the small modicum of frozen happi- 
ness distributed by him, the tax amounts to 20 per cent, 
and is paid by millions of urchins to whom a penny 
looks as big as a cart-wheel. 


A Highly Interesting Debate 


HE debate on the luxury tax bill in the House is 

full of valuable suggestions to every business man. 
It would be worth your while to wade through the 20 
pages of the Congressional Record, which it occupies, 
in order to get an accurate line upon the workings of 
the Congressional mind as well as to absorb a few 
tips on prospective tax legislation which various mem- 
bers appear to have up their sleeves. A few extracts, 
however, will be of interest and will indicate the trend 
of affairs on Capitol Hill. 

Early in the debate Mr. Fordney made the interesting 
announcement that he hopes in the near future to repeal 
the excess profits tax, which is now imposed upon cor- 
porations, and to enact a new provision of law levying 
the tax on the stockholders—presumably on those who 
receive dividends in excess of what might be called 
reasonable or standard rates. Just how this change 
is to be brought about without working hardship upon 
stockholders of corporations that are very conserva- 
tively capitalized Mr. Fordney did not explain, nor did 
he enlighten the House as to how the corporations 
would benefit by a law that would induce them to dis- 
tribute their surplus funds in dividends in order that 
the government might collect an extra tax thereon. 

“TI believe,” said he, “that if this change were made 
the corporations would be given a free hand to run 
at their fullest capacity, producing more cheaply than 
under any other circumstances, and would thus be 
rendered more efficient. Then, when these additional 
earnings were paid to the stockholders in dividends, 
the government could collect from them a sum equal to 
the excess profits taxes which are now being collected 
from the corporations.” 


Wants to Help the Corporations 


6s AM not advocating lower taxes on the corporations 

or on their stockholders, because I know that we 
must collect a large sum of money from that source. 
What I want, however, is the extension of the privilege 
to the corporation to run the whole year round at its 
fullest capacity and to make all the money it can, thus 
giving full scope to its productive ability. But when 
that money is once earned our legislation should make it 
desirable for the corporation to distribute it to the 
stockholders; and then some equitable plan should be 
adopted so that if these additional earnings were not 
distributed they should be taxed in the hands of the 
corporation as if they had been distributed to the stock- 
holders.” 

Mr. Fordney’s statement, without further elucidation, 
will probably strike you as some kind of a proposition 
for lifting oneself by one’s boot-straps. Anyhow, it 
seems to involve further education of the corporations 
and perhaps the chairman of the Ways and Means 
Committee may be obliged to open a little night school 
of his own for that purpose. 

During the debate Mr. Fordney announced that within 
a few days the Ways and Means Committee will begin 
the preparation of several special tariff bills which will 
protect certain American industries that need help. 
These include potash for fertilizer, chemicals necessary 
to the production of dye stuffs and several other items. 
Later on the whole Underwood-Simmons tariff law is to 
be revised, but the comprehensive hearings on the tariff 
bill as a whole will probably not begin until after July 4. 
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Existing Tariff Rates Very Low 


R. FORDNEY is very much impressed with the 

- low rates of the present tariff. On this point he 
said: 

“If the rates of duty provided for in the Payne tariff 
law, which preceded the Underwood-Simmons tariff law, 
had been on the statute books during the past year, we 
would have collected more than $1,000,000,000 of import 
duties. As a matter of fact we collected $170,000,000, 

“Our import duties to-day are lower than those of 
China or any other country in the world that has a 
tariff law. To-day our tariff rates represent the lowest 
ad valorems that we have had for half a century.” 

Thoughtful business men will be interested in a few 
lines taken from a speech by Representative J. Hamp- 
ton Moore, of Philadelphia, who followed Mr. Fordney, 
and who, although pledged to support the repeal of the 
luxury taxes, talked to the House very frankly about 
the problem of the national revenues. He said in part: 

“T called up the Treasury Department a little while 
ago to find out just what the trouble was about this 
luxury tax, and it was explained that a small shop- 
keeper, a country grocer who is charged with the collec- 
tion of this tax, is obliged to keep extra clerks and 
extra books, and go to a great deal of trouble to figure 
out the-tax on certain lines of sales, amounting to so 
much. It is an unreliable tax. You cannot put stamps 
on it. You can not keep a check on it. 

“In prohibition we have a loss of $1,000,000,000, and 
no place to raise the money. We can not raise it 
out of the churches. We have got to have some sub- 
stance out of which to raise the nearly $10,000,000,000 
that must be raised for administrative purposes next 
year.” 

Representative Longworth of Ohio, who in addition 
to being Teddy Roosevelt’s son-in-law, has developed 
into a legislator of first-class ability, made a strong ar- 
gument in favor of repealing all the luxury taxes, 
explaining that when they were framed the country 
was at war and there were good reasons for urging 
economy in expenditures and the saving of every pos- 
sible penny for the purpose of Liberty Bonds and War 
Saving Stamps. 


Bills to Repeal Automobile and Firearms Taxes 


Te are now bills and requests before the Ways 
and Means Committee,” said he, “to repeal the 
automobile tax, the tax on firearms and ammunition, 
the tax on furs, the tax on jewelry, on soft drinks and 
ice cream, on candy and on various other articles cov- 
ered by the new revenue law. The committee intend to 
take up the consideration of these measures as soon 
as possible, but we have been requested by the Treasury 
Department not to act upon those matters until we 
have received further information from the Secretary 
of the Treasury and from the Commissioner of Internal 
Revenue, and for that reason we have passed these 
other matters over until a later time when the commit- 
tee can meet and consider them in the light of the data 
obtained from the Treasury Department.” 

Representative Longworth then made a short speech 
in support of the proposition to take the tax off sporting 
goods. 

“T think,” said he, “that a number of these consump- 
tion taxes should.be either repealed or amended. 
will give you an illustration where the tax falls heavily 
on the small boy—the 10 per cent tax on sporting goods. 


Longworth Protests Sporting Goods Tax 


my mind it is utterly indefensible that base 
balls and bats and base ball gloves and things 
of that sort should be subject to a tax of 10 per cent, 
which is to be paid by the American boys while Amer- 
ican ladies who buy expensive jewelry only pay 5 
per cent. This is not justice, and such instances as I 
have cited emphasize the importance of taking up these 
matters before the Ways and Means Committee at the 
earliest possible date.” 

Ex-Speaker Cannon of Illinois, one of the old Repub- 
lican war-horses, attacked the pending bill on the 
ground that it proposed to repeal taxes on unquestioned 
luxuries like silk stocking, costly hats, high-priced 
shoes, etc., while it left intact imposts on very much 
more necessary articles. Other members followed in 
Mr. Cannon’s wake with similar assaults on the bill, 
and so many bludgeons were exhibited by members on 
both sides of the House that Mr. Fordney decided to 
suspend the further consideration of the pending bill 
and permit the House to cool off. The luxury tax repeal 
measure was, therefore, side-tracked in favor of the 
agricultural appropriation bill. 

“He who fights and runs away may live to fight an- 
other day,” so Chairman Fordney will try again later on. 
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Metal Branch Meets at Pittsburgh 


Jobbers Report Some Improvement in Trade—Sheet Makers Report 


Orders More Pilentiful 


the National Hardware Association met at the 
William Penn Hotel, Pittsburgh, on June 6 and 7. 
The sessions were well attended, 75 or more jobbers and 
manufacturers of sheets and tin plate being in attend- 
ance, and interest in the proceedings were keen. W. 
H. Donlevy of Carter, Donlevy & Co., Philadelphia, was 
chairman, and George A. Fernley of Philadelphia was 
secretary. In his opening address President Donlevy 
stated that the association convened under more pleas- 
ing conditions than last year. When the Metal Branch 
met in Pittsburgh in May, 1918, the war was on, and it 
seemed at that time Germany had a fair chance of win- 
ning it, as America had not yet made itself felt in the 
great struggle. However, the great drive, which started 
in July, and which ended with the signing of the armis- 
tice in November, is now a matter of history. 
President Donlevy took occasion to speak of the great 
work done in the war by this country. He said we were 
now in the transition period, and that the work of 
changing over our industries from a war to a peace 
basis was progressing satisfactorily. He referred to 
the expected shortage of labor to come in the fall, and 
predicted that prices of goods and also wages would not 
be materially lower for some little time than they are 
now. He urged that members take an active part in 
the proceedings of the convention, as he believed they 
would be benefited by a full interchange of opinion on 
the subjects to be brought up for discussion. He urged 
that each member take an active part in the discussions, 
and give his ideas freely. President Donlevy then pre- 
sented the report of the Metal Committee. 


7 HE eighth annual meeting of the Metal Branch of 


Congratulations from Treeman 


OBERT H. TREEMAN, president of the National 

Hardware Association, was present and extended 
greetings to the members of that organization. He said 
the meeting this year of the Metal Branch was being 
held under much more auspicious conditions than those 
existing at last year’s meeting. The country was now at 
peace, instead of war. He said it was generally real- 
ized by heads of business concerns of all kinds that 
the present high wages of labor would not come down 
very soon, and that there was more optimism regard- 
ing the general outlook for trade than has existed for 
some time. He said he did not feel that jobbers would 
run any great risk of decliniig prices should they buy 
more freely and carry larger stocks than had been their 
custom recently. President Treeman congratulated the 
Metal Branch on the large attendance at the meeting, 
and urged the members to do their full part in securing 
the best results from their organization. 

Hon. A. C. Miller, a member of the Federal Reserve 
Board, Washington, was present by invitation, and made 
an address on “The Present and Prospective Price Sit- 
uation.” He spoke very exhaustively on the coming 
economic readiustment of prices of steel and other 
goods, here and in Europe. He said the war had inter- 
locked the great business interests of this country with 
those of Europe, and that conditions as existing in the 
United States were of great importance to Europe and 
would have much to do with the rehabilitating of the 
countries in Europe that were torn and destroyed by 
the war. 

He predicted that Europe would go slow in the mat- 
ter of readjustment, and that it would take from 10 
to 15 years before rehabilitation would be anywhere 
nearly complete. He said that the main reason for the 
very high prices ruling for steel and other products, 
also for food and wearing apparel, was due to the in- 
flation of credits and currency all over the world. He 
said it was six months since the armistice had been 
signed and yet prices on steel and other products had 
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not declined materially of their own will, and that he 
believed that what was now regarded as regular prices 
will be very closely held. He said it would take some 
years to secure deflation of currency and credits and 
also some years for digestion of Government securities 
issued during the war, and that this country was going 
to play a most important part in the rehabilitation cf 
European countries devastated by the war. 

Mr. Miller said the United States would have to sup- 
ply much of the steel and building materials needed 
and would also have to extend large lines of credit to 
European countries. The whole world was in the grip 
of inflations of money values, and that the war debt 
of the 9 nations actively engaged in the world war was 
$235,000,000,000, and that it would be larger be- 
fore it would start to be reduced. He said more money 
must be raised by this and foreign countries to pay off 
war debts, and at present England was expending 
£6,000,000 daily for the war expenses and to help out 
other countries. He believes that prices on labor, mate- 
rials and foodstuffs will continue to be high over the 
next three and four years, but after that period we 
may expect a readjustment to a lower basis. 

The Plate Situation ; 

OUIS FOLLET, president of the Standard Tin Plate 

Co., Canonsburg, Pa., then gave a shert talk on 
“The Situation In Tin Plate.” Mr. Follet said that a 
few years ago it was the custom to put two pounds 
of tin on each base box of coke plate, but later practice 
showed that a smaller amount of tin used for coating 
was better, as it permitted a more even distribution 
of the coating. He said that a great deal of atiention 
had been paid by tin plate ard steel manufacturers in 
the last few years to secure the highest quality of steel 
for making tin and terne plate and that the opinion 
now is that open hearth steel is better than Bessemer 
for tin plate manufacture. He referred -:o the greater 
efficiency in labor of all kinds since the war ended, and 
said that tin plate manufacturers are doing all in their 
power to steadily improve the quality of their product. 
He stated that at present the tin plate trade is slow, due 
to the backward season for fruits and vegetables, and 
also to the fact that the large consumers had heavy 
stocks of plate on hand when the year opened and these 
they now have almost entirely used np. He predicted a 
heavier demand for tin plate in the last half of the 
year. 

Referring to the pig tin situation, he said the larger 
part of this product comes from the Straits of Mal- 
laca. Several tin plate manufacturers referred to the 
satisfactory way in which a full supply of pig tin was 
secured for domestic tin plate manufacture during ~he 
war entirely by the efferts of the American Iron «nd 
Steel Institute working in close connection with the 
Government. The supply of pig fir now is plentiful, 
and the prospects are it will continue so over the re- 
mainder of this year. It was admitted that the price 
of 72%4c. per pound was high, but this price was fixed 
as a war measure, and will remain urtil the 10,000 tons 
allocated to this country during the war is used up. 
Lower prices on pig tin are not expected until the en- 
tire quantity has been consumed. 

Referring to the general situation in galvanized sheet, 
E. Theodore Sproull, general manager of sules of the 
Trumbull Steel Co., Warren, Ohio, stated that in the 
past two or three weeks demand and outlook for gal- 
vanized sheets had improved very much. He said that 
at present galvanized sheet mills are running at 60 to 
70 per cent of capacity, and that recently some fairly 
large contracts had been placed with his and other con- 
cerns at regular prices. 


(Continued on page 92) 
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Asbury Given Gold Cup 


HARLES W. ASBURY was guest of honor recently 

at a reception and dinner at the Ritz-Carlton in 
Philadelphia, in observance of the fact that he has 
just returned from Europe, where he was serving as 
chairman of the European commission representing the 
national industrial conference board. 

The reception was given by officials of the associated 
group of hardware manufacturers, the Miller Lock Com- 
pany, North Brothers Manufacturing Company, Henry 
Disston & Sons., Inc., Fayette R. Plumb, Inc., and of 
Donovan-Armstrong, the advertising agents in charge 
of the advertising of “Philadelphia-Made Hardware.” 
Mr. Asbury was presented with a gold loving cup by 
his colleagues. 

H. A. Asbury and Joseph W. Gates, also of the Enter- 
prise Manufacturing Company of Pennsylvania, were 
present as guests. The others in attendance were: 
A. C. Albrecht, John S. North, E. B. Roberts, S. Horace 
Disston, H. C. Ellis, J. M. Williams, Fayette R. Plumb, 
Edward S. Jackson, Arthur C. Jackson, William 
Ramsey, H. M. Donovan and J. C. Armstrong. 


Miles in New York 


HE Hardware and Supply Dealers’ Association of 

Manhattan and Bronx Boroughs, in conjunction 
with the Northern New Jersey, Brooklyn and West- 
chester associations, which comprise the Metropolitan 
Association, held a joint meeting June 3 in the rooms 
of the Hardware Club of New York. 

The principal speaker was S. R. Miles, Field Manager 
of The National Retail Hardware Dealers Association, 
who delivered an address, with illustrated charts on 
“Better Business Methods.” J. M. Kohlmeier presided 
at the meeting, Secretary Foley, of the New York State 
Association was present and spoke briefly. 


Champion Salesmen Meet 


NE HUNDRED AND TWENTY-FIVE salesmen 
O of the Champion Spark Plug Company, were 
gathered at the home offices in Toledo recently, for their 
semi-annual convention. They come from all parts of 
the United States and Canada and with the program 
mapped out by sales manager F. B. Caswell the con- 
vention was the biggest and most interesting ever hel 
by the Toledo concern. / 

Owing to the war and the fact that so many of its 
salesmen were in the service, the spark plug company 
did not hold its regular January convention. But in 
the last few months twenty-eight men have returned to 
the sales force so that the convention brought together 
many members of the sales organization who have not 
seen each other for more than two years. 


Motor Wheel Changes Hands 


RIGGS & STRATTON COMPANY, of Milwaukee, 

manufacturers of electrical apparatus and ignition 
systems, have recently acquired all rights, titles and 
manufacturing privileges of the Smith Motor Wheel, 
formerly owned by the A. O. Smith Corporation of 
Milwaukee. 4 

The sales and manufacturing staff of the Briggs & 
Stratton Co. has been augmented by several former 
members of the A. O. Smith organization. J. A. Ben- 
son, former sales manager, motor wheel division of the 
Smith Corporation is now affiliated with the Briggs & 
Stratton Co. in the same official capacity, and with him 
are L. Kohn, service manager and P. Mack, designer 
and superintendent of motor wheel production. 

New additions are now being made to the Briggs & 
Stratton plant and additional machinery of the latest 
improved type, is being rapidly installed to facilitate 
an increased output of Smith motor wheels. 

Production of a new model has already begun and will 
be ready for delivery about Aug. 15. This new model 


includes several new improvements that will make it 
much more substantial than the old models. 
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MacDonald to Sail 


HE Carpenter-Morton Co., Boston, announce that 

the manager of their export department, I. M. Mac- 
Donald, will leave in July for an extended trip through 
South America in connection with their foreign busi- 
ness there. 

An intensive sales campaign is now being made by 
this company jn foreign countries and connections are 
to be established in every country where they are not 
already represented. 

Mr. MacDonald will visit every important trade cen- 
ter in South America and will make a thorough study of 
conditions there, with a view to determining the possi- 
bilities which each market may offer for their products. 
His address after July 15 will be in care of the National 
City Bank of New York at Buenos Ayres, Argentina. 


Personal and Otherwise 


1. Lakeside Forge Company, Erie, Pa., are asking 
for bids on an addition to their plant for increas- 
ing their office and shipping rooms. They propose to 
add a building 81 x 104 one-story monitor type building, 
steel and brick construction. This addition is made 
necessary owing to their rapidly increasing wrench 
business. 

The Hill Pump Company, manufacturer of automobile 
accessories, has purchased property at the southeast 
corner of Belmont and Knox avenues, Chicago, III. on 
which will be erected a modern and well equipped fac- 
tory building. The property has a frontage of 213 ft. 
on Belmont and 964 ft. on Knox Avenue. The building 
will be one story high, of saw tooth construction, and 
will contain about 50,000 sq. ft. of floor space. 


Obituary 


ILLIAM H. GRAHAM died at his home in Far 

Rockaway, N. Y., recently in his forty-seventh 
year. He was born in Brooklyn, and was the son of 
Samuel Graham, whose father was Brig.-Gen. Samuel 
Graham, colonel of the Fifth Heavy Artillery during 
the Civil War, in which W. H. Graham’s uncle, John 
H. Graham, was a captain and later brevetted colonel. 
W. H. Graham was an export salesman for J. H. Gra- 
ham & Co., 113 Chambers Street, New York. In the 
early days of bicycling he covered the various lines of 
cycle sundries handled by J. H. Graham & Co., such 
as bells, New Departure coaster brakes and kindred 
cycle accessories. He then took on regular lines of 
hardware and traveled in New England, after which 
he covered export trade among the export commission 
houses in downtown New York. 


NORMAN P. HAYES, a prominent merchant and citizen 
of New Bedford, died last week at his home after a 
long illness. He was born in Rochester, N. H., and was 
educated at Phillips Andover Academy. For 25 years 
Mr. Hayes had been in the hardware business and he 
had large dealings with the mills of New Bedford. 
He was married to Rebacca Thompson of Boston, who 
died in 19138. Mr. Hayes is survived by a daughter, 
Mrs. Charles B. Wiggin of Boston, and three sons, 
Grenville H. Hayes of New Bedford, Orrill H. Hayes 
2nd of New York, and Clinton N. Hayes of Gloucester. 


JACOB R. GREER, president of Greer and Laine, 
Wheeling, W. Va., died recently in his sixty-seventh 
year. He had been ill for several months. He is 
survived by a daughter and two sons. 


J. MILTON SPRECHER died at his home in Lancaster, 
Pa., recently. He was head of the firm of.I. G. 
Sprecher & Sons of Ephrata, and one of the founders 
of the Farmers’ National Bank. He was in his sixty- 
second year, and is survived by a widow, one son and a 
daughter. 


E. D. CoLEMAN, owner of the Coleman Hardware 
Company, Glasgow, Mont., died there recently upon 
his return from California where he underwent an 
operation. Mr. Coleman was born in 1856, and had 
been in business in Glasgow since 1890. 


ALPHONSE M. GIRARDOT, a well known hardware man 
and member of the firm of H. Pfeifer & Son Company, 
Fort Wayne, Ind., died recently at St. Joseph’s Hos- 
pital, aged 60 years. Mr. Girardot was born in France 
and came to Fort Wayne about 35 years ago. 


Emit H. WoEHIER died’ recently at his residence on 
Washington Avenué, North, Minneapolis, Minn. He 
had been engaged in business for 30 years. He is 
survived by a widow. 


















The Optimist Speeds Up Turnover 
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. He Grabs the New Sales Opportunity Washing 
5, Machines Offer and Pockets Additional Profits 
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VER in Ohio an optimist is to-day speeding up sales in a store where as a pessimist 
e he was languishing a year ago. He’s a hardware man—been in business for years, 
t well rated, a sturdy community leader. 

Up to a year ago a padlock was his trademark. “Safety First” was his watchword. 
’ He sold only what folks asked for, stocked only goods he had sold for years. He was 
"4 a close buyer, a good bookkeeper, took his profit on every sale, always made some 
d money. 

He had never sold anything in his life—just wrapped up the goods and took the 

money. 


But a year ago an 18-karat, all-wool-and-a-yard-wide, double-reinforced washing 
machine salesman breezed into the store and electrified this old-timer. The dynamic 
| demonstrator fairly radiated optimism. 

y Yes, that’s what he called himself—a “demonstrator.” 

He had come to DEMONSTRATE that his machine would wash clothes cheaply, 
safely, quickly and well. And, second, he had come to DEMONSTRATE that this 
: hardware man could sell the machines and make a lot of extra money. 

In a jiffy as he spoke he had one of the machines out of its specially designed travel- 
ing suit. In another jiffy its electric connection was plugged into a nearby socket and 
the machine was parring its song of machine-cut gears and perfected design. 

Mrs. Jones dropped in to buy a wringer. The “demonstrator” forgot the hardware 
man. He saw an opportunity to sell a washing machine instead of a wringer. 

Fine! Mrs. Jones’ clothes were in the tubs—she must hurry home with the wringer. 

The salesman quickly persuaded her to hurry home minus the wringer. His ma- 
chine was on the job in that home ten minutes later. In an hour the wash was done 
electrically, wrung electrically, and on the line. 

Four of Mrs. Jones’ neighbors had seen the trick turned. 

Ninety minutes after he had left the dazed hardware man the “demonstrator” was 
back with signed orders for two machines. . 

“YOU can do it,” said the salesman. 

“You bet I can,” replied the hardware man. 

So he started in to SELL goods, 

He has doubled his business in a year. While washing machines and electric house- 
hold specialties bulk large in this increase, his newly discovered “joy-in-selling” has 
boosted profits in every line. 

“I guess I was a pessimist,” says he. “I always looked back and in. The optimist 
leoks ahead and out. That’s why the optimist speeds up turn-over.” 
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Some Opinions Regarding the Future 


of European Cutlery in American 
Markets 


By E. H. DARVILLE 


Kastor, head of the old firm of A. Kastor & 

Bros., 109 Duane Street, New York, has just 
returned from a trip to England, France, Holland, 
Belgium, Germany and Sweden where he went soon 
after being mustered out of the army, to investi- 
gate conditions pertaining to the firm’s business. 
Parenthetically it may be said that the conclusions 
here drawn are likewise approved by the heads of 
the house, which has imported many kinds and 
makes of cutlery, including scissors, etc., for over 
two score years, running into large values. Capt. 
Kastor went over particularly to see at first-hand 
the situation as it was and what follows depicts 
the situation as it appeared to him: 


C ‘ee ROBERT N. KASTOR, son of Adolph 


England—General Conditions 


ANUFACTURING conditions have not as yet 

resumed a pre-war status in England. Labor 
is very independent and is being paid wages as 
high, if not higher, than American labor of the 
same class in a great many lines. There is little 
if any danger of active competition in the American 
market in certain classes of metal products, al- 
though a little over five years ago, the same British 
manufacturers exported great quantities of mer- 
chandise to the United States. 


British Cutlery Situation 


pf SahaNe is not producing either razors, scis- 
sors or pocket knives in sufficient quantities to 
permit of export in a large way, even were the 
prices low enough to permit doing so. In fact, 
American cutlery and especially American pocket 
knives could actually be laid down in Sheffield 
cheaper than the English product. As far as cutlery 
is concerned, England may be considered a negligi- 
ble factor in the American market for the future. 
In fact, the cheaper grades are not produced in 
England at ail, and prices on all cutlery have ad- 
vanced from 200 to 300 per cent. 


France—General Conditions 


T should be obvious that conditions in France are 

the worst of any country in Europe. Transporta- 
tion is still highly disorganized and factories are 
suffering from a lack of raw material, due to war 
demands. Business is not likely to resume a nor- 
mal flow for some time to come. 


French Cutlery Situation 


ERTAIN French razors will probably continue 

to be imported due to quality rather than price. 
As for scissors, pocket knives and nail nippers, the 
prices for these are out of the question for the 
American market for sizable quantities. Cooks’ 
and kitchen knives which used to be imported into 
the United States have advanced from 200 to 300 
per cent and other cutlery in similar proportion, 
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which makes their importation practically impos- 
sible in the United States in appreciable quantities, 


Belgium—General Conditions 


+ ONDITIONS in Belgium are surprisingly good. 
Transportation is much better organized than 
in France and recovery to normal business condi- 
tions will be much quicker. 


Belgian Cutlery Situation 


BELGIAN cutlery centers at Gembloux were 

practically wiped out during the war. Belgium 
can be considered a negligible factor as far as the 
American market is concerned. 


Holland—General Conditions 


H OLLAND is prepared to take an active part in 
future world trade. Her business men though 
conservative are alive to the situation and they will 
doubtless be the great intermediary or broker be- 
tween Germany and the rest of the world. 
Holland produces no cutlery and no comment on 
that line is necessary. 


Germany—General Conditions 


ERMAN factories are intact, the machinery in 

first-class repair and therefore ready to manu- 
facture as soon as raw materials are available. At 
present they are short of very essential raw ma- 
terials, particularly iron, steel, cotton and copper, 
and all raw materials formerly imported from 
America. There are no accumulated stocks what- 
soever ready to be “dumped” on the American mar- 
ket and the statement that Germany has accumu- 
lated merchandise for “dumping” purposes, is a 
myth with no existence in fact. 


German Cutlery Situation 


ESPITE the greatly depreciated value of the 
German mark prices on German cutlery are 
not attractive. The day for cheap pocket knives is 
doubtless over forever and there is very little dan- 
yer of Germany seriously competing with the Ame- 
rican pocket knife manufacturers for some years 
to come, although they will probably sell the finer 
quality scissor-knives within a year or two of the 
signing of peace. On razors and scissors, the prices 
are not such as would invite the American buyer 
to place large orders, although doubtless the quality 
of both these products produced in Germany will 
guarantee them a market in the United States 
within a year or two after peace. There are abso- 
lutely no accumulated stocks of cutlery suitable for 
the American market in German factories at present 
and it will require from six months to a year after 
the embargoes are lifted for American patterns to 
be made. 
There will, however, be no such importation of 
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Store display of cutlery by H. Mills Hardware Co., New Britain, Conn. 


German cutlery as there was before the war, and 
this is true particularly of pocket knives. The 
American pocket knife has come to stay on a 
straight quality and price basis. As far as prices 
are concerned, even taking into account the depre- 
ciated value of the mark, they have advanced from 
150 to 200 per cent since the beginning of the war. 
Some authorities place it even higher. Parentheti- 
cally it may be repeated here that Secretary Red- 
field of the Department of Commerce, Washington, 
D. C., said in a speech before the National Associa- 
tion of Manufacturers, delivered in the Waldorf- 
Astoria Hotel, New York, May 21, that “the De- 
partment’s correspondents abroad had advised them 
recently that in commercial conferences the Ger- 
mans have themselves stated that their labor costs 
have increased about four-fold since 1914 and that 
the cost of coal has increased six-fold.” 


Sweden—General Conditions 


ONDITIONS in Sweden are similar to those in 
Holland, with the exception that at present 


Sweden is doing very little exporting due to the 
inordinately high prices prevailing in that country. 
Swedish Cutlery Situation 


T is possible that Sweden may export fancy-handle 
pocket knives and a few of the finer razors. 
Sweden, however, will never be a great factor in the 
American market as far as cutlery is concerned. 
There is a possibility that American pocket knives 
and other cutlery may compete on a fair basis with 
German articles in the Scandinavian countries. 

Capt. Kastor says his trip, after close investiga- 
tion in the various countries, has led him to the 
conviction that American manufactured products 
will not only dominate the American market but 
will, if properly and intelligently pushed and han- 
dled, successfully enter the markets of the world 
against all comers. 

He also says that “the trade-mark df yesterday 
may have been “Made in Germany” but the trade- 
mark of tomorrow will be “MADE IN THE 
U. S.A” 





study the cutlery situation, says: 





Capt. Robert N. Kastor, recently returned from Europe, where he went to 
“The trade-mark of yesterday may 
have been ‘Made in Germany,’ but the trade-mark of to-morrow will be 


MADE IN THE U. S. A.” 















Letters of a Sales Manager to His Men 


X XIII—Who Is Responsible > 
To Whom Should the Honors Go ? 


This is the twenty-third of a series of sales letters which, though intended primarily for traveling men, will be 
of interest to every member of the trade. They were written by the sales manager of a great hardware jobbing 
house to a corps of salesmen who in the last eight years have doubled the business of the firm. The letters are 
really short editorials which prefaced actual merchandise instructions. The author has consented to their pub- 
lication at the solicitation of HARDWARE AGE, in which they will appear in succeeding issues through the year. 

























E had a successful year in 1918. Our volume of trade was large and if we 
may believe the statements made to us by others we had more than our share 
of prosperity. 


Where there is success in business there must be a responsibility somewhere. 
But where? 
Perhaps the Executive Department claims that it was responsible. 


Perhaps the Buying Department believes that it was through its foresighted- 
ness that we prospered. 


Perhaps the Credit Department claims that it steered us away from business 
wrecks. 


Perhaps the salesmen claim that to them, and them only, should go the honors, 
—that they were the men who were in the front line trenches; that they did all 
the real fighting—and perhaps they did. 


But—it seems to me that after everything has been said—after every mem- 
ber of this business family has had an opportunity to state his or her claim to 
honors—it can be stated that our success has been won by “team-work” and to 
team-work should go the honors for having made 1918 look good to all of us. 


Instead of our organization being composed of “Star” performers—the or- 
ganization is, itself, a “Star” organization, in which the greatest possible team- 
work prevails. 


And it has been my observation that where there is good team-work, where 
the members of a team are willing to sink their own identity for the good of the 
whole organization, there is always going to come out of the efforts of such an 
organization those qualities which lead to success. 


We can not do better in 1919 than to take our cue from 1918, and each of us | 
continue to play our part, the best we know how, to continue in effect that good 
efficient team-work that has been so conspicuous in our work as a business organi- 
zation this past year. 


Let’s each resolve that honors which come to us as a part of the whole are 
greater and more to be desired than any honors that could come to us as indi- 
viduals. 


I view the present year with every confidence that the men and women who 
constitute this organization will measure up to the expectations of the most opti- 
mistic among us, and that no matter how high the mark set for us to reach we 
will attain it. 
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EDITORIAL COMMENT 








The Problem 
of Production 


E are constantly told by those who 

seek to advise the people, that the 
real panacea for the economic problems of 
today is greatly increased production—not 
only because it adds to our wealth, but like- 
wise because it reduces the price of com- 
modities and brings down the cost of living. 
The trouble with this solution, like all 
panaceas, is that it is only a half truth. 

No producer of any experience or common 
sense, thinks of increasing his production 
without first being reasonably sure of hav- 
ing a market for the enlarged output. Eco- 
nomic history is full of instances where too 
great production was in effect a very serious 
calamity. 

This has happened more than once in the 
South when cotton sold at five cents per 
pound, and less, and there was a limited 
market for the staple even at these ruinous 
figures. In such times the farmers and 
planters of the Cotton Belt were practically 
bankrupt, inasmuch as they were unable to 
meet their obligations, and had to be carried 
by the bankers and wholesale distributers 
until the tide turned in their favor. 

The usual economic answer to this state of 
affairs is that it is not a matter of over-pro- 
duction but of under-consumption. 

The fallacy of this statement, which is us- 
ually unthinkingly accepted as an axiom, is 
that not only does it beg the question by 
evading the actual facts of the situation, but 
that at best it is only a half truth, and con- 
sequently misleading. 

In order to increase consumption we must 
not only increase the general purchasing 
power of the many, but we must also in- 
crease their wants by education and the 
spread of intelligence. 

Both of these methods involve long and 
painful processes and often encounter de- 
cided setbacks in the way of periods of busi- 
ness depression, especially in regard to a 
general increase in the purchasing power of 
the public. 

The real problem, therefore, at any given 
‘period, is the adjustment of production to 
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public needs and wants so that the producer 
shall at least receive a reasonable return for 
his products. 
where an increased production creates an 
equally increased demand except by reduc- 
ing the cost, or raising the quality of the 
product. 

The story of advertising is a salient ey- 
ample of the usual and logical method of first 
creating demand, and then following it up 
with increased production. 

It is usually assumed that the difficulty 
about food products is their under-produc- 
tion. But, as a matter of fact, the growers 
of fruits and vegetables in this country have 
the constant experience of raising more food 
products than they can sell, not only at a rea- 
sonable price, but often at any price at all. 

Last Spring the Bermuda onion growers 
of South Texas suffered such losses because 
of their inability to market a large propor- 
tion of their output, that this season they 
drastically reduced the acreage of these 
vegetables in relation to what seems to be 
the demand for them. 

During the war when every one was urged 
to raise vegetables, especially potatoes, to 
meet the European demand upon us for food, 
the farmers of southern Idaho produced 
twice as many potatoes as ever before. But 
those who urged this action failed to pro- 
vide either the demand or the means of 
transportation, and the only result was that. 
as the storage capacity was lacking, most of 
the potatoes rotted and were thrown away. 
The net result was that no one was benefited. 
and the farmers lost heavily. 

It does not help the situation to say that 
faulty methods of distribution are to blame, 
for that only makes evident that any in- 


-crease in production must take that fact into 


consideration. 

There is today an enormous surplus of 
copper in this country, and the result is seen 
in closed down mines, growth of unemploy- 
ment and reduced wages of labor. Unless 
demand can be stimulated, the only possible 
solution lies in decreased production until 
the balance is struck between demand and 
supply. 

To add to the already existing surplus by 
increasing production would be the extrem- 
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ity of folly. The situation in coal, iron, lead 
and zine mining is much akin to that in cop- 
per, only not so acute. 

What we need to recognize is that it is 
possible, save in times of abnormal demand, 
to multiply the productive power faster than 
the wants and demands of the people. There 
has never been any period of prosperity in 
our history for fifty years—save in the re- 
cent war—where the supply of manufac- 
tured articles did not finally overtake the de- 
mand for them. 

This is true likewise of practically all our 
agricultural staples, so far as domestic de- 
mand is concerned, and even with the outlet 
of foreign trade we invariably carry over 
into one harvest an appreciable proportion 
of the yields of the previous harvest. And 
in this connection occurs a problem of which 
we have not even.approached the solution. 

Cheap and wholesome food is one of the 
foundation stones of any advancing civiliza- 
tion, as Buckle clearly perceived a long time 
ago. In manufacturing, any increased pro- 
duction should be at a reduced cost as ap- 
plied to the individual unit. In other words, 
the cost of increasing the output of a certain 
article should always be less than the per- 
centage of the increase in the production of 
such article. 

3y the same token, this method of reason- 
ing and of procedure should also apply to 
farming. If the farmer grows’ twenty 
bushels of wheat per acre where he formerly 
grew fifteen bushels, the cost of so doing 
should not be the same proportionate in- 
crease (thirty-three and a third per cent) 
as the increase in yield. But nobody has 
ever been able to make the American farmer 
see it that way, and the whole drift today 

of farmer’s associations and clubs is to keep 
down production within the limits of de- 
mand so as to insure a reasonable profit on 
the cost of producing. 

The unit of quantity of production in 


‘ 


American farming, as in American manu- _ 


facturing, is that of “per man” and not of 
“ner quantity.” Intensive farming in the 
great agricultural staples in the United 
States is not only impracticable but impos- 
sible because of the abundance of land as 
compared with the scarcity of labor. In 
Europe the reverse is true, and that accounts 
for the greater production per acre there 
than in this Country, but this larger produc- 
tion is at the greater cost of labor and fer- 
tilizers. 


Yet the wheat raisers of India, the Argen- 
tine, Australia and United States with their 
smaller productions per acre had, before the 
war, about put the English agriculturist out 
of business and forced France and Germany 
to protect their intensive farmers with a 
high tariff. Yet it is true in this country 
that the great yields are usually the result 
of large production per acre rather than in- 
creased acreage. 


All that the farmer knows is that abun- 
dant yields are marked by very low prices 
and that because of the apparent excess of 
supply over demand, prices fall without any 
relation to the cost of production. 

In 1914 we had the largest yield of wheat 
ever known in this country up to that date. 
Yet wheat sold in July of that year at sixty- 
five cents per bushel, which was probably 
less than the cost of production. Proof that 
low prices in food products do not neces- 
sarily stimulate demand unless other factors 
be favorable, is supplied by the years 1893-4 
when the wheat production was not large yet 
wheat sold at fifty-five cents per bushel be- 
cause the disturbed and uncertain economic 
and political conditions of the times had so 
seriously curtailed the purchasing power of 
the people. 

The relation of increased production per 
acre in agriculture is evidently not alto- 
gether the same as in manufacturing as re- 
gards the resulting relation of decreased cost 
of production and increase in yield, largely 
because the farmer has no voice in the price 
he obtains for his product. 

Until this condition is either changed or 
more generally recognized, the farmer sees 
nothing in greatly increased production but 
loss to himself. 

The immediate problem of the present day 
is to increase production by first creating de- 
mand. And the ways and means thereto 
seem to be: 

First, a generally lower level of prices, 
to come about in a natural way. 

And second, the dissipation of that waiting 
attitude on the part of the buyer which finds 
expression chiefly in buying for immediate 
needs only and making but few commit- 
ments for the future. 

This latter attitude will change with the 
certainty of abundant harvests, and the 
gradual clearing up of some of the uncer- 
tainties which at present cloud both our own 
and the European future. 
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NEW YORK 


Office of HARDWARE AGE, 
New York, June 9, 1919. 


HE prevailing hot weather has considerably im- 

proved the moving of seasonable goods, even more 
so than has been customary in preceding years. Be- 
cause of war conditions and expected recessions in 
prices, most of which have not occurred, distributors 
have deferred purchases in the hope of lower prices, so 
that with a quickened demand they must have goods. 
On certain items which some wholesalers thought they 
might have to carry over, notably lawn mowers, screen 
wire and similar merchandise, stocks are being rapidly 
depleted and we are told by experienced merchants 
there is every prospect of an exceptionally good sum- 
mer business. 

May sales are alluded to as very satisfactory. There 
are delays in the movement of freight, which in con- 
junction with slow deliveries by some factories cause 
shortages in many lines. This is already stimulating 
the jobber to the ordering of winter goods. Heavy 
hammers and picks have declined about 10 per cent, but 
there are probabilities, we are advised, of some ad- 
vances in the not distant future. 

Collections are keeping up well, and current orders 
are quite generally of larger volume and value than 
they were a few months ago. 

Linseed Oil.—The market is very firm at recent ad- 
vances, and the indications apparently favor a revision 
upward rather than toward lower quotations. The late 
jump in flaxseed in Argentina of 32c. per bushel natur- 
ally reflects a stiffer situation here because of the re- 
liance of eastern crushers on seed from Buenos Aires 
and River Plate points, until a new crop is grown and 
harvested in the U. S. A. and Canada. 
likely to become more so from 


Linseed oil is scarce and 


present prospects. The demand for export is heavy and 
some crushers are out of the market. 
Linseed oil for June, raw in 5 or more bbl. is $1.76; less 


than 5 bbl., $1.79, and in carloads $1.73 per gal. For July 
there is a concession of 3c. per gal. 

Cut Nails.—The cut nail market is practically un- 
changed, so far as getting supplies is concerned, the 
long drawn out strike at the mill of the principal pro- 
ducer (of which there are practically but two east of 
the Alleghenies) is still on, and so far as known, likely 
to continue. There is not much of a demand at present, 
however, except for 8d cut flooring nails, for which 
there is a strong demand, and far in excess of the 
available output now. 

Cut nails, in or out of store, are $5.75 base per keg, fol- 
lowing the same conditions for wire nails mentioned above. 

Wire Nails.—The situation pertaining to securing 
supplies shows improvement, the mills now being in 
a position to furnish everything wanted within a short 
time, or soon after the receipt of orders. Inquiries have 
increased, and there seems to be a better demand, con- 
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Office of HARDWARE AGE. 
Chicago, June 6, 1919. 

HE warmer weather during the past week has 

brought new life to some lines of goods which were 
moving very slowly. This refers particularly to wire 
cloth, screen doors, fishing tackle and camping outfits. 
Up to this week there has been a general feeling among 
the jobbers that their stocks of wire cloth and screen 
doors would not move this season. Some jobbbers 
even went so far as to shade prices on the above items, 
but the warmer weather has created such a heavy de- 
mand that stocks are being rapidly depleted and from 
all indications there will be a shortage. 
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sidered broadly, for wire nails. With the constantly 
brightening outlook for buildings and other construc- 
tion work the prospects are favorable. 

Wire nails, at either New York warehouse, or on either 
Straight or mixed orders amounting to 10 kegs or more, 
delivered free of charge to freight terminal New York City, 
are $4.25 base per keg. 

Naval Stores.—Turpentine is advancing daily with a 
late rise 01 3c. per gal., which it is expected will go 
higher. Business is not brisk in the local market, chief- 
ly because there is no turpentine to deliver. There is 
an insistent demand from abroad that keeps the ma- 
terial at a low point, with so little turpentine available 
that price is often secondary. 

Turpentine, in yard, is $1.03 per gal. 

Rosin has been in good demand, but there is to appre- 
ciable shortage. Common to good strained, on the basis of 
280 per bbl., is $11.50 and D grade $12.00 per bbl 

Rope.—Prices are well maintained with a fair 
amount of business in the marine end on Manila pro- 
duct, with a satisfactory improvement in the demand 
for drilling cables. The demand from the shipping 
trade does not seem to be quite as good as it was, but 
there are many inquiries for expdrt overseas with 
quite a number of good sized orders taken. Sisal con- 
ditions have not altered, and fibre prices, both as to 
Manila and sisal, are about on the same level as they 
have been. 

Taken altogether, orders for rope are only fair, and 
not up to normal for this period of the year, which is 
always the best part of it for rope selling. 
Manila rope, %-in 


Rope prices are as follows: diam. and 


larger, highest grade is 27c.; second grade, 2t« and hard- 
ware grade, 24c. Sisal rope, %-in. diam. and larger, highest 
grade, 23c., and second grade, 20c. base per Ib. Sisal, hay, 
hide and bale ropes, medium and coarse, are first quality, 
231.c., and second quality, 201%4c. base per Ib 


Window Glass.—Manufacturers are said to have con- 
siderable stocks of window glass on hand, which, while 
not moving very fast, are held at quite stiff prices. Men 
in the trade say they have encountered no cutting what- 
ever, with the exception of two er three factories on 
the outside where the production is much inferior. 

In the New York market there are jobbers who have 
made concessions in price to some extent, which, how- 
ever, is attributed more to pressing financial conditions 
than trade or other causes. There is quite some ac- 
tivity in certain sections in the erection of small and 
cheap houses taking a common grade of glass, but 
construction in a large way has not yet gone far 
enough to require much glass. Obviously much needs 
to be done in house building before glass, like hardware 
trim, is needed. 

Window glass prices are unchanged as follows: 

Window glass } strength A 
and B, all sizes, 7 all sizes, 79 
ner cent. and double from 
list. 


rices are as follows: Single 
per cent: double strength A, 
streneth B. all sizes, 81 per cent 


jobbers’ 
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There has been a marked improvement in sales made 
by the steel industries. The failure of the Railroad 
Administration to secure lower prices on steel has had 
a tendency to strengthen the market and buyers of this 
product, who were ordering only in quantities to meet 
their weekly requirements, now feel that present prices 
will hold and are specifying from thirty to sixty days 
ahead. 

Building activity, although still far below the aver- 
age, is gaining and normal totals in dollars and cents 
may soon be reached. This, however, will not repre- 
sent a similar number of buildifigs, as increased costs 
must be taken into consideration. It is doubtful if the 
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volume of building operations will get back to normai 
during the present year. Labor conditions are improv- 
ing and the number of men idle on strike is greater 
than the number idle through lack of work. 

Money continues easy and the percentage of failures 
Was never so small in the history of the country as it 
is at the present time. Retail sales are excellent as 
more customers are coming into the market and are 
willing to pay the high prices asked for merchandise. 
Orders from road salesmen for both immediate and 
future delivery are greatly in excess of the correspond- 
ing week of 1918. Collections are uniformly good. 


Ash Cans.—There continues to be a heavy demand 
for all kinds and sizes of ash cans. Sales reported this 
spring are far in excess of those of any former year. 
Dealers evidently carried over very small stocks and 
have been in the market several times during the past 
few weeks to replenish their supply. Jobbers have only 
fair stocks on hand and are not carrying a surplus. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 
galvanized 6-riveted and 6-angle stays with drop side handles, 
$2 each; No. 33 at $2.35 each; No. 44 8-angle stays, $2.75 
each. Extra heavy galvanized iron with drop side handles, 
triple ribbed staves with outside rim cover, No. 170, size 
15 X 26-in, at $3.75 each; No. 190, 18 x 26-in., $4.75 each; 


No. 206, 20 x 26-in., $5.75 each. 
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Axes.—Jobbers report that they are receiving very 
few orders for axes for fall delivery. Dealers evidently 
are holding off expecting lower prices. Manufacturers 
are holding the present prices firm and it is doubtful if 
new prices will be put into effect in time to affect this 
season’s business. 

We quote from jobbers’ stocks, f.o.b. Chicago: First quality 
single bitted axes, 3-lb. to 4-lb., $14 per doz. base. 

Alarm Clocks.—There has been no change in the situ- 
ation as to alarm clocks since last reported. The short- 
age of alarm clocks is just as acute as ever and manu- 
facturers continue to be far behind with their orders. 
It is very noticeable that the demand is for the high 
grade of clocks. 

We quote from jobbers’ stocks, f.o.b. Chicago: The Amer- 
ican Alarm Clock, in less than dozen lots, $11.04 per doz.; 
dozen lots, $10.64 per doz.; case lots of 4 doz, $10.37 per 
doz. Lookout Alarm Clocks, less than dozen lots, $13.87 per 
doz.; dozen lots, $13.46 per doz.; case lots of 2 doz., $13.07 
per doz. Tattoo Alarm Clocks, dozen lots, $24.95 per doz. ; 
case lots of 50, $24.35 per doz. Slumber Stopper, radium dial, 
dozen lots, $32 per doz. Big Ben and Baby Ben, $2 each. 


7 
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Babbitt Metal.—While there has been no speculative 
buying of babbitt metal, sales continue to be very sat- 
isfactory with the demand improving each week. Pres- 
ent prices are firm and it is doubtful if lower prices 
will be put into effect for some time. 


We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, in full boxes, 9c. per lb.; Revenoc brand, in 
full boxes, 18c. per Ib. 


Coil Chain.—Local jobbers have revised their prices 
on coil chain. This week’s prices show a decline of 1c. 
per lb. base. Manufacturers are making prompt de- 
liveries on all sizes and jobbers have fair stocks on 
hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
proof, fire welded coil chain, %-in., 9c. per Ib. base. 4 

Eaves Trough and Conductor Pipe.—Both jobbers and 
retailers are enjoying exceptionally good business on 
eaves trough and conductor pipe. The demand is especi- 
ally heavy for repair work. Manufacturers are work- 
ing full time and are endeavoring to accumulate a stock 
in anticipation of the increased demand which will come 
when the new buildings are far enough ahead to require 
this product. There is no change in prices reported. 


We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5 in., $5.15 per 100 ft 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are for full 
crate lots. 


Files —While there has been no inclination on the 
part of the dealers to stock up at the present prices 
on files, sales are reported as being very satisfactory 
and the demand is increasing. Jobber§s are ordering for 
about sixty days ahead and no reduction in price is 
looked for. 


We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson 
files, 50-21% per cent discount; New American, 50-10-5 per 
ent discount; Disston, 50-5 per cent discount; Black Dia- 
mond, 50 per cent discount 


Glass, Putty and Glaziers’ Points.—There has been a 
decided improvement in the demand for glass and ow- 
ing to the limited amount being manufactured, it is 
freely predicted that there will be a shortage later on 
in the season. Present prices are being held firm and 
both jobbers and retailers’ stocks are low. 

We quote from jobbers’ stocks, f.0.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets, 77 per cent off; all sizes of double-strength 
A, 79 per cent off. 

We quote from jobbers’ stocks, 
100-Ib. kits, $4.25: glaziers’ points, 
1 doz. to a package, 65c. per pkg 
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Guns and Ammunition.—From all indications this 
season promises to be one of the best for the sale of 
guns and ammunition. The high price of fur makes 
it an incentive to the hunter; in addition to this, a great 
many men who were formerly in the army, are joining 
shooting clubs. Jobbers are taking orders as late ag 
September 30, guaranteeing prices against decline up 
to date of shipment. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single bar. 
rel competition shotguns, 12-gage, 30 or 32 in. barrels, plain 
extractor, $7.15 each; with automatic ejector, $7.40 each; 
Standard shotguns, 12-gage, 30 or 32 in. barrel, plain ex- 
tractor, $8.35 each; with automatic ejector, $8.75 each; double 
barrel guns, 12-gage, with hammers, $17 each; hammerless, 
$20.25 each. No discount. 

No. 22 short semi-smokeless cartridges, $5 per thousand: 
No. 22 short semi-smokeless, rim fire, $11.75 per thousand: 
No. 22 long semi-smokeless, $6 per thousand; No. 32 lon 
semi-smokeless, rim fire, $13.50 per thousand. Discounts 20-5 
per cent. Peters’ target shells, smokeless, 5 drams powder, 
1% oz. shot, 1 to 10, $40 per thousand; Peters’ Referee semi- 
smokeless, 3 drams powder, 1 oz. shot, 1 to 10, $37 per thou- 
sand. Discounts 10-7%. 

Galvanized Ware.—The market on galvanized ware 
appears to be. firm and jobbers who have been con- 
servative in buying have been notified by the manufac- 
turers that no lower prices can be looked for, and if 
anything, an advance will be put into effect. 

We quote from jobbers’ stocks, f.o b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz; 
No. 2, $10 per doz.; No. 3, $11.55 per doz.; medium grade, 
heavy galvanized tubs, No. 100s, $13.25 per doz.; No. 200s, 
$15 per doz.; No. 300s, $16.75 per doz.; common galvanized 
pails, 8-qt., $2.70 per doz.; 10-qt., $3.10 per doz. ; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 

Garden Hose.—Garden hose is moving fast. The 
warm weather during the past few days has had the 
usual effect and a great number of property owners 
are replacing their hose. The demand from the con- 
tractors also is very good. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Crow brand Competition hose, not guaranteed, in 50 ft 
lengths, 10c. per ft.; 3-ply, %4-in. guaranteed hose, 11 '%c.; 
3-ply, %-in. guaranteed hose, 138c.; 4-ply, %-in. guaranteed 
hose, 15c.; 4-ply, %-in. hose, 16c. 

Wood Handles.—There continues to be a heavy de- 
mand for wood handles of all kinds, and jobbers, while 
not carrying a surplus stock, are making fair deliveries. 
Present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 hick- 
ory axe handles, $3.75 per doz.; No. 2 hickory, $3 per doz.; 
extra quality hickory, $4.50 per doz.; No. 1 railroad pick 
handles, $4.50 per doz.; second growth hickory hatchet and 
hammer handles, 14-in., $1.50 per doz.; medium quality, 14- 
in., 85c. per doz. 

Jack Screws.—Large quantities of jack screws are 
being used both by the contractor and road _ builder. 
Dealers’ stocks evidently are very low, as they dre 
coming into the market two or three times a week for 
jack screws. Jobbers are carrying fair stocks on hand. 
Manufacturers state that lower prices are not to be ex- 
pected. 

We quote from jobbers’ stocks, f.ob. Chicago: Jack screws, 
standard makes, 40-10 per cent discount from lists. 

Lanterns.—Manufacturers have guaranteed price to 
the jobber up to the first of the year, so dealers may 
rest assured that there will be no demoralization of 
prices. As the farmer is making lots of money, it is 
reasonable to expect that he is going to spend some of 
it for new lantern equipment. Therefore, dealers should 
look over their stocks and anticipate their wants as soon 
as possible. 

We quote from jobbers’ stocks, f.0.b. Chicago: Competition 
lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold blast, 
$8.65 per doz. 

Lace Leather.—A very satisfactory business, both by 
jobbers and retailers, is reported on lace leather. and 
there continues to be a steady demand. Large quantities 
of lace leather are being used in the agricultural dis- 
tricts and manufacturing plants. 





We quote from jobbers’ stocks, f.o.b. Chicago: Raw-hide 
lace leather, %-in., $1.65 per 100 ft.; %-in., $2 per 109 ft. 
Chrome lace leather, %-in., $1.20 per 100 ft.; %-in., $1.50 


per 100 ft. 

Nuts and Bolts.—Tife situation as to nuts and bolts 
is about the same as last reported. There seems to be 
very little inclination on the part of the dealer to sto:k 
up at present prices and orders are being placed only 
for immediate recuirements. There continues to he a 
steadv demard and satisfactorv sales are renorted. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % X, 4 in., 50-10-5 per cent OF: larges sizes — 


per cent off: carriage bolts, up to % x 6 per 
off: larger sizes, 30-10 per cent off. Lag screws, 50-10 per 
cent off; stove bolts, 75 per cent off; tire bolts, 60 per cent 


off. 

Wire Nails.—The market on wire nails is steady and 
firm. The volume of business being done by the jobber 
is increasing and dealers feel somewhat assured that 
present prices will hold good for some time to come. 
The mills are not accumulating a stock, but are manu- 
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facturing just enough nails to meet actual requirements. 
Roofing nails and special nails are very hard to obtain. 

We quote from jobbers’ stocks, f.o.b. Chicago. Common 
wire nails, $3.90 per keg base; cement coated nails, $3.50 per 
keg base. 

Lawn Mowers.—Both manufacturers and jobbers’ 
stocks of lawn mowers are badly broken, and orders 
are being accepted only subject to stocks on hand. This 
season has been an exceptionally good season and right 
now the retailers are moving out their mowers faster 
than ever. 

We quote from jobbers’ stocks, f.o.b. Chicago: Reading 
Hardware Co.’s Nipper Lawn Mower, 8-in, wheel, 3-blade, 
plain bearing, 14-in. cut, $4.70 each; 16-in., $4.85 each; 18- 
in., $5.05 each. Reading Hardware Co.’s Quality, 9-in. wheel, 
4-blade, ball bearing, 14-in., $6.55 each; 16-in., $6.80 each; 
18-in., $7.05 each. Reading Hardware Co.’s Empire, 10-in. 
wheel, 4-blade, ball bearing, 14-in., $10.50 each; 16-in., $10.75 
each; 18-in., $11 each; 20-in., $11.25 each. 

Hand Toilet Clippers.—Sales on hand toilet clippers 
continue to be as heavy as ever, and stocks are badiy 
broken. Jobbers are unable to obtain enough hand 
toilet clippers to fill their back orders, to say nothing 
about accumulating a stock. The warm weather during 
the past few days has increased the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Hand toilet 
clippers, Khedive, $1.55 each; Triumph, ball bearings, $2 
each; Liberty, $2.50 each; Bay State, $3 each; Competitior 
hair clippers, 85c. each. 

Rope.—Prices on rope are steady and manufacturers 
are making prompt deliveries. Sales continue to im- 
prove and the farmer is coming into the market for 
large quantities. Jobbers’ stocks are fair, but from all 
indications the dealers have only a limited quantity on 
hand. Present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 manila 
rope, 27%4c. per Ib. base; No. 2 manila, 2644c. per lb. base ; 
No. 3 manila, 24%4c. per lb. base; No. 1 sisal, 234c. per Ib. ; 
No. 2 sisal, 20%4c. per Ib. 

Roofing and Building Paper.—Manufacturers of roof- 
ing and building paper state that they have sold more 
squares of roofing paper to date this year than they 
have sold in any like period of any previous year, in 
spite of the fact that normal building conditions have 
not arrived. Dealers are advised against heavy stock- 
ing up, but enough stock should be carried so that they 
may take care of the quick and pressing needs. Present 
prices are held firm. 

We quote from jobbers’ stocks, f.0.b. Chicago: Certain-teed 
roofing, one-ply, $1.53 per sq.; Certain-teed roofing, two-ply, 
$2.04 per sq.; Certain-teed roofing, three-ply, $2.55 per sq.; 
Major roofing, one-ply, $1.28 per sq.; Major roofing, two-ply, 
$1.69 per sq.:; Major roofing, three-ply, $2.10 per sq.; Senti- 
nel roofing, one-ply, 83c. per sq.; Sentinel roofing, two-ply, 
$1.04 per sq.; Sentinel roofing, three-ply, $1.25 per sq.; tarred 
felt, $2.60 per 100 lb.; red and gray rosin paper, $47 per ton. 

Razors and Blades.—Both jobbers and retailers report 
very satisfactory business on razors and blades. Manu- 
facturers are making prompt deliveries and stocks are 
good. There has been no change in price since last 
reported. 

We quote from jobbers’ stocks, f.0o.b Chicago: Full hollow 
ground, open blade razors, square point, flat rubber handles, 
$17.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz. f - 

SAFETY RAzors.—We quote from jobbers’ stocks, f.0.b. Chi- 
cago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.: Gem, in one doz. lots, $8.40 per doz.; 3 doz. lots, $8 
per doz.: Ever-Ready, in one doz. lots, $8.40 per doz.; 3 doz. 
lots, $8 per doz. - 

BLADES.—We quote from jobbers’ stocks f.o.b. Chicago: 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz. sets; 
Ever-Ready, 1 card containing 1 gross blades, %; doz. to a 
package, 24 packages to the card, $6.72; Gillette, in 1 doz. 
packages, 6 blades to the package, $4.50; Gillette, 1 doz. 
packages, 12 blades to a package, $9; Auto-Strop, No. 610%, 
in doz. packages, 6 blades to a package, $4.50; Auto-Strop, 
No. 610, in doz. packages, 12 blades to a package, 

Spark Plugs.—Jobbers’ stocks are well assorted, and 
manufacturers are making very good deliveries. Orders 
are being placed freely and large quantities of spark 
plugs are being consumed. 

We quote from jobbers’ stocks, f.0.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65c. each; lots of 50 to 100, 62%c 
each: lots of 100 and upward, 60c. each; Hercules Junior, 
lots of 1 to 100, 40c. each; lots of 100 to 150, 37%c. each; 
lots of 150 and upward, 35c. each. Hel-Fi standard spark 
plugs, lots of 1 to 50, 45c. each; lots of 50 to 100, 42M%c. 
each: lots of 100 and upward, 40c. each: Hel-Fi Super spark 
plugs, lots of 1 to 50, 65c. each: lots of 50 to 100, 62'%4e 
each; lots of 100 and upward, 60c. each. 

Sand Paper.—Both retailers and jobbers report very 
satisfactory sales on sand paper. There continues to 
be a very heavy demand from the manufacturing cen- 
ters. Jobbers have fair stocks on hand and are filling 
all orders promptly. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
No. 1 sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder.—The market on solder continues to be firm 
and there has been no change in price since last re- 
ported. Very satisfactory business is being done by 
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both the retailers and jobbers, and the demand continues 
to improve. 

hd We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
50-50 solder, case lots, 40c. per Ib.; No. 1 plumbers’ solder, 
case lots, 34c. per Ib. 

Roller Skates.—Local jobbers report that they now 
have complete lines of roller skates on hand and are 
able to fill all orders promptly. The bulk of the sales 
for spring are over, but retailers continue to have a 
call for skates. 

We quote from jobbers’ stocks, f.o.b. Chicago: Bither 
Conron or Barney & Berry roller skates, ball bearing, boys’, 
$1.75 per pair; girls’, $1.90 per pair. 

Steel Sheets.—The situation as to steel sheets shows 
some improvement. Jobbers are increasing the size of 
their orders to the mills and are ordering for about 
thirty days ahead. The available supply is ample to 
meet all requirements. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 
black sheets, $5.37 per 100 lb.; No. 28 galvanized, $6.7 
100 Ib. 

Sash Weighs.—There has been ne change in the price 
of sash weights since last reported, and sales continue 
to improve. Both jobbers and retailers, however, are 
depending on the manufacturers to carry the stock. 
Dealers do not feel it advisable to load up except for 
immediate requirements at present prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights in ton lots, $42 per ton; in less than ton lots, $44 
per ton. 

Stove Pipe and Stove Board.—There has been an in- 
crease during the week of orders for future shipment 
on stove pipe and stove board, and dealers who have 
not anticipated their requirements are urged to do so 
at once, as present prices no doubt will be in force 
throughout the season. 

_We quote from local jobbers’ stocks, f.o.b. Chicago: Stove 
pipe, 30-gage, 6 in., $14.50 per 100; 28-gage, 6 in., $17.25 per 
100 ; elbows, heavy corrugated, 6 in., $1.80 per doz. ; medium, 
6 in., $1.50 per doz.; common adjustable, $1.60 per doz. 

We quote from jobbers’ stocks, f.0.b. Chicago: Square 
crystal stove board, wood lined, 24 x 24, $11.05 per doz.: 
26 x 26, $13 per doz.; 28 x 28, $15.25 per doz.; 30 x 30. 
$17.15 per doz.; 33 x 33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. Square crystal stove boards, paper lined, 18 x 18, $5.90 
per doz.; 24 x 24, $7.15 per doz.; 26 x 26, $7.85 per doz.; 
28 x 28, $8.75 per doz.; 30 x 30, $10.40 per doz.; 32 x 32, 
$12.30 per doz.; 35 x , $15.35 per doz. Prices subject to 
10 per cent discount in case lots 

Tacks.—Dealers are having a fair business on tacks, 
but the bulk of the sales are confined to the large up- 
holstering firms. The available supply is ample to meet 
all requirements. Present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6-0z., 25-lb. boxes, 154c. per Ib.; bill posters’ 
tacks, 6-o0z., 25-lb. boxes, 15c. per Ib. 








Wheelbarrows.—Road builders and contractors con- 
tinue to use wheelbarrows in large volume, and jobbers 
are out of stock on some of the leading sellers. There 
have been more wheelbarrows sold this season than ever 
before. There has been no change in price since last 
reported. 

We quote to retailers, f.o.b. Chicago: No. 4 tubular bar- 
rows, all steel, $7 each; common tray or stave barrows, $2.25 
each; angle leg garden barrows, $4 each. 

Wire Products.—The satisfactory way in which wire 
cloth has been moving during the past week has as- 
sured the jobber that there will be very little wire cloth 
carried over into next season. The cold and rainy spring 
curtailed the sale of wire cloth and jobbers were be- 
ginning to feel that there would be very little market 
this season, but the warmer weather of the last few 
days has dispelled this illusion and from all indications 
there will be a shortage. Under usual conditions the 
sale of poultry netting would be about over, but job- 
bers state that they are shipping, this out in good 
volumes, and there will be very little stock carried over 
for next season. The situation as to barb wire and 
staples is about the same as last reported. Deliveries 
from the mills are slow, and there are no surplus stocks 
on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted 
barb wire, $4.05 per 100 Ib.; galvanized barb wire, $4.75 per 
100 Ib.; No. 9 plain wire, $3.65 per 100 Ib.; No. 9 galvanized 
wire, $4.35 per 100 Ib.; staples, plain polished, $4.05 per keg. 

We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent. discount 

WirE CLOTH We quote from jobbers’ stocks, f.o.b. Chi 
cago: 12-mesh black, from $2.15 to $2.25 per 100 sq. ft. base 
This price is for sizes from 24 in. to 48 in. Sizes below 24 in 
are 10c. per hundred higher, sizes above 48 in. are 40c. per 
hundred higher. 

Game Traps.—There has been a great improvement 
in orders booked for future delivery on game traps, and 
jobbers state that this will be an exceptionally good 
season. The prevailing high prices and the great do- 
mand for fur makes it a special inducement to the 
trapper. 
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BOSTON 


Office of HARDWARE AGE, 
Boston, June 7, 1919. 


OTHING really serious has “butted in” on the 

jobbing shelf hardware trade here during the past 
week except business. here have been no price 
changes worthy of note, simply a demand for season- 
able goods from the New England retail trade, a de- 
mand which is really larger than the jobbers can 
comfortably handle. Among certain jobbing houses the 
feasibility of working shipping clerks nights has been 
seriously considered because as the days lengthen into 
weeks the accumulation of orders unfilled becomes more 
pronounced. But the average jobber here feels that 
such a policy does not pay in the long run. In the first 
place it takes a lot out of the shipping clerks; in the 
second place the clerks knowing they are going to 
work nights are inclined to hold back on day labors; 
and in the third place the clerk, after two or three 
evenings in the store, is inclined to figure on over- 
pay as a regular “extra” in his pay envelope. “Extra” 
pay, according to the jobber, often leads to discontent 
with regular pay. And discontent makes for lack of 
efficiency. The jobbers, therefore, will continue to get 
along the best they can with orders booked, unless, of 
course, there should be a more pronounced accumula- 
tion. 

There is, however, a feature in the situation which, 
while not serious, causes a lot of trouble, and one that 
can be remedied. The average manufacturing agent 
has a standard printed order slip that is provided each 
salesman. The salesman in securing an order, marks 
beside the particular printed article, the amount of such 
goods wanted, and then secures at the bottom of the 
printed order the signature of the buyer. The printed 
order blank is a good feature, provided it is not tam- 
pered with after the purchaser has affixed his signa- 
ture. In some instances temporary salesmen hired by 
the manufacturing agents are not as reliable as they 
might be, and if they have not made good during the 
day, they often fill in figures beside printed items on 
the order blanks for the purpose of making a hit with 
the manufacturing agent. Of course the purchase of 
such goods is never made, but the manufacturing agent 
does not tumble to the fact until the purchaser gets an 
invoice and then notifies the parties concerned tney are 
returning by express the articles not ordered. All of 
which means a loss of time, money and efficiency. There 
are two remedies for this situation, the first being to hire 
salesmen who can make good without padding order 
blanks; the second by allowing the purchaser to fill in 
with his own handwriting the goods and amounts 
wanted. A lot of time and hard feelings will be saved 
by either method. 

Shelf hardware jobbers and retail hardware dealers 
have been enjoying prosperity for some time and have 
become somewhat calloused to the merry ring of the 
cash register and the steady increase in goss sales 
each month. But for a real thrill this week, one has to 
visit the heavy hardware jobbing trade. The trade is 
not overburdened with new business in steel, iron, bolts, 
nuts, and the like, but it is so sure better times are 
ahead, so sure that prices will remain firm or be 
higher, so sure that steel and iron products are going 
to be noticeably short before the close of 1919, that it is 
somewhat refreshing .to drift about in this optimistic 
atmosphere. It is not for us to say they are right or 
wrong, because our particular job is to report how the 
trade feels and what goods are or are not selling. 
But we cannot refrain from saying we think they are 
right, simply because they can talk so convincingly 
day after day, even with the weather glass register- 
ing record-breaking heat. Time and again we have 
gone into a heavy hardware fellow’s private office dur- 
ing the past few days, so blooming hot that we didn’t 
care much what happened, only to come out almost 
frozen with enthusiasm. It’s a great thing—this en- 
thusiasm, on a hot day. Wilted collars lose their 
horrors. 

Jeing from that state of doubt, we have gone to 
the bother of getting in touch with construction in- 
terests in Maine, Vermont, Western Massachusetts and 
Connecticut, and they all tell us that their work has 
suddenly taken on a new lease of life. 

As near as we can figure it out, the great bulk of 
people have been holding back on construction work 
until the peace papers were signed on the other side of 
the water. But as that event is continually postponed, 
these people have become tired of waiting and in- 
activity. 


As one of the largest Western Massachusetts con- 
tractors says: ‘“H—, I’m tired of waiting for those 
fellows on the other side of the pond to get busy. I’m 
going ahead, and take a chance.” While a considerable 
tonnage for steel and iron products already has been 
booked, there is a much larger amount pending, which 
possibly will be signed for before the end of another 
week. Still being from that state of doubt, we thought 
we would see the leading cement people just to check 
up this talk of construction interests and hardware 
jobbers. You can’t put up a building or a bridge, or 
a lot of other things unless you use cement. ‘The 
cement fellows tell us that business is better than it 
has been before this year, so our hat is off to the 
hardware jobber. 

Automobile Accessories.—Although the hardware 
jobber is getting quite enthusiastic about the future of 
the steel and iron products business, he is not neglect- 
ing the automobile accessories. This fact is demon- 
strated by the number of hardware jobbing salesmen 
engaged on this selling work, a great many more than 
ever before. Most of these salesmen being new on 
the job are breaking their necks trying to make good 
with the jobber, and to date most of them have. They 
are selling everything from spark plugs up, and in 
sufficient quantities to keep local stocks down to safe 
proportions all the time. Beyond question of doubt 
the local jobbing accessories business this year will be 
a record breaker. 

Bolts and Nuts.—We hear of instances where hard- 

were jobbers here have endeavored to place orders with 
the mills for third quarter, 1919, delivery without 
success. Why are they trying to buy goods so far 
ahead? Because they anticipate a big demand and 
higher prices for goods. At the moment bolts and 
nuts are selling better than they have before this year, 
and as everybody Is not as well supplied with stock as 
they might be, the market has a healthy aspect. 
_ Machine bolts, C, T. & D. nuts, 1 x % and smaller, 35 and 
5 per cent discount; 4% x % and larger, 30 per cent 
count; with H. P. nuts, 4 x % and smaller, 45 per cent dis- 
count; 4% x % and larger, 35 per cent discount; common 
carriage bolts, 6 x %, and smaller, 40 per cent discount; 
6% x % and larger, 30 per cent discount; tap bolts, less 10 
per cent.; Eagle carriage bolts, 70 per cent discount; stove- 
bolts, large quantities, 70 and 10 per cent discount; bolt 
ends, 30 per cent discount; tire bolts, 50 and 10 per cent dis- 
count; semi-finished nuts, 9/16 and smaller, 70 per cent 
discount: % and larger, 60 per cent discount; finished case 
hardened nuts, 60 per cent discount; H. P. square blank in 
full keg, list; tapped, list; hexagon, blank, list; tapped, list 
Cc. P. C. & T. square blank, plus ic; tapped, list; hexagon, 
blank, list; tapped, list. 

Chain.—It is much the same story in chain. All 
kinds of small chain sells in an excellent manner, but 
heavy stock continues to go slowly. Stocks of the 
latter, as reported by local interests, are smaller than 
they have been before at this season of the year within 
the memory of most firms. 


We quote from jobbers’ stocks: Proof coil self-colored 
chain in cask lots, 3/16 in., $14.25 per 100 Ib.; % in., $11.40; 
5/16 in., $10.80; in., $9.60; 7/16 in., $9.35; % in., $9.15; 
9/16 in., $9.15; % in., $8.90; % in., $8.65; % in., $8.15; 1 in., 
$8. BB, twist link and long link chain take the same extras. 


dis- 


Cooking Ware (Glass).—Local jobbers are still en- 
deavoring to get goods from manufacturers ordered 
last January, February and March. They have many 
back orders to fill and naturally are trying to get them 
cleaned up, but with little result. One local jobber, in 
speaking of the manufacturer says: “I am beginning 
to think the manufacturer does not want to do business 
with us, or else he is doing a whale of a business with 
some one else.” The same jobber has been given to 
understand that glass cooking ware prices are not 
likely to change for some time. 

We quote from jobbers’ stocks: Casseroles. round, 1-at.. 
$18 per dozen; 11%-qt., $21 per dozen; 2-qt., $24 per dozen 
3aking dishes, uncovered, 1-qt., $10.20 per dozen; 114-qt., $12 
per dozen; 2-qt., $14.40 per dozen. Pie plates, $9 to $12 per 
dozen. Cake dishes, $9 per dozen. Bread pans, $10.80 to $21 
per dozen. Small baking dishes, $1.80 to $3.60 per dozen. 
Jobbers’ terms are 30 per cent off list. 

Drills.—Drills continue to sell in a satisfactory man- 
ner and prices hold very firm. So far as supplies here 
go, the situation has not changed noticeably since last 
reports: 


We quote from jobbers’ stocks: Carbon drills, sizes up to 
1% in. straight shank, 50 per cent discount. Bit stock drills, 
50 and 10 per cent discount; blacksmith drills, 50 per cen 
discount; ratchet, 15 per cent discount; wood-boring brace 
drills, 50 and 10 per cent discount; drills and countersinks 
combined, list. High speed drills, prices on application. 


Files and Rasps.—The call for files and rasps is fully 
normal, according to the best of opinion. Prices are 
reported as firm and unchanged. 
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We quote from jobbers’ stocks: Files—Nicholson and Black 
Diamond, 40 and 10 and 10 per cent discount; Great Western, 
Arcade, Kearney & Foote, etc., and American machine cut, 
50 and.10 and 5 per cent discount; Chelsea hand cut, list; 
XF (Swiss pattern), list. ; 

Rasps—Heller, Chelsea and Nicholson, 12-in., $4.70 to 
$5.50; 18-in., $5.50 to $6.50; 14-in., $6.50 to $7.50. 

Freezers.—The advent of unseasonably hot weather 
has resulted in some hurried telephone calls for ice 
cream freezers from nearby retail houses. It is a 
little early, however, to note the full effect of the 
weather on the market as orders from some of the 
salesmen operating in Maine, New Hampshire and 
Vermont have not been received. 

We quote from jobbers’ stocks: White Mountain freezers, 
l-qt., $2.43; 2-qt., $3.03; 3-qt., $3.60; 4-qt., $4.23; 6-qt., $5.37; 
8-qt., $6.93; 10-qt., $8.85; 12-qt., $11.25; [5qt., $13.35; 20-qt., 
$17.31; 25-qt., $22.20 each. 

Galvanized Bars.—Those few houses handling gal- 
vanized bars report a good call from the manufacturers 
of awnings, but otherwise the market is dragging 
along in an uneventful manner. Prices for galvanized 
bars are reported as firm. 

We quote from jobbers’ stocks: Flat galvanized bars in 
stock, 1 X ™ in., 12 ft. long, $7.70 per 100 lb.; 1 x 3/16 in., 
12 ft. long, $6.90; 1 x % in., 16 ft. long, $6.90; 1% x % in., 
16 ft. long, $6.90. ; i 

ltound galvanized bars in stock, % in., 18 ft. long, $6.90 
per 100 Ib.; % in., 18 ft. long, $6.80; % in., 18 ft. long, $6.70. 

Garden Tools.—Retail dealers say that garden tools 
are moving in a satisfactory manner, and shipments 
from jobbing houses even at this date would seem to 
bear out such a statement. 


Glass.—There has been a slightly better movement 
of glass in a retail way since last reports, but not 
enough to warrant any excitement. The wholesale 
market continues to grow slowly, but steadily more 
active, and warehouse deliveries are beginning to fall 
considerably behind. Although not bearing directly on 
the average retail hardware dealer in this section of 
the country, we wish to draw attention to the fact that 
prices on automobile sizes of plate glass have been ad- 
vanced a little less than 10 per cent, and on mirror 
glass an even 10 per cent. In addition, the big glass 
houses have advanced the cost of glazing from 90c. to 
$1.20 per hour where work is done outside of Boston 
proper. All of which simply means that the chances 
of an advance in ordinary window glass prices are 
stronger than ever. The indications certainly are not 
for lower prices. 

We quote from jobbers’ stocks: Glass, single A and B, first 
three, 80 per cent discount; above first three brackets, 79 per 


- cent discount from the list; double’A, 80 per cent discount; 


double B, 82 per cent discount; A and B quality by the light, 
SO) per cent discount; single lights, 80 per cent discount. 

Leaded glass—Plain cathedral, 18c. per sq. ft.; monu- 
mental figured, 4%-in. thick, 20c. per sq. ft.; double ground, 
23c. per sq. ft. 

Skylight Glass—Rough or rolled, Y%-in. thick, 16¢c. per sq. 
ft.; 3/16 in. thick, 20c. per sq. ft.; 4 in. thick, 25c. per sq. ft 

Hack Saws.—Hack saws continue to sell in a satis- 
factory manner, but otherwise the market for them is 
devoid of special feature. Prices are as last reported, 
no signs of the recent flurry being noticeable. 

We quote from jobbers’ stocks: Hack saws, one gross or 
more, 15 per cent discount, 

Haying Tools.—Orders for haying tools continue to 
show a steady increase. It begins to look as though 
some local jobbers might have to do a little scratching 
around to get sufficient quantities to fill all their orders 
during the next month or so. 

We quote from jobbers’ stocks: Scythes, Clipper, $13 per 
doz.; Little Giant, high grade, $16; snaths, ash, in lots of 
less_ than 20 doz., $12 a doz.; in lots of 20 doz. or more, 
$11.50 a dozen; cherry, in lots of less than 20 doz., $14.50: 
more, $14; brush, in small lots, $13.75 a dozen; large lots, 
$13.25 a dozen. 

Horseshoes.—Since last reports the movement of 
horseshoes on new orders has slowed up considerably. 
There is more or less stock moving out of jobbers 
hands on back orders, however, which keeps interest 
in the hardware product alive. 

We quote from jobbers’ stocks: Standard makes in 100-Ib. 
kegs, to blacksmiths and consumers in Maine, New Hamp- 
shire, Vermont, Massachusetts and Rhode Island points, 
$5.40 per keg base. Direct shipments in any quantity from 
the mill, $5.40, with freight allowed on any quantity. Base 
prices are for No. 2 or larger. To Connecticut blacksmiths 
and consumers the base price is $5.15 per 100-lb. keg. No 
freight is allowed on store shipments. 

Fancy Shoes—Side weights. $12 per keg; track side 
weights, $12 25; toe weights. $10.75: steel shoes, $9.25: toe 
creased, $7.75; side wear, $9.75; calked, $9.25; extra light 
calked, $10.25; iron countersunk, $8.25; steel countersunk, 
$10: tips, $9.25; light driving. $9.25; featherweights, $9.25; 
mule, $8; all assorted shoes, 50c. per keg extra. 
en 408 Calks—Dull, $1.85 per box; sharp, $2.10; blunt heel, 
$2.10; sharp heel, $2.35. Broken boxes call for an extra 
charge of 1c. per Ib. 

Iron.—While the market is by no means active, a 
larger amount of iron has been sold during the past 
week than was the case for the corresponding week in 
May and nearly double, as near as we can figure, than 
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was sold during the corresponding week in January. 
There is a tendency on the part of some steel con- 
sumers to still use iron wherever possible, their ex- 
periences during the war made necessary by a scarcity 
of steel, having taught them a lesson. 

We quote from jobbers’ stocks: Best iron, flats, rounds 
and squares, $5.50 base per 100 lb.; H. & P. ovals, half ovals 
and bevels, $6.50; H. & P. half rounds, $5.50; refined iron, 
$3.40; Norway iron, $20. Broken bundles, add ‘ec. Ib. 

Lawn Mowers.—Retail dealers whom we _ have 
happened to call upon during the last few days have 
all sold lawn mowers since last reports. Held-over 
stock has been largely cleaned up as near as we can 
ascertain, and the trade as a whole from now on will 
have to depend largely on what stock jobbers have on 
hand. As some of the jobbers are quite shy on stock 
the retail dealer may have to do considerable looking 
around in the market here for fresh goods. Jobbers 
say, although they are free to admit they do not like 
to handle them, that the call for lawn mower parts is 
unusually good at the moment. 

We quote from jobbers’ stocks: Lawn mowers, 12-in., $4.65 
each; 14-in., $4.80; 16-in., $5; 18-in., $5.20. 

Pliers.—Pliers have sold well during the past month 
or so, and the average retail and jobbing house is 
lightly supplied. The rank and file of the trade held 
off from buying on the expectation that prices would 
be lower. The leading manufacturers, on the other 
hand, had more business booked by April 1, than they 
could comfortably handle, most of it from sections 
of the country outside New England. As a result it 
it not always easy to put your hand on high-grade 
pliers in quantities here. 

Kraeuter goods — Combination pliers, 5% in., $9.20 per 
dozen; 6 in., $10.90; 8 in., $13.20; 10 in., $16.10. Side cutting 
pliers, 4 in., $13.20 per dozen; 5 in., $14; 6 inm., $19.60; 6% in., 








$15.20; 7 in., $18 and $23.60; 8 in., $20; 8% in., $27.60. ut- 
tons’ pliers, 6% in., $9 per dozen; 8 in., $11.40; 10 in., $13.80 
Electricians’ ‘‘Milliners’’’ chain pliers, ete, 4 in., $8.40 per 
dozen; 4% in., $8.80; 5 in., $9.20; 5% in., $9.70; 6 in., $10.60 


Rope.—This is the season of the year when rope 
should be going big, but jobbers admit the volume of 
orders is somewhat disappointing. Some of them say 
prices are too high to attract the average retail house, 
and others admit that retail dealers bought fairly 
heavily when the manufacturers were cutting prices 
and still have a considerable quantity of rope on hand. 

We quote from jobbers’ stocks: Manila, 29c. per pound 
basis; sisal, 25c.; tarred lath yarn, 22c. 

Rubber Hose.—The call for rubber hose is better at 
the moment, but it could be improved upon. According 
to the latest dope we get from the manufacturers there 
is a possibility of prices not being changed noticeably 
on new season’s goods. It appears that during the past 
three or four months manufacturing costs have increased 
considerably and enough high priced rubber and cotton 
material has been consumed in the meantime to do 
away with all uneasiness in this respect. If, as it is 
possible, rubber hose prices are not reduced, the hard- 
ware trade will be caught short of goods. And if we 
should have a long hot dry summer as some weather 
sharps predict, rubber hose is going to be a much 
wanted article. Western jobbers and large retail con- 
cerns, according to the manufacturers here, have gone 
ahead and bought goods regardless of prices. 

: We quote from jobbers’ stocks: Leader, 1%-in., 11\4c.; 
“-in., 12%c.; %-in., 12%¢.; Olympia, %-in., 13%¢c.; %-in 
13%c.; Milo, %-in., 15c.: Bull Dog, %-in., 18%ec. per foot 

Sash Cord.—There is perhaps a shade better call for 
sash cord, but the market is still a long way from 
being active. Awning cord is moving in normal quan- 
tities notwithstanding the high prices demanded for it. 

We quote from jobbers’ stocks: Sash cord, braided cotton 
cord, 56c. per lb.; Sampson spot, 88c.; Silver Lake, S6c. per 
lb, base. Braided awning cord, No. 3%, in 48-ft. lengths, $4 
No. 4, $4.31; No. 4%, $5; No. 5, $7.33. ° 

Screens.—The warm days this week resulted in a 
sudden and unexpected rush for screens and screen 
doors. Fortunately most of the jobbers have been 
able to make fairly prompt deliveries, but none of them 
are over-burdened with goods and a continuation of 
the present volume of orders may mean an early clean- 
up of local supplies. 


Screws.—Screws are selling a shade better, and the 
market appears to be at last on a steady basis. Wood 
screws are not selling in proportion with others. 

We quote from jobbers’ stocks Wood screws, iron, bright 
flat, 80 per cent discount; round and oval, 77% per cent d 


count; fillister, 77% per cent discount; blued, flat add per 
cent, 80 per cent discount, round 77! per eent d ment 
japanned, flat 72% per cent discount, round’70 per cent dis- 
count; tinned, flat 65 per cent discount, round 62% y« 
discount: galvanized, flat 65 per cent discount, round 621% 
per cent discount; coppered, flat 75 per cent discount, round 
72% per cent discount: bronze plated, flat and round, 67% 
per cent discount: nickel plated, flat and round, 67% per 
cent discount; silver plated, flat and round 67% per cent 
discount: brass, flat and round, 67% per cent discount: 
antique copper, flat and round 521% per cent discount 

Wood screws, brass, bright, flat 60 per cent discount, round 


a 























































































bate Fs 








SRI ETS sh 














88 


and oval 57% per cent discount; nickel plated, flat and 
round 524, per cent discount; antique copper, flat and 
round 524% per cent discount. 

Wood screws, bronze metal, plain, flat 55 per cent dis- 
count, round and oval, 52% per cent discount. 


Cap and set screws: 
headless, 60 per cent discount; 
cap screws, 55 per cent discount; 
35 per cent discount; flat 
round and button head cap, 
packages, set, 
and hexagon 
cap, 20 per 
count; 


In full packages, set screws, including 
squares and hexagon head 
fillister head cap screws, 
head cap, 25 per cent discount; 
20 per cent discount. In broken 
including headless, 40 per cent discount; square 
head cap 35 per cent discount; fillister head 
cent discount; flat head cap, 10 per cent dis- 
round and button head cap, 10 per cent discount. 


Silver Ware.—One of the leading table silver ware 
fellows tells us that $22,000,000 of this product is 


bought and sold in this country every 365 days. Think 
of it, $22,000,000 worth. That means there is more 
silverware sold than there is pocket, butcher, shoe, 


grapefruit, in fact, more than all the steel knives put 
together, which is going some, we admit. The retail 
hardware dealers of New England do not realize this 
fact, we know. Some of them, however, are getting 
on to the possibilities of making some money in this 
line of goods and are carrying almost as good a line 
as the jewelry store, which, perhaps, is next door. 
Here is a point the retail hardware dealer wants to 
remember in favor of his selling silverware. If a 
customer wants his or some other initial engraved on 
the goods it can be arranged through the hardware 
jobber at a cost of 3c. per letter and within a remark- 
ably few days. The person buying from the jeweler, 
on the other hand, often has to wait two or three 
weeks to get the initial carved. That is a good selling 
point. Notwithstanding the recent strength of the 
silver metal market, we are told by the leading silver- 
ware manufacturers they do not contemplate advanc- 
ing their prices for some months, at least. They are 
figuring on doing the largest fall business in their 
history. 


Shoe Findings.—Men’s, women’s and boy’s taps and 
leather strips for all weights and finishes are going big. 
Prices for them are very strong, and there is nothing 
that indicates lower prices. On the contrary, the best 
informed leather men in Boston, almost without ex- 
ception, are free to predict very strong and higher 
leather values, not only for this year, but for several 
years. They say the leather market never will get 
back on a price basis existing before the war, and will 





Hardware Age 






not become easier until internal conditions in Russia 
permit a freer movement of hides and skins out of that 
country. 

Taps, men’s light, $1 to $1.10 per doz.; medium dight, 
to $1.75; medium heavy, $2.40 to $2.60; heavy, $3.25 to $3.60, 
Women’s, light, 85c. to $1.10 per doz.; medium heavy, $1.35, 
Boy’s, medium, $1.40 per doz.; heavy, $1.75. 

Strips—Hemlock (clean) 55 to 65c. per lb.; branded, 45c.; 
oak, heavy, medium and light, 65c. to 70c. per Ib, 


$1.65 


Steel.—The strength of the local steel market seems 
to be based on anticipations rather than actual busi- 
ness to-day. It is only fair to state, however, that 
more steel is selling than was the case a month ago, 
and prices are very firm, because the average jobbing 
house has comparatively little stock on hand. Some 
of them, feeling that the situation is likely to be less 
unsettled in the future, have contracted with the mills 
for a considerable tonnage to be delivered after June 30. 


We quote from jobbers’ stock: Bars, soft and steel flats, 
stock lengths, not wider than 6 in. or thicker than 1 in., per 
100 lb., $3.40 base; rounds and squares, 1% in. and under, 


per 100 lb., $3.40 base. Concrete, plain round and square, 
per 100 lb., $3.40 base. 
Angles and chanels, under 3 in., stock lengths, per 100 


lb., $3.40 base; over 3 in., 
over 3 in., $3.60. 

Cold rolled steel, rounds up to 115/16 in., squares and hex- 
agons and flats, list. Tire steel, 1% x % in. and larger, $4; 
thinner and narrower, $4.50. On all broken bundles of steel 
add Y%c. extra. 

Hoop steel, per 100 Ib., $4.70 base 
all broken bundles add 2c. per pound. 
Ib., $4.10 base. 


$3.50 base; tees, under 3 in., $3.55; 


on full 
3and 


bundles. On 
steel, per 100 


Washers.—Washers are moving out of jobbing hands 
in slightly better volume. While they admit business 
could be a great deal better, the average jobber says 
he is not overburdened with goods, and any sudden 
influx of business might possibly prove embarrassing to 
him. It is difficult to see how the local market can be 
lower for some time under these conditions. 

jobbers’ 


We quote from stocks: Malleable 
per lb.; cast washers, % and smaller, 6c.; larger, 5c.; cut 
washers, in full kegs (200 lb.) of a size, list; extras to con- 
sumers of less than keg lots of a size, add to list as follows: 
100 to 199 lb. of a size, le. per 1lb.; 50 to 99 lb. of a size, 2c. 
per lb.; 25 to 49 lb. of a size, 3c. per Ib.; 10 to 24 lb. of a 
size, 4c. per lb.; 1 to 9 lb. of a size, 5c. per Ib. 


Wire Cloth.—Since last reports there has been a 
decided improvement in the call for wire cloth. In fact 
the demand is nearer normal than it has been before 
this year, which is encouraging from the jobbers’ view- 


washers, 12c. 


Current Metal Prices 


The quotations given below are for small lots, as sold 
from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 





On a number of articles the base price only is given, it 
being impracticable to name every size. 
Iron and Soft Steel Bars Per. ID. 
and Shapes Open-hearth spring steel... .6.00¢ 
Sars: Per lb Standard cast steel, base 
Refined Iron. base price. .3.37¢ SN. xcuck ws i @ oleae ese 14.00¢ 
Burden's H. B. & 8S, bar Extra cast steel... .18.00@20.00¢ 
irom, base price..oss00s. 6.30¢ Special cast steel.. .23.00@25.00¢ 
3urden'’s Best bar iron 
See 6.50¢ Tank Plate—Steel 
Swedish Bars, base price. .20.00¢ Per Ib 
Soft Steel: % in. and heavier......... 8.67¢ 
% to 1% in., round and 
PA Sheets 
iP Spbateohcom tp Blue Annealed 
1 to 6 in. x % and 5/16) No: 8 and 8/16 4n:.. 0... 
re ; 9010 96 ROS No. 10 
Rods—% and 11/16 ee “he eli ile Radek Bae eS { 
Bands, 1% to 6 x 3/16 to mR i yen. eam 
NO. 8...+-----eseeeeee, SONG BM Bi ciceceoebrnc ca conees 
Shapes: 
Beams and channels—3 to Bor Annealed—Black 
A Amr 
Soft Steel Wood's 
Angles: _ PR “*e 
8 in. x % in. and larger. .3.+4 C. R., os ass, — 
3 in. x 8/16 in. and % in. : pada cailiate 
1% to 2% in. x & in....3.5 Nos. 18 to 20....... 5.17¢ 








1% x 2% in. x 
and thicker 


3/16 Nos. 22 and 


6.55¢ 








1 to 1% in. x 3/16 in... 6.60¢ 
1 to 1Y, ae ee See 6.75¢ 
% x % in.... fe 





36 in. wide, 10¢ higher. 


™% % in . ’ 
Woods Keystone Hammered, 


x 
Te S Be Ws cs coe 
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SG ROSE Wis saesccuwars 18-24 gage, D%¢; 26-28 gage, 
Tees : 10% ¢. 
6 Xin” Ree eee ee Galvanized 
1% in. x 1% in Per lb 
Te ee a cea ‘ . 
Ia CP oRES ES ESR 50:09 No. yer etree ese ry 
1% to2% x % in ~- ake  O TBE 
1% to 3% x 3/16 Sule Moe. EB SON OO. 66 is... c scl 5.90¢ 
3 in. and larger pbhedine Soe 3. 52¢ NOG. BS GOO Zh. iss cccccs 6.05¢ 
Merchant Steel _, , SSPE arrest .20¢ 
Per ™. oan. SET err eee 6.35¢ 
Tire 1% x % in. and larger. 3.37¢ og SPP re ce 6.50¢ 
Toe calk % x % in. and a SEEPS Ore .7.00¢ 
err ~++-4.25¢ No. 28, 36 in. wide, 20¢ higher, 














Corrugated Roofing, Gal- Tin 
vanized Per I. 
1, nr ‘ Btratts hE ociccevesvcos TAQ@TIC 
% in. corrugations, 10¢ per pig 
100 Ib. over flat sheets. MT) ..6 gk-atee bak backeeea 80 @85¢ 
American pig, 99 per cent, 
Steel Wire TO@7T2¢ 
Base Price* on No. 9 gage and Copper 
coarser : FT ere rere 18¢@19¢ 
sright Basic Electrolytic ....... 17 %¢@18%e 
Oe eee eee 5.25 CEE esd Kocwernxaes 17¢@18¢ 
Galvanized Annealed....... 6 00" 
Coppered Basic............ 8.006 Spelter and Sheet Zine 
Tinned Soft Bessemer...... 2% Western Spelter. bens - BE @dse 
*Regular extras for lighter anes. Sheet Zinc, No. 9 base, casks 12¢ 
MG a4 iy: oe h-0:0 6 Wa: 61.4 Oe 13 
Brass Sheet, Rod, Tube Lead and Solder 
and Wire : _ 
American pig lead....... 6AbY%¢ 
BASE PRICE Og OO eee eee 7T%a@she 
High Brass Sheet..21¢ to 22%¢ Solder, % & % guarantee... .45¢ 
High Brass Wire..21¢ to 22%¢ Rg Aree 40¢ 
Brass Rod........ 1914¢ to 21¢ ee pS eee eee eee 34¢ 
Brase Tube....... 31% ¢ to 36¢ Prices of solder indicated by 
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point. The sudden change for the better in business 
is credited to the sudden and unexpected hot weather. 

We quote from jobbers’ stocks: Black wire cloth, 12 mesh, 
$2.40 per sq. ft., f.o.b. Boston. Black wire cloth, 12 mesh, 
$2.30 per sq. ft., f.o.b. factory. Silver wire cloth, 12 mesh, 
$3.10, f.0.b. Boston, and $3.05 per sq. ft., f.o.b. Pittsburgh. 
Prices on bronze wire cloth are quoted on the same basis and 
under the same conditions as last season 

Wire Fencing.—Sales of wire fencing so far this 
year have been remarkably good, the demand running 
to all kinds and sizes. In fact, some of the local 
jobbers say they have sold more fencing this year 
than ever before in the history of their business. Most 
of it is going into western section of Massachusetts, 
Maine, New Hampshire and Vermont. 


Wire Screening.—In common with other wire prod- 
ucts, Wire screening is enjoying a better call than 
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Office of HARDWARE AGE, 
Cincinnati, June 7, 1919. 


HERE is a very heavy demand for farming imple- 

ments such as cultivators, mowing machines, bind- 
ers, etc., and merchants who handle these are doing an 
excellent business. The call for these implements is 
behind the schedule as farmers have been waiting to 
see if there would be any reduction in prices, but evi- 
dently they believe now that present values will hold 
through the season as they are buying quite freely. 

Builders’ hardware is also in better demand and the 
settlement of journeyman plumbers’ strike that has held 
up considerable work in Cincinnati for the past month 
has already had a good effect on building operations. 
Business in builders’ supplies is not up to normal for 
this season of the year, but so much building has been 
held back during the past two years that merchants 
anticipate a heavy demand for builders’ hardware dur- 
ing the summer and fall months. A large number of 
screen doors are being sold and dealers’ stocks are said 
to be running low. 

Agricultural Implements.—As will be noted above, 
merchants who are handling farming implements are 
doing a very fine business. In fact the demand for 
some agricultural tools far exceeds their expectations. 
Kentucky merchants are making a drive on tobacco 
transplanters, as this is the season of the year in which 
they are needed. , 

The wholesale price on tobacco transplanters is $48 
per doz. 

Air Rifles—Country merchants report a better de- 
mand and some of them have had to replenish their 
stocks. Including all merchants, however, business is 
not very satisfactory. 

Jobbers quote single shot rifles at $10 per doz.; 500 shot, 
$12; 1000 shot, $19.75, and pump guns at $32 per doz. 

Anvils.—The call for anvils has almost disappeared 
and this is especially true in the country districts. 

Jobbers quote 80 and 100 Ib. anvils at 23c. a Ib. 


Automobile Accessories.—The recent reduction of ap- 
proximately 15 per cent on automobile tires has induced 
some merchants to add to their stocks. The open 
weather also has tended to bring out some business. As 
was noted about a year ago in this column many retail 
merchants who handled automobile accessories were con- 
sidering installing filling stations, and this plan seems 
to have been carried out to a larger extent than was 
predicted. Attention has previously been called to the 
fact that a gasoline filling station draws business for 
a hardware store. 

Axes.—As this is not the season of the year to ex- 
pect a demand for axes, dealers report business as being 
about normal. 

Jobbers quote 31%4 x 4-lb. axes at $21 per doz. 

Babbitt Metal.—The recent reductions made on some 
of the cheaper grades have not affected the leading 
standard brands. Business is dull. 

Jobbers quote Wing’s babbitt metal at 28c. per Ib. 


Bale Tires.—Farmers are buying quite freely in antici- 
pation of a heavy hay crop, and as a consequence retail 
merchants’ stocks are practically depleted. Many re- 
placement orders are reported by the jobbers. 

Wholesale quotations on wire gage sizes, mostly in demand 
are as follows: 9% ft. No. 15 gage, $1.65 per bundle; 9% ft., 
No. 14, $1.89. 

Barb Wire.—There is only a moderate call for barb 
wire in the country district, as most farmers are busy 
with their crops. An outstanding feature is that re- 
tailers’ stocks are very low, and this probably could 


be said regarding the stocks held by wholesale houses. 
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it has before this year. Jobbers are well stocked, .s 
a rule, and therefore are making prompt shipments. 
A week ago the jobbing trade was quite disappointed 
over the outlook, but to-day they are quite encouraged. 
We quote from jobbers’ stocks: 12 to 18 in., screening, $5 
per 100 sq. ft.; 18 to 24 in., $5.25; 24 to 48 in., $5.50. 
Wrenches.—Further sales of wrenches are reported 
as a result of the recent reduction in quotations on 
Stillson and Trimo goods. Small sizes appear to sel! 
better than the large at the moment, especially those 
sizes used in automobile work by the average car 
owner. 
We quote from jobbers’ stocks: Pipe wrenches, Stillson and 
rrimo, 60 and 5 per cent discount; parts, 60 and 5 per cent 
discount; Coes and parts plus 5 per cent discount; drop 
forged, 33% per cent discount; Westcott’s new list, 10 per 
cent discount. 


NNATI 


Jobbers quote 4-point hog wire in 80-rod reels at $4.40 
per reel, and 4-point cattle wire at $4.10. 

Carriage Bolts.—A reduction in quotations has been 
made and to-day’s discount is 60 per cent off list. Busi- 
ness is only fairly good. 


Chain.—Farmers are the best customers at the pres- 
ent time for chain and while they purchase in small 
quantities the total business is depleting retailers’ 
stocks. 

The price of common coil chain is 614c. per Ib. base 


Coasters.—As the summer season advances there is a 
noticeable improvement in the demand for coasters, 
especially in the city proper. Covington and Newport, 
Kentucky, merchants are also selling quite a number 
and this comparatively small branch of the business has 
proved to be a very satisfactory one. 

Jobbers’ quotations on coasters are as follows: No. 1 coast- 
er, $4.70; No. 2, $4; No. 3, $4.40, and No. 4, $4.65. 

Drills—Some improvement is noted in the call for 
carbon drills, and from reports received from merchants 
who handle these, their stocks are not at all top heavy. 
In fact, some rush orders have had to be sent in in order 
to fill up depleted stocks. 

Carbon drills are quoted at 50 and 5 per cent off list 


Dynamite.—The Jansen Hardware Co., Covington, 
Ky., the only hardware dealer in this vicinity handling 
dynamite, reports that this business at the present time 
is very good. The company has made special arrange- 
ments for storing dynamite and fuses. 


Farm and Garden Tools.—There was probably never 
a better business at this season of the year reported 
by both city and country merchants. The high cost of 
handles precludes any immediate possibility of a re- 
duction of prices, and this fact has been impressed on 
customers. No late advances have been made. 






Jobbers prices are as follows: 414-ft. socket hoes, $6.75 
per doz.; cotton hoes, $5.05; planters’ hoes, $9.05; 3-tine hay 
forks, $9.54; 4-tine manure forks, $9.%8 ; 5-tine manure forks, 
$12.03, and 6-tine manure forks, $13.78; garden steel rakes, 
14-tine, $6.92; 16-tine, $7.51 per doz. 


Finished Material.— Merchants operating sheet metal 
shops are busier than they have been for some time, 
and all of them report quite a lot of work in sight, but 
the drawback is the scarcity of skilled labor., All job- 
bers’ quotations are unchanged as follows: 

Jobbers’ prices are as follows: Steel and iron bars, 3.33c. 
base; bands, 4.08c. base; structural shapes, 3.48c.; plates 
%-in. and heavier, 3.63c. base; No. 10 blue annealed sheets 
4.53c. 

Files.—Machine tool builders who buy a large num- 
ber of files are only purchasing now on a hand-to-mouth 
basis. As a consequence business is only fairly good. 

Black Diamond files are quoted at 50 and 10 per cent off 
list. 

Fly Swatters——This is a small hardware specialty, 
but for the amount invested it has proved to be a very 
profitable one. The country and suburban merchants 
are selling large numbers of fly swatters and are order- 
ing a further supply to take care of anticipated future 
wants. 

Standard size swatters are quoted at $ 

Galvanized Pails and Buckets.—Quite a large num- 
ber of galvanized pails are being sold to teamsters for 
use in watering their horses as watering troughs are 
prohibited by the Board of Health Department. Country 
merchants state that their sales are somewhat limited 
at the present time. 

Jobbers’ quotations are as follows: 10-pt pails, $2.80 per 
doz.; 12-qt., $3.05, and 14-qt., $3.25. 

Gas Mantles.—Business is on the mend, but as the 
summer season is not a very good time of the year 
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dealers’ orders are naturally somewhat limited as com- 
pared with the fall and winter records. 

Tne Welsbach Co. quotations to dealers are as follows: 
No. 1 Reflex inverted mantels, $11.70 per 100; No. 107 
Reflex upright, $11.70; No. 4 upright, $9.45; No. 4 inverted, 
$9.45; No. 126 upright, $7.25, and No. 127 inverted, $7.25. 

Granite Ware.—Only the country and suburban mer- 
chants report any sales of granite ware, although the 
city merchants are disposing of some kitchen utensils. 

Jobbers quote a discount of 25 and 10 per cent off list. 

Horseshoes and Horseshoe Nails.—A little improve- 
ment is noted by dealers who handle horseshoes and 
horseshoe nails, and a few of them are placing orders 
to replenish their stocks. 

The jobbers’ discount on horseshoes averages $6.25 per 
keg base, containing 100 shoes Leader horseshoe nails are 
quoted at a discount of 40 and 5 per cent off list. 

Glass.—An advance has been made in plate glass, 
but few dealers handle this. Better building prospects 
brought out some good business in window glass, and 
while prices are unchanged they are very firm. 

The William Glenny Glass Co. quotes window glass prices 
to dealers as follows: S. S. A., all sizes, 77 per cent off list; 
D. S. A., 79 per cent off; D. S. B., 81 per cent off. 

Kiddie-Kars.—Jobbers report the receipt of some 
repeat orders from city merchants, and taken as a whole 
this branch of the hardware business is very satisfac- 
tory. 

The jobbers quote No. 
and No. 4 at $24.24. 

Lawn Mowers.—As was noted two weeks ago stocks 
of both wholesale and retail houses were practically 
exhausted. This does not apply to some of the cheaper 
makes of lawn mowers that the present time do not 
seem to be in very good demand. 

Machine Bolts.—Numerous orders received for small 
quantities of machine bolts show that the manufac- 
turers are not overstocked and supply houses believe 
that business will continue to improve. 

Jobbers quote % x 4-in. and smaller at 60 
off list; larger and longer, 45 and 10. 

Nails.—A cut of 10c. per keg has been made on wire 
nails and the ruling jobbers’ price to-day is $3.75 per 
keg base. This reduction has not brought out very much 
new business and merchants continue buying only for 
nearby shipment. 

Poultry Netting.—Farmers are buying more freely, 
and as retail stocks are low many repeat orders are 
being placed with jobbers. 

The jobbers’ discount on poultry netting 
vanized is 40 and 10 per cent off list. 

Rivets.—No change in the dull condition previously 
reported may be noted. 

The wholesale discount is 65 and 10 per cent off list. 

Roofing.—Although manufacturers’ prices have not 
yet been definitely advanced the marking up in prices 


2 kiddie-kars at $16.30 per doz. ; 


and 5 per cent 


after being gal- 


for composition roofing is imminent. Business is im- 
proving. 

The following are wholesale prices: Standard grade, one- 
ply, $1.25: two-ply, $1.60; three-ply, $1.95. Medium grades, 
one-ply, $1.15; two-ply, $1.50; three-ply, $1.85. Cheaper 
grades, one-ply, $1.05; two-ply, $1.40; three-ply, $1.70. Sanded 
one side roofing, one-ply, 90c.; two-ply, $1.25; three-ply, 
$1.55. Tarred felt, $52 per ton, and building papers, $45 
per ton, both in carload lots. 

Sad Irons.—Without exception merchants report 


business as being very dull and only occasional calls 
are received for either plain sad irons or electric irons. 
owe sad irons remain at 5c. a lb., and nickel plated at 
» 42 C. 

Shovels and Spades.—There is still a scarcity of both 
shovels and spades. The Government so far has not 
put back on the market any large number of shovels 
and spades that were contracted for during the war. 

Jobbers’ quote shovels and spades at $13.50 per doz. 

Wood Screws.—No new business has been brought 
out by the recent cut in prices, and sales made are of 
limited quantities. 

The discount 
list. 

Stove Bolts.—Business is stationary and there are no 
changes in quotations. 

The jobbers’ discount is 70 


jobbers’ to-day is 80 and 20 per cent off 


and 10 per cent off list. 





Hardware Age 


Ready for Summer 


AMP EEH-NIS-KIM, that delightful playground 

conducted each year on the banks of the Niagara 
River by The Carborundum Company will open for its 
season on June 28. The camp has now a national repu- 
tation among hardware jobbers, dealers and their sales- 
men, For seven seasons it has been patronized by hard- 
ware men from all parts of the country who visit 
Niagara Falls, hundreds of them having enjoyed the 
many restful and recreation facilities that Camp Eeh- 
nis-kim offers. 


This camp is located on the banks of the Niagara 
River about five miles above the Falls of Niagara. The 
tents are pitched in a beautiful oak grove at one of the 
most attractive points along the shore. Every facility 
for healthful recreation, for out of doors sports and for 
good wholesome rest is offered to the visitor. He can 
play tennis, volley ball, baseball, hand ball or basket 
ball. He can enjoy himself at the camp swimming hole 
where he will find a big swimming raft anchored out 
in the clean green waters of the Niagara. He can go 
boating or fishing—or he can get just plumb lazy and 
not do a blessed thing but loaf in the sun if he cares 
to. 


The camp will be open during the months of July and 
August. Hardware men are invited to come and spend 
their vacation there. They are even permitted to bring 
along a friend or pal who is not in the hardware busi- 
ness. It must be remembered, however, that women are 
not permitted to stay at the camp. The women are in- 
vited only on the special “ladies’ days” when they come 
up for the camp dances. 

All hardware men who visit the camp are eligible to 
join the order of Eeh-nis-kim, an organization of good 
fellows in the hardware trade. This order was started 
about six years ago and now has over six thousand 
members. The lodge is founded on the Indian tradi- 
tions, as its name implies, and when a hardware man 
joins, he simply becomes a brave in a certain tribe. 
When he visits the annual camp of the Indians of Eeh- 
nis-kim, however, he is immediately eligibile to be 
raised to the rank of Medicine Man. Almost every 
night at camp the Medicine Lodge has its session around 
a big camp fire and it is then that. the hardware brave 
is introduced to the Mysteries of the Medicine Lodge 
and is given his Medicine Degree amid all of the pomp 
and ceremonies of the old Indian customs. 

Hardware men who are desirous of spending their 
vacation time at the camp are urged to write to The 
Great Sachem, Camp Eeh-nis-kim, care of The Carbo- 
rundum Company, Niagara Falls, N. Y., and tent reser- 
vations will be made for them. 


A ‘Fortunate Fire’ 


MALLEY DANIELS of the New Era Spring & 

Specialty Company, claims that the fires which re- 
cently damaged their spring factory, twice in the last 
month, were “fortunate fires.” But in spite of the fires 
production has not been interfered with materially. 


Graham Selling Hurst Goods 


HE H. L. Hurst Manufacturing Company, Green- 

wich, Ohio, has appointed J. H. Graham & Com- 
pany, 113 Chambers Street, New York, general selling 
representatives to the hardware trade, both for do- 
mestic and foreign consumption. This company manu- 
factures a line of sprayers, including hand, bucket, com- 
pression, barrel and field equipment for spraying in- 
secticides and germicides, powders and solutions, on 
plants, shrubs, trees and kindred growth in horticulture, 
viticulture, orchards and trees of various kinds, whether 
fruit-bearing or ornamental. 


TWIN CITIES 


St. Paul and Minneapolis, June 5, 1919. 


ITH almost everything favorable and nothing un- 

favorable for an unrestricted period of good busi- 
ness, in this district we are reaping the harvest of sales 
that have been delayed by war conditions. It is ex- 
tremely hard now to find a pessimist. Everyone seems 
to have the idea that business is good and is proceeding 
along that line. The number of new houses, flats and 
apartments being built is surprising. The number of 





old houses being remodelled and painted is no less sur- 
prising. Orders are coming in so fast that they tax 
the facilities of the dealers. Jobbers seem equally 
busy, and it seems necessary to wait for phone connec- 
tions to order desks, they are so fully oce upied. 

One pleasing part of the retail game is the steady 
increase in proportion of cash sales to charge sales. 
This seems a general condition, and the new habits 
formed during the stress of the war period, together 
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with the better wages the mechanic in general is getting 
are doubtless responsible for it. 

The local carpenters’ strike is settled, and this re- 
moves the last hindrance to the building work that is in 
progress and to come. No one seems to be waiting for 
a reduction of prices on commodities and building sup- 
plies. The idea has been pretty generally accepted 
that prices are stationary or inclined to advance, and 
this promotes sales. The past week has seen prac- 
tically no changes in price schedules except some fluc- 
tuation of price on linseed oil and turpentine. 


Axes.—Sales of axes are light, both in jobbing and 
retail way. Jobbers report light sales, and dealers are 
buying only as need arises. Stocks are fully sufficient 
for present demands. 

We quote from local jobbers’ stocks: Single bit base weight 
axes at $13.75 to $14.50 per dozen; double bit base weights 
at $18 to $19 per dozen. 

Ash Can.—Call for ash cans continues extremely 
good. “Moving day” is not far enough in the past 
but what sales are still being made on them as an 
“encore” to the moving program. There appears to 
be a growing desire to keep yards in a neater con- 
dition than formerly also. 


Automobile Accessories.—Sale of auto supplies con- 
tinues extremely good. Roads are gradually assuming 
good condition and tours are demanding autos to be 
put in good shape. Tires are selling more briskly since 
the reduction in price has been put into effect. 


Bolts.—Bolt sales are good in shops and factories 
and retail sales show some improvement. Jobbing 
stocks are better assorted now than for some time past, 
although some sizes seem hard to obtain. 

We quote from local jobbers’ stocks: Small carriage bolts 
at 50-5 per cent, large carriage bolts 40 per cent, small 
machine bolts 50-10 per cent, large machine bolts 40-10 per 
cent, stove bolts at 70-10 per cent, lag screws at 50-10-5 per 
cent and tire bolts at 60 per cent from standard lists. 

Brads.—There is an improvement in sales of brads as 
building work progresses. Indications of a shortage on 
a few more popular sizes. Price is steady as last 
quoted. 

We quote from local jobbers’ stocks: Brads in 25-lb. boxes 
at 70-10 per cent from standard lists. 

Bicycles.—The increase in the sale of bicycles and 
bicycle sundries is very satisfactory. People are find- 
ing them a good method of getting somewhere far more 
quickly than walking. 


Clocks.—Call for clocks seems to be keeping up very 
well. Stocks are being replenished more rapidly than 
formerly. Prices are strong as last quoted. 

We quote from local jobbers’ stocks: American 1-day alarm 
clocks at 89c. each; Lookout 1-day alarm clocks at $1.10 
each. Sleepmeter 1-day alarm clocks at $1.22 each. Auto- 
matic 8-day alarm clocks at $3.50 each. Automatic Luminous 
dial, 8-day alarm clocks at $4.25 each. 

Churns.—There is a fair amount of call for churns, 
with good stocks on hand. Prices show no change. 

We quote from local jobbers’ stocks: Belle brand churns 
at list less 50 per cent. 


Clippers (Hand and Power).—The heavy season is 
over on this class of goods, as far as the jobber is con- 
cerned. Dealers are still selling some amounts, and re- 
pairs demand some attention. There is no change in 
prices. 

We quote from local jobbers’ stocks: No. 1 Stewart hand 
power clippers at $9.25 list. Stewart hand power shearing 
machines No. 8 at $12 list, No. 9 at $12.75 list, Stewart single 
power shearing machines at $22.50 list, with a discount of 
25 per cent. 

Drills.—Call for drills is running fairly heavy. There 
is some improvement in retail sales as well as those to 
shops and factories. Stocks are in good condition with 
no change in price. 

We quote from local jobbers’ stocks: Straight shank carbon 
drills at 40-10 per cent; bit stock at 50-10-5 per cent, and 


ratchet shank drills at 5 per cent from standard lists. 


Eaves Trough, Conductor Pipe and Elbows.—The re- 
duced price on this class of goods has stimulated sales 
to some extent. All classes of work using these goods 
are being pushed rapidly, improving the sale to no small 
extent. Prices are as last quoted. 

We quote from local jobbers’ stocks as follows: 28-ga. lap 
joint single head 5-in. eaves trough, $5.85 per hundred feet, 
28-ga. 3-in. conductor pipe, $5.70 per hundred feet; 3-in 
elbows at $1.30 per dozen. Another quotation in discounts 
is as follows: Conductor pipe not nested, crate lots, 70-10 per 
cent; elbows, 70-10 per cent from standard lists 

Files.—Stocks seem to be in good condition, with a 
few shortages. Sales are very good both with jobber 
and dealer. Prices have not changed. 

We quote from local jobbing stocks: Nicholson brand files 
at 50-4) per cent; Arcade brand at 60 per cent; Royal brand 
ut 60-10 per cent, and Riverside brand at 60-10-10 per cent 
from standard lists. 
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_ Freezers.—Sale of ice cream freezers shows some 
improvement, although it is still early for them to come 
into general use. Dealers are assorting up on this line 
preparatory to heavier business soon. 

‘We quote from local jobbers’ stocks: 1-quart White Moun- 
tain freezers at $2.43 each; 2-quart, $3.03 each; 3-quart, $3.60 
each; 4-quart, $4.23 each; 6-quart, $5.37 each; 8-quart, $6.93 
each; 10-quart, $8.85 each; 12-quart, $11.25 each. 

Galvanized Ware.—The market seems to be steady 
on this line of goods, no further changes having been 
made in prices lately. Sales show quite an improve- 
ment in the last few weeks. 

We quote from local jobbers’ stocks: No. 0 galvanized tubs 

at $7.25 per doz.; No. 1 at $8.88 to $9.00 per doz.; No. 2 at 
$9.85 to $10 per doz.; No. 3 at $11.10 to $11.95 per doz.; 
No. 1, heavy galvanized, at $13.50 to $19 per doz.; No. 2 at 
$15.15 to $21 per doz., and No. 3 at $16.90 to $24 per doz. 
Galvanized pails, 8-qt. common, at $2.76 per doz.; 10-qt. at 
$3.15 per doz.; 12-qt., $3.25-$3.40 per doz.; 14-qt. at $3.85 
per doz. ; 16-qt., at $4.65 per doz.; stock pails, 16-qt., at $6.30 
to $8.35 per doz.; 18-qt. at $7.35 to $9.75 per doz.; 20-qt. at 
$10 per doz. 
_ Glass.—Spring glass trade has so far been very sat- 
isfactory. With the increase in building sales will no 
doubt keep up even better than they have so far. Prices 
show no change. 

We quote from local jobbing stock: Single strength grade 
A glass for three bracket, 79 per cent, larger, 78 per cent 
double strength A grade glass, 79 per cent from the standard 
list. 

_Heaters.—It is practically past the time for sale of 
oil heaters, although there is still an occasional call for 
them. The annual exodus to summer homes caused 
some sales, but not a very big volume. Prices have not 
changed. 

Japanned trim polished body oil heater, $4.25 each; nickel 
trim polished body, $4.75 each; large size nickel plated trim 
Japan body, $7 each; Perfection oil heaters in lots of less 
than 10 at a time, 30 per cent; 10 or over, 30 and 5 per cent 
discount. 

Handles.—The market for tool handles still exceeds 
the supply by apparently several months’ work by the 
factories. The shortage has been of such long duration 
that people are getting fairly used to it now, however. 
There is no change in price. 

We quote from local jobbers’ stocks: Single bit axe handles, 
Gold Seal, $5.50 per doz. Red Seal, $3.75 per doz.; White 
Seal, $2.60 per doz.; broad axe handles, Blue Seal, $5.50 per 
doz. ; wood choppers’ nail handles, $3.25 per doz.;: carpenters’ 
adze handles, extra, $3.75 per doz.; No. 1, $2.75 per doz.; 
railroad adze handles, extra, $3.75 per doz.; No. 1 at $3.25 
per doz.; sledge handles, Daniel Boone, 30-inch, $3.70 per 
doz.; 36-inch, $4 per doz.; extra 30-inch, $2.75 per doz.; 36- 
inch, $3.50 per doz.; No. 1 30-inch, $2.25 per doz.; 36-inch, 
$2.75 per dozen; railroad pick or mattock, extra, $4.50 per 
doz.; No. 1, $4 per doz.; No. 2, $2.75 per doz.; Red Seal, $3.75 
per doz. ; adze eye hammer, Daniel Boone, $1.75; Beauty, $1.25 
per doz.; blacksmith hammer, Daniel Boone, 16-inch, $1.75; 
18-inch, $2 per doz.; Beauty, 16-inch, $1.25 per doz.; 18-inch, 
$1.30 per doz.; machinists’ hammer, Daniel Boone, 14-inch, 
$1.75 per doz.; 16-inch, $2 per doz.; 18-inch, $2 per doz.; 
Beauty, 14-inch and 16-inch, $1.25 per doz. ; 18-inch, $1.30 per 
doz.; D-handle shovel handles, spade handles, scoop handles, 
rake, fork and hoe handles, 30 per cent from standard lists. 

Hose.—The dry spell immediately preceding the week 
of rain we have had caused an extremely good run on 
lawn hose. The past few days has seen some lessening 
on orders, but this year, even with present high prices, 
is a very good one for this line of goods. 

We quote from local jobbing stocks: Competition, %-in. 
3-ply hose at 9c. per foot; 5-ply, %-in. at 12'%c. per foot; 
cotton, %-in. at 13%c. per foot. 

Lanterns.—Good sales are reported by both jobber 
and dealer, with no particular class of goods running 
heavy. 

We quote from local jobbing stocks: Tubular* long globe 
lanterns at $11.50 per doz.; tubular short globe lanterns. 
$11.50 per doz.; tubular dash globe lanterns, $15 per doz 
Dietz Delight short globe, $12 per doz.; Dietz Wizard short 
globe, $11.15 per doz.; Dietz Victor short globe, $7.50 per 
doz.; Dietz No. 2 Blizzard globe, $11.35 per do.; Dietz No. 2 
Blizzard dash globe, $17 per doz.; Dietz Buckeye.dash globe, 
$10.15 per doz. , 

Milk Cans.—The steady call for milk cans is very 
pleasing. Prices show some fluctuation, but the general 
quotation has not changed. 

We quote from local jobbing stocks: Railroad, 5-gallon 
milk cans at $3.80; 8-gallon at $4.65 each; 10-gallon at $4.85 
each. 

Mops.—The steady though somewhat light call for 
mops continues. With the strong cotton market an up- 
ward revision of prices would not be surprising. 

We quote from local jobbing stocks: Royal American mops 
70c. per Ib.; C. G. mops, 65c. per Ib.; Priscilla mops, 46« er 
ib.; Eureka mops, 44c. per Ib. 

Mowers.—This is proving a very good season for 
lawn mowers, and dealers seem well pleased with the 
totals. Good grades are selling freely also, indicating 
the tendency of the general public to buy the best. 
Slightly revised quotations appear below. 

We quote from local jobbing stocks: Styles C and F, Phila- 
delphia lawn mowers at 25-7% per cent; Philadelphia Style 
A, at 20 per cent; Philadelphia Style K, at 25-2% per cent; 
Riverside ball bearing, $16-in. at $7.50 each net. 

Nails.—Nails are beginning to move with their old 
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time freedom now. It seems good to have this heavier 
call after running so light along these lines for two 
years. Prices show no change. 

We quote from local jobbing stocks: Standard wire nails 
at $4.15 per keg, coated wire nails at $4.05 per keg base. 

Nuts.—Fairly good call is being made for this class 
of goods, retail sales showing some improvement. 
Prices show no change. 

We quote from local jobbers’ stocks: Square iron machine 
screw nuts at 35 per cent, hexagon brass machine screw 
nuts at 25 per cent, hexagon semi-finished at 60-10 on small 
sizes, 60-10 per cent on larger sizes; hot pressed square 
blank at $1.50 off; square tapped nuts at $1.25 off; hexagon 
blank nuts, $1.50 off; hexagon tapped nuts at $1.25 off stand- 
ard lists. 

Netting.—The movement of this item is very satis- 
factory, as sales were never better. More people than 
ever are using it for poultry yards and for flower trellis. 

We quote from local jobbers’ stocks: Hexagon mesh poul- 

try netting at 50 per cent from standard lists. 
_ Paper.—Building paper is selling in an ever increas- 
ing volume as construction work progresses. There has 
been no further revision in price and stocks are heavy 
enough to meet any present demand here. A special 
feature of the paper business is the larger sales of 
asphalt shingles in the various forms. This is due, un- 
doubtedly, to the fact that the fireproof quality had 
obtained for the users a discount on their fire insurance 
premiums, also to the fact that wooden shingles are 
practically out of sight as to price. 

We quote from local jobbing stocks: No. 2 Barrett tarred 
felt at $3 per cwt.; Barrett threaded felt, 500 sq. ft. rolls, at 
$1.54 per roll; 25-lb. red rosin, 500 sq. ft., 85c. per roll; 30-Ib. 
red rosin, $1.02 per roll; 35-lb. red rosin, $1.19 per roll; 40-Ib. 
red rosin, $1.36 per roll; deadening felt and carpet lining, 
$4.50 per cwt 

Planters.—Corn and potato planters are selling fairly 
well but sales are beginning to taper out as the planting 
is practically completed in this locality. There has been 
no change in price. 

We quote from local jobbers’ stocks: 
at $9 per dozen, and Acme corn planters at 

Rope.—Price on rope seems to be holding very steady 
at present, with no prospect of any further changes. 
Stocks are in good condition and sales are improving 
with the added construction work being done. 

We quote from local jobbers’ stocks: First grade Manila 
rope at 28c. per pound, base; first grade sisal rope, 24c. per 
pound, base; cotton rope, 50c. per pound, base; Swedish wire 
rope at net list; crucible steel rope at list less 1744 per cent; 
Monitor hoisting at list less 15 per cent; tram and pillar 
rope net list; plow steel cable at list less 30 per cent. 

Sand Paper.—Sales of this class of goods show a 
steady improvement as additional work is being started. 
Prices show no change. 

We quote from local jobbers’ stocks: Best grade No. 1 
flint paper at $6 per ream; second grades No. 1 at $5.40 per 
‘eam; garnet No. 1 at $15 per ream. 

Sash Cord.—Sash cord is selling much better than 
for many months past. Quantities are still not very 

great, however, and better sales are expected to develop 
in the near future. 

We quote from local jobbing stock: 
,0c. per lb. base. Silver Lake sash cord at 
Samson sash cord at 92c. per Ib. base. 

Sash Weights.—Sash weights are selling much more 
freely than for some time. There is an added difficulty, 
however, in the matter of manufacturing them, as all 
of the foundries’ workers are on a strike. So far this 
has not been settled, and the shortage of some sizes 
of weights is beginning to hamper sales and construc- 
tion work. 

We quote from local jobbing stocks: 
in regular sizes at $2.75 per 100 Ib. 

Screen Doors and Windows.—Further calls for this 
class of business are coming in rapidly. Prices continue 
high, which undoubtedly hampers sales to some extent. 

We quote from local jobbers’ stocks: Common 2-8 by 6-S 
black screen doors at $20.20 per dozen, fancy, at $33 

dozen. ' : 

Screws.—Sale of screws shows considerable increase 
and prices are holding steady as last quoted. Stocks 
seem to be in fairly good condition although there is a 
shortage of some sizes. 

We quote from _ local jobbers’ stocks: Flat head bright 
serews at 80 to 80-10 per cent; round head blued at 70 to 
75 per cent; flat head brass at 50 to 52% per cent; round 
head brass at 45-5 to 50 per cent; regular cap screws at 50 
per cent; set screws at 50-10 per cent; iron_machine screws 
at 75 per cent, and brass machine screws at 50 per cent from 
standard lists. . 

Skid Chains.—With the increase of touring and the 
recent rains skid chains and repairs have shown a very 
good increase in sales. Prices are still holding steady 
as last quoted. an ; 

uote from local jobbing stocks: Weed chains, 30 x 3%, 
on tbl oe air; 34 x 4 at $6.45 per pair; Rid-O-Skid chains, 
30 x 3% at $2.92 per pair; 34 x 4 at $3.60 per pair. 


Acme potato planters 
$9.50 per dozen. 





Common sash cord at 
92c. per Ib. base. ! 


Cast iron sash weight 


85> per 
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Solder.—There is no change in price of solder and 
sales are holding up very nicely. 

We quote from local jobbing stocks: Strictly half and half 
solder at 41c. per lb.; warranted half and half solder at 44¢. 
per lb.; wire solder at 47c. per Ib. 

'Staples.—Call for staples shows a very good increase, 
with stocks in good condition. Prices have not changed. 

We quote from local jobbing stocks: Polished fence 
Staples, $4.30 per cwt.; galvanized staples at $5 per cwt.: 
galvanized poultry netting staples at $6.25 per cwt. 

Steel Sheets.—There is an increase in the call for 
steel sheets as construction work progresses. Stocks 
seem to be in fair condition although there are stil] 
sizes which are receiving calls which do not seem to 
be manufactured since the Government restriction on 
sizes. 

We quote from local jobbers’ stocks: Black sheets at $5.59 
per hundredweight, base; galvanized sheets at $6.94 to $7.14 
per hundredweight, base. 

Tacks.—Tacks seem to be moving very nicely. Stocks 
seem to be in good condition, with prices holding steady 
as quoted. 

We quote from local jobbers’ stocks: 8-ounce American cut 
tacks at 0.71 per pound; tinned carpet tacks, 8-ounce, at 0.73 
per pound; blued carpet at 0.73 per pound; double point 
blued at 0.38 per pound. 

Tinware.—Tinware is still selling with some increase 
in sales, and prices are holding steady as last quoted. 
Stocks seem to, be in good condition. 

We quote from local jobbing stocks: 
cent discount from standard lists. 


Tinware at 25 per 

Tin Plate-—New work and repair work are taking an 
ever increasing volume of sheet tin. There seems to be 
sufficient stock of all kinds now to take care of any de- 
mand at present. Prices have not changed. 

We quote from local jobbers’ stocks: 20 x 28 I C L fur- 
nace coke tin at $17.65 per box; 20 x 28 I C roofing tin 
8-lb. coating, at $17.50 per box. 

Wire Cloth.—Call for wire cloth is steady and con- 
sistent. There is a shortage of a few sizes, although 
nothing that is seriously hampering sales. Inquiries 
from the various jobbers usually locates whatever mate- 
rial is necessary. 

We quote from local jobbing stocks: Black painted wire- 
cloth at $2.15 per hundred sq. ft. base; galvanized 12 mesh 
at $2.55 per hundred sq. ft. base. 

Wire.—Call for wire is exceptionally good for this 
season of the year. Barbed wire for fencing is moving 
especially well, and smooth wire for construction work 
is beginning to sell much more freely. Prices are still 
as last quoted. 

We quote from local jobbing stocks: Bright wire goods at 
80 per cent discount; brass wire goods at 80 per cent from 
standard list 

Black annealed wire at $4.25 per 100 lb.; galvanized an- 
nealed wire at $4.95 per 100 lb.; painted Glidden cattle wire 
80-rod spools, $3.75 per spool; galvanized Glidden cattle wire, 
80-rod spools, $4.30 per spool; painted Glidden hog wire, 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per spool. 

Wheelbarrows.—The demand for wheelbarrows seems 
to be growing, especially among contractors. Garden 
wheelbarrows are still selling nicely, although with 
spring work practically finished, sales seem to have 
diminished somewhat. 

We quote from local jobbers stocks: 
barrel tray wheelbarrows at $32.50 to 
nailed types at $39.50 per dozen 


Metals Division Meets 


(Continued from page 75) 


Fully bolted wood 
$53.50 per dozen; 


Sheet Future Bright 


J. HAYMAN, general sales manager of the Par- 

« kersburg Iron & Steel Co., Parkersburg, West Va., 
said the sheet business was better than it had been for 
some time, and that the outlook for the future was good. 
He said the consuming trade had largely come to the 
idea that prices on sheets would not be materially lower, 
and were placing orders more freely. 

Fk. O. Schoedinger of Columbus, Ohio, also reported 
better conditions in sheets and other materials in the 
last three or four weeks, and said that new building 
seems to have started, as their orders for building ma- 
terials from contractors and other customers had in- 
creased very largely in the last month. Mr. Schoedin- 
ger believed business will grow steadily better, and that 
by fall there will be a demand for sheets and other 
products that will give the mills full work and the 
jobbers all the business they can readily handle. 

J. D. Moore, a large jobber of Birmingham, Ala., 
said he thought the best thing to do was to go ahead 
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with business, as he does not expect that prices will be 
materially lower. He advised jobbers to buy more free- 
ly and have goods in stock when the trade wants them. 
He suggested that every one do all in his power to keep 
business going and forget as largely as possible any 
feeling that prices might decline. Similar sentiments 
were expressed by Quincy W. Wales of Brown-Wales 
Co., Boston, and by H. H. Rudd of George Worthington 
Co., Cleveland. 


Question of Differentials 


FULL discussion then took place as to the neces- 

sity for continuing the differentials for warehouse 
shipment that prevailed during the war. This subject 
was in the hands of a committee of which F. J. McNeive 
of W. F. Potts Son & Co., Inc., was chairman. In his 
report Mr. McNeive said that the margin of profit or 
differentials recommended for the jobbers during the 
war seemed very liberal at first glance. However, as 
the war went on, the expense of, doing business in- 
creased very fast, and this, with the reduced supply of 
steel available for the jobber, made what at first ap- 
peared to be a very liberal differential really only a fair 
one long before the war closed. 

When the War Industries Board was dissolved on 
Jan. 1 last, distributors of sheets and other products 
had to decide whether the business outlook justified 
the continuance of the war differentials or whether it 
would be better for the jobbers to reduce their margins 
of profit. After a careful survey of the situation they 
decided that if they were to have any profit this year, 
or break even on the year, the war differentials must be 
maintained, as there was no chance whatever of re- 
ducing overhead expense on account of high wages and 
other high costs. Jobbers figured out they could not re- 
duce salaries, they were reasonably certain of losses by 
depreciation of inventory, and, in addition, the volume 
of business had fallen off very materially. However, the 
efforts to maintain the war differentials were success- 
ful only for a short time, when conditions became such 
that jobbers were forced to cut the differentials not only 
on sheets, but on other products as well. While fully 
believing the war differentials should have been main- 
tained, it seemed impossible, owing to severe competition 
of mills and from other sources, to do so. 

The jobbers do not believe they will ever again have 
the benefit of the large pre-war profits. For many 
years to come jobbers and manufacturers will have to 
pay heavy Federal and State taxes, labor will remain 
high, and the cost of doing business will be heavy. In 
other words, jobbers have decided the new high price 
levels are here to stay for some time and their work 
will be to educate consumers to this belief. Several 
other members took part in the discussion, and it was 
the opinion of all that strong efforts should be made to 
maintain, as nearly as can be done, the war differen- 
tials on sheets and other products. 

The next topie for discussion was what differentials 
should be maintained for less than carload shipments 
from the mill when sold to small buyers. Opinions ex- 
pressed on this were to the effect that the differentials 
should be not less than $2 per ton and more if it was 
possible to get it. The practice of some mills selling 
small lots of sheets direct to consumers also came up, 
and the secretary was ordered to communicate with cer- 
tain mills, said to have been following this practice, 
with a view of having them stop it. 


Selling to Consumers 
HE question as to whether the mills should make 
the same prices to a consumer who purchases one 
carload of sheets a year as they do to distributors pur- 
chasing 20 and up to 100 cars per year was quite freely 
discussed. F. O. Schoedinger of Columbus, Ohio, stated 
that he believed that personal relations between sheet 
manufacturers and jobbers were not close enough, and 
that if these were more cordial jobbers would be able 
to secure more concessions from the mills than they are 
now getting. It was the opinion of the meeting that the 
jobbers handling 20 or more cars of sheets in a year 
should have a considerably lower price than a consumer 
handling only one car a year. 
A motion was made and carried that a committee of 
three be appointed by the chair to confer with the Na- 
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tional Association of Sheet and Tin Plate Manufactur- 
ers to induce the mill to protect the jobber by giving 
him a lower price on account of being a large buyer 
than he does to the ordinary consumer. The chair ap- 
pointed on this committee F. O. Schoedinger, Columbus, 
Ohio; F. J. McNeive of W. F. Potts Son & Co., Phila- 
delphia, and J. G. Fuchs of Bruce & Cook, New York. 

The proper method of figuring selling prices was then 
taken up, but discussion was limited. It was admitted 
by nearly all members that many jobbers do not figure 
their selling costs high enough, and sometimes sell goods 
at an actual loss when they think they are making a 
profit. 

Louis Follet, chairman of the entertainment commit- 
tee, then announced that a dinner and smoker would 
be given on Friday evening in the William Penn Hotel, 
and requested all members to attend that could possibly 
do so. The dinner started at 7.30 p. m., and George P. 
Early, special representative American Sheet & Tin 
Plate Co., Pittsburgh, made a very humorous address 
on “Locking Backward,” which was very much enjoyed 
by those who heard it. 


Business Extension 


B. NASH, advertising manager of the Standard 

e« Sanitary Mfg. Co., Pittsburgh, made an address on 
price maintenance and business extension. He referred 
to the close relations that now exist between the makers 
of enameled sanitary and the master plumbers and 
said that a fund of $50,000 is being raised by the sani- 
tary ware manufacturers and the master plumbers to 
carry on a plan of education among consumers to induce 
them to put high class sanitary fixtures in their homes 
and thus create trade for the manufacturer and the 
master plumber. This campaign is to be carried on 
especially among farmers, and strong efforts will be 
made to encourage farmers to install enameled sinks, 
lavatories and bathrooms in their homes. Mr. Nash 
said the outlook for success in this campaign was very 
good. 

At the Saturday morning session S. H. Taylor of 
Merchant & Evans Co., Philadelphia, opened a disecus- 
sion on the failure of the underwriters to properly rec- 
ognize the superiority of tin roofing and of the difficulty 
in getting any consideration that would encourage hope 
for a change in this situation. 

The last subject discussed was the advisability of 
selling tin roofing with a guarantee as to wearing qual- 
ity. John Follansbee of Follansbee Brothers Co., Pitts- 
burgh, works at Follansbee, West Va., makers of tin 
and terne plate and sheets, opened the discussion by 
stating that it had been the policy of his concern, which 
has sold its Banfield process terne plates for about 15 
years under a guarantee to the effect that this brand 
of roofing plate is guaranteed for 15 years when painted 
with pure linseed oil and venetian red iron oxide, sol- 
dered with rosin, or the roof will be replaced at the ex- 
pense of the company. 

George D. McIlvaine, seceretary of the American Tin 
Plate Association, Pittsburgh, stated that a méeting of 
his association would be held in Pittsburgh on Friday, 
June 20, at which the members would be glad to meet a 
committee from the Metal Branch, with a view of dis- 
cussing and acting upon some matters of interest to both 
manufacturers of tin and terne plate and also to job- 
bers. The invitation was accepted and the committee 
named above as appointed by President Donlevy will 
confer with the tin plate manufacturers in Pittsburgh 
at their meeting on June 20. 

Frank K. Chew, editor of Metal Worker, Plumber and 
Steam Fitter, New York, then made an address on 
whether the tin roofing interests shall be left unpro 
tected. 

E. A. Scott, editor of Sheet Metal, also made a short 
address urging manufacturers of terne plate to start a 
campaign of advertising at once for the purpose of edu- 
cating the architect, the sheet metal worker and the 
home builder as to the superiority of terne plate roof- 
ing over composition roofing. 

The American Zine Products Co., Greencastle, Ind., 
was elected a member of the Metal Branch, and after 
selecting Pittsburgh as the place for the next meeting 
the convention adjourned. The exact date of the meet- 
ing next year will be fixed later. 
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TRADE CONDITIONS IN 
Paints, Oils and Colors 








Chicago Paint Market 


Office of HARDWARE AGE, 
Chicago, June 6, 1919. 

EVELOPMENT in wholesale and retail trade in 

paints and varnishes improves daily, and increased 
numbers of factories are working overtime and jobbers 
are having trouble keeping up with their orders. Re- 
tailers report that they are having the biggest trade 
that they have ever known. 

Buying for months has been in the hand-to-mouth 
quantity, with the result that stocks in the hands of 
retailers, as well as manufacturers and jobbers, are 
low, and with a big demand facing the country business 
is coming in fast. The furniture and musical instru- 
ment manufacturers, as well as the automobile and im- 
plement houses, have come into the market for large 
quantities of varnish and wood finishes during the past 
week, 

In spite of the continued increase in the price of 
flax, manufacturers of boiled and raw linseed oil lowered 
their prices two cents per gallon during the past week. 
The variation in price probably follows the fact that 
some large crushers have some seed on hand at low 
costs. There is, however, little or no margin to the 
crushers from the present cash flax. There is, no doubt, 
a shortage of seed in this country and a number of 
crushers have cut down production. 

Stocks of shellac gum in the United States are prac- 
tically all sold. This is to say, that specifications on 
hand have all been contracted for, making it impossible 
for anyone not covered by contract to secure stocks. 
Price on shellac took another advance of 25c. per gallon. 
As predicted in this column, price on turpentine ad- 
vanced 5c. per gallon. 

There has been a movement on the part of the wise 
buyers to place specifications for denatured alcohol for 


Paint material prices as quoted in New York 


Animal, Fish and Vege- 
table Oils— 


Cobalt, Oxide 


...801.60@1.65 
Whiting : 


..-@ 100 
Commercial .--1.15@1.20 
oad Cilders neo 00000 e® 1.20@1.25 
..--$1.73@ Wx. Gilders........ 1.30@1.40 
lots 
Putty Commercial— 

100 
Pure, tubs 3.00@ 
In 1. to 5 I. tins. $4.65@$6.00 


Winter. .2.70@ ; 


Spirits Turpentine— 


Out-of-town, 
lots and 
Boiled, 2¢ 
Raw. 

Lard, Prime 
Extra No. 
No. 1.004 

Cotton seed, Crude 

f.o.b. mill......20.50@21 
Yellow Summer - 
*rime, bbl... .24.00@ , : 
ag --. 1.852 Gum Shellac— 

Menhaden 8D. 
Northern Crude nominal Diamond I -nominal 
Southern f.0.b. Fine Orange -“ -nominal 

tory .:-- 76@82 Medium Orange...... 95@1.00 

Light Pressed. 95a A. C. 85@90 
Yellow Bleached....1.00@ Button .00@1.05 
White Bleached Kala Button .. nominal 

Winter ..-1.02@ are nominal 

Cocoanut Ceylon do :. &: nominal 
mestic, bbl., per .17%@- 

Cochin Imported, spot nominal 
Domestic, bbl......19%@ 

Cod, Domestic, Prime. . 

Newfoundland, in bbl. 

Corn Refined, bbl, 100 T., 


advance on 


@ gal. 
1.04@— 


50 In Machine bbls 


Colors in Oil— 


8 Db. 
40@45 
28@40 
82 @ 36 
32@36 
.00@1.10 
.00@1.10 
40@50 
18@22% 
70@75 
60@75 
35@39 
16@18 
30@ 32 
28@30 
28@30 
388@45 


Black 
Black, 
Black 
Drop 
Blue 
Blue 


eT Serer ee 
Coach, Japan.. 


Porpoise body 
Olive denatured 
Neatsfoot Prim: 

pressed e2 
Palm, Lagos, 


bbl., ™. 


Chinese 

Prussian 

Blue, Ultramarine.... 
French Ochre.. 
Green, Chrome, 
Green, Paris.. 
Indian 
Venetian 
Sienna, 
Umber, 
Umber, 
Chrome 


nals a ee ee Sere 
spot per ID., 
16% @— 


ps o Pure.. 
17 %@17"% ae 


Soya Bean, 
ROG. cccese 

BurMt..... 000 

Raw... 

surnt 

Yellow 


Miscellaneous— 


Barytes: 
White, Foreign, 

@ ton pes 

Domestic, prime, 

white loated, 
bags 

Off color, 


. nominal 


White and Red Lead, 


&e.— 
Lead, American White 


Cents @ 
9@9% 


ages 
® ton seees + -21.00@24.00 
Chalk, English ...@ton nominal 
French ® ton nominal 


China Clay, Imported. 
t 19@28% 500 Ib., per 


on 
Domestic ...-8.50@20 


future delivery, as there is a feeling that present prices 
will advance. Orders for large quantities have been 
placed at slightly under the present market priceg, 

Brushes.—Brushes continue to move in good volume, 
and sales reported for the last week are better than at 
any former period. Jobbers’ stocks are only fair, and 
if the demand continues as heavy during the next month 
it is apparent that there will be a shortage. Dealers 
are urged to go over their stocks and keep a good 
supply on hand, as present prices are expected to hold 
good for the balance of the year. 

Mixed Paints.—As the season advances the demand 
for mixed paints increases. Dealers feel that a good 
selling season is ahead, as a great many old buildings, 
mills, plants, etc., are badly in need of paints. There 
no doubt will be a lot of new buildings ready for paints 
this fall, which means big business for men engaged 
in the paint and allied industries. 

Linseed Oil.—A decline of 2c. per gallon on linseed 
oil is noted this week. In spite of this decline, the 
price of flaxseed continues to mount. The demand 
for oil is steady and is increasing, and it is predicted 
that seed and oil will be scarcer each month until the 
new crop is harvested in October. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil, in barrels, single barrel lots, raw, $1.78 per 
gal.; boiled, $1.80 per gal.$ 5 bbl. and over, one delivery, raw, 
$1.70 per gal.; boiled, $1.72 per gal. 

Turpentine.—Turpentine is rapidly advancing in 
price, and to-day’s quotations show an advance of 5c. 
per gallon. There has been a strong market, and at 
no time have the receipts, been equal to the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure turpentine, in barrels, $1.03 per gal. 

Denatured Alcohol.—The market for denatured alco- 
hol has been much more active during the past week. 
Manufacturers have received specifications from the 
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Brown, Spanish, high 

grades, per ton... .24.00@— 
Brown, Spanish, low 

grades 16.00@— 
Carmine, No. 40, bulk. 4.60@5.00 
Green, Chrome, ordinary 


500 Ib. up to 
2000 Ib., 
100 lb. 
2000 Ib. up 
10,000 Ib, 
100 Ib. 
10,000 Ib. up to 
0 Ib., per 
100 Ib. $ 
Carload, 
mum, 15 tons, 
per 100 Ib...$10. @a— 
Litharge, American, 


@— 


@— 
8 @15 

Green, Chrome, Light.35 @40 
Medium 4 @50 

Metallic Paint, ® ton, ‘ 
WTOWR covccvecce 32.00@36.00 
=" Sa aD pa 35.00@40.00 

) > > 

powdered, | Steel Ochre, Medium, @ ton. 0040.00 

Kegs, per 100 F American Golden, # D., 

Ib. $13. 5 @10 

it $11 Foreign, Golden, ae @10 


nominal 


@— 


up French 
Pg a ee . Orange, Mineral English, 
b ominal 
30,000 Ib., pepe 
100 Ib. 
Carload, 


French 
American 
Red, Indian 
American, @ 100 ™.14 
Red, Tuscan : 
Red, Venetian #@ 100 1.2 
Rose Pink 
Sienna, Italian, burnt 
and powdered.... 7 
surnt lump 4 
Italian, Raw, 
dered 
American, 
American Burnt and 
Powdered 
Tale, 
Ymerios 


coccccce 13% @14% 


@16 

@30 

@ 4% 
19@20 


minimum 


Zine, Dry— 
Red Seal (French proc.) 
9%@ 
(French proc.) 
10%@ 
(French proc.) 


11%@- 
American Process 
5 p. ec. lead sulphate, 


, ; @15 
Green Sl. @ 6 
White SI. 6% @12 
2%@ 3 


%@s% 
lead sulphate...8@8% 
lead sulphate...8@— 
lead sulphate.7% @— 


10 p. e. 
20 p. ¢. 


35 p. ec. 


.$20.00@40.00 
nominal 
Terra Alba, 
a. sre # 100 ™. nominal 
English ®@ 100 ™. nominal 
American, @ 100 T, No. 1 
1.25a@— 
American, ®@ 100 ™. No. 2 


Dry Colors— 


em 
Black, Carbon Gas...12 @25 
Black, Bone powdered. 54% @12 1.00a@— 
Black, Drop ..ccoosce & t Umber, Turkey, Burnt 
Black, Lamp f 5 and Powdered.....5 @ 6% 
Black, Ivory Raw and powdered... .nomina 
Mineral Blacks, # ton, Burnt, American... 34%@ 4 
25.00@45.00 lumps . nominal 
Blue, Celestial 12 @25 @ 3% 
Blue, Chinese 7 @s80 a-— 
Blue, Prussian, nee, 


Yellow, Chrome, Pure. 24 
Oxide Red, powdered, 
8% @ 4% 


@s80 casks 
-nominal Vermillion, Quick Silver. 
English 1.50@— 
inese nominal 


Blue, Prussian Foreign, . 
Blue, Soluble 


Blue, Ultramarine... .12 


@385 
@40 
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automobile supply houses for large quantities to be used 
as anti-freezing solution. 

We quote to retailers, f.o.b. Chicago: 180-deg. denatured 
alcohol, in barrels, 50c. per gal.; 5 and 10 gal, kegs, 20c. per 
gal. higher; 1 gal. cans, 25c. per gal. higher, which price 
includes containers. Where sold in bulk in less than barrels 
the price is 10¢c, per gallon more, with extra charge for the 
cans. 

White Lead.—Present prices on white lead are being 
held firm, and it is not expected there will be much 
change in the market to affect this season’s business. 
Sales are going on satisfactorily and both jobbers and 
retailers report a very good season. 

We quote to retailers, f.o.b. Chicago: 100 lb. kegs, per Ib., 
13c. in quantity; single kegs, $13; 50-lb. kegs, per Ib., 13%c. 
in quantity; single kegs, $6.75; 25-lb. kegs, per Ib., 14%4c. in 
quantity; single kegs, $3.45; 12%-lb. kegs, per Ib., 13%4¢c. 
in quantity; single kegs, $1.80 (500-lb. lots or more, 4c. per 
Ib. less). 

Shellac.—There continues to be an acute shortage of 
shellac; owing to the scarcity of gum, manufacturers 
are unable to fill orders. Price on shellac advanced 
25e. per gallon during the past week. 

We quote to retailers, f.o.b, Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $4.00 per gal.; pure orange shel- 
lac, $3.90 per gal. 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, June 7, 1919. 

IXED paints have sold freely since last reports, ac- 

cording to the average Greater Boston retail hard- 
ware dealer. Some of them say they could have sold 
more had they stock on hand, but that some of the big 
wholesale houses and jobbers have been backward on 
reorders. There appears no shortage of paint among 
the wholesale and jobbing houses and the delay in ship- 
ments to retailers has been due entirely to the accumu- 
lation of orders. The bulk of the paint sold by the retail 
hardware houses continues in small containers, although 
gallon cans are moving much more freely than was the 
case a month or so ago. People buying mixed paints 
to-day are those who have become convinced that prices 
will not be lower during the summer, at least. 

There are still many people putting off that house 
painting, not because they feel prices will be lower— 
they have gone beyond that stage—but because they 
hope they will be. They might just as well make up 
their minds prices will not be lower in 1919, and prob- 
ably not in 1920. The great cost of painting a house 
to-day is in the labor, not the materials, and it is a cer- 
tainty that labor will not be cheaper for many months, 
no matter from what angle you figure. Figuring on 
spending $300 to paint your house, here is the way the 
cost works out. The fellow doing the job, who furnishes 
the working tools, could hardly be expected to be satis- 
fied with less than 20 per cent profit, or $60. The over- 
head cost of the job is easily worth $24, while the oil 
turpentine and colors will cost about $36, and the white 
lead $5. The cost of labor on such a job would be $123, 
bringing the total cost up to $300. 

If a fellow wants to do his own paint mixing he can, 
without counting the cost of labor, pails, brushes, etc., 
do so at a cost of about $3.10 a gallon. The average 
cost of paint as mixed and sold by the wholesale house 
is about $4.25 a gallon, which leaves a spread of $1.15 
a gallon between that price and the self-mixed.- The 
average person buying paint to-day, however, figures 
that in the end it is easier and cheaper for him to buy 
it already mixed, and if one takes into consideration the 
price of linseed oil and turpentine to-day the average 
person is figuring quite correctly. 

Brushes.—As stated several times in this letter, the 
price of brushes unquestionably will be higher, and soon 
too. Here is the situation in a nutshell. The manufac- 
turers last year bought their bristles at $1.80 to $2.40 
per pound. The same class of stock to-day cannot be 
bought for less than $2.70, and before the season ends 
possibly will bring as high as $3 a pound. A supply of 
bristles from Russia is simply out of the question for 
at least a year, even should that country settle down to 
business to-morrow morning. With the Russian market 
eliminated, the demand for Chinese bristles naturally 
will be greater than ever, especially for long kinds. 
The latest advices from that country are that bristle 
prices will not be cheaper for at least a year, and most 
likely higher. It would appear good business judgment, 
therefore, for the hardware dealer to lay in a sup- 
ply of brushes as soon as possible. The selling price 
interest on money so invested is quite certain to be 
profitable. But the retail dealer will find that the 
average manufacturer is not especially anxious to sell 
large quantities just now, because he anticipates higher 
prices. 

Dry Colors.—Raw and burnt umber and raw and 
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burnt sienna are fully 1c. a pound higher, but other dry 
color prices have not changed noticeably since last re- 
ports. The market, however, is very strong and a gen- 
eral advance would not be surprising. It appears that : 
supplies in this country are considerably smaller than : 
most people realized, and inasmuch as there is no let-up 
in the demand the wholesale dealers’ ideas are getting 
higher. 

Barrel Lots—Plaster of paris, $4 to $4.25 per bbl.; whiting, 
commercial (bolted), 2c. per lb.; whiting, gilders’, 2\4c. per 3 
lb.; dry zinc (American), 20c. lb.; lamp black, bulk, 1l5c. Ib.; ; 
lamp black, in 1-lb. packages, 19c.; raw and burnt umber, 
9c. to 12c. lb.; raw and burnt sienna, lic. to 17c.; Prince’s 
metallic brown, 3%4c.; yellow ochre, 3%c.; Venetian red, 
2%c. 

Pound Lots—Paris green, in 1-lb. packages, 50c. Ib.; in 
1%4-lb. packages, 5lc. lb.; %-lb. packages, 52c. lb.; ultra- 
marine blue, 24c. Ib. 




























































Glue.—The glue market is one of the very few inac- 
tive spots in the local paint situation. Most of the big 
houses are well loaded up with it and have about made 
up their minds they are going to be “stuck.” Manufac- 
turers’ prices continue very strong and the probabilities 
are, therefore, that local values will not change, not- ‘ 
withstanding the lack of demand for glue. ‘ 
nel ground, l4c. per Ib.; plate, 35c. per Ib.; clear bonnet, i 
0 It. ° 

Lead.—There is nothing new to report in the lead 
situation. More or less stock is moving all the time, but 
business is not what it should be at this season owing 
to the fact that most consumers are buying mixed 
paints, and the large contractors have not as yet en- 
tered the market on any extensive scale. : 

White, in oil and dry, 12%-lb. kegs, 13%c. Ilb.; 25 and 4 


50-lb. kegs, 13%4c.; 100-lb. kegs and larger, 13c.; for 500-Ib 





lots and over deduct 5 to 10 per cent Dry red lead and 
litharge, 12%4-lb. kegs,, 13%4c. Ilb.; 25 and 50-lb. kegs, 13%4c.; ; 
100-lb. kegs and larger, 1: in oil, 12%-lb. kegs, : # 
l4c.; 25 and 50-lb. kegs, 13%c. Ib.; 100-lb. kegs and larger, 


13%c. Ib. Orange mineral, 1214-lb. kegs, 13%c. lb.; 25 and 
50-lb. kegs, 13%c.; 100-lb. kegs and larger, 13\%4c. 

Oils, Ete.—Since last reports there has been a sen- 
sational advance in linseed oil prices, amouting to 1lc. 
a gallon. -The trade here is quite excited over the mar- 
ket and some predictions are made that oil will sell 
above $2 a gallon on this price movement. The outlook 
for lower prices during the next year or two are not 
particularly bright. It is almost certain that this coun- 
try will have to depend largely on South American seed 
because our farmers have signified their intention of 
devoting most of their energies to wheat, which is sell- 
ing at $2.26 a bushel. 

The turpentine market has been excited and very 
strong as well. Local quotations are llc. per gallon 
higher than they were a week ago. The strength 
of the market is not due to any pronounced increase in 
the domestic consumption, but to a big export move- 
ment, which has drawn down heavily on supplies in this 
country. Until the foreign demand, which is enormous, 
is satisfied one can hardly expect a material setback in 
domestic quotations. Prices for castor and other oils 
are very strong, but unchanged. $ 

Castor oil, $2.30 per gal.; cylinder gil, 50c. gal.; gasoline, ; 
50 gal. or more, 25\%c. gal.; kerosene, 50 gal. or more, 13%c. 
gal.; lard oil, $1.80 gal.; alcohol, denatured, 49c. gal.; wood, 
$1.40 gal.; linseed, raw, in barrel lots, $1.81 gal.; in 10-gal. 
lots, $1.86; in 5-gal. lots, $1.88; in 1l-gal. lots. $1.91; boiled, 
in barrel lots, $1.88 to $1.92 gal.; neatsfoot, $1.85 gal.; sperm, 


$2.30 gal.; paraffin, 35c. gal.; floor oils, 50c. gal.; turpentine, 
$1.06 gal. in barrel lots: in 10-gal. lots, $1.11; in 5-gal. lots, é] 
$1.13; in 1-gal. lots, $1.16. ° 


Shellac.—It is doubtful if shellac gums can be bought 
here in any quantity for even $1 a pound to-day. The 
average wholesale house is bidding more than that, the 
most common offer today being $1.25. Still higher 
prices are predicted here before the end of the month. ; 
Supplies are down to the smallest amounts recorded ‘4 
before in the memory of most local paint houses. Nat- 
urally the sensational prices being paid for gums has 
curtailed consumption, but there is more or less work 
on which they have to be used no matter what they cost. 


Sundries.—All kinds of sundries are selling in nor- 
mal quantities and prices appear very strong. The best 
informed people here say they see no likelihood of lower 
values this year, at least. The cost of manufacturing, 
in common with most merchandise, is too high to permit 
much, if any, price cutting. 

Putty (best), in 125-lb. drums, 7c. lb.; commercial putty 


(in drums), 5'%c.; paraffin wax, in 225-lb. cases, 118-20 melt- 

ing, 10%c. Ib; 123-25 melting. 10% 128-30 melting, 11%c.; 

paro, in 230-lb. cases, 12'4c. Ib Paint removers, $2.50 list 
Varnishes.—The demand for varnishes is about nor- ¥ 





mal, and confined to no special size of container. There 
is nothing in view which even suggests lower prices. On 
the other hand if the demand continues as it is today, 
and the cost of material does not go lower, there is 
every reason to expect higher prices in the fall. 










Publicity for the Retailer 


Lawn Mowers, Refrigerators, Sporting Goods, Screens, Vapor Stoves 
and Other Summer Necessities as Introduced by Hardware 





Merchants in Their Current Publicity 


By Burt J. PARIS 


Featuring Sporting Goods 
No. 1 (3 7 2%) 


rs HIS ad was sent us by the Erie Hardware Com- 

pany, Erie, Pa., and we call it a very fair pre- 

sentation of the sporting goods department. 
Three nationally known lines are featured, and this 
lends a great deal of selling force to the announce- 
ment. The first paragraph of the text is valuable 
because it calls attention to the fact that the de- 
partment has been remodeled, and the last para- 
graph is specially good, for it appeals to the sports- 
man who may want something in the way of a 
novelty or new article. 

The plan of display worked out for this ad is 
very good indeed. And right here let us say that 
for getting attention it is hard to beat a circle. 

The only thing we don’t quite fancy about this 
ad is the headline. It doesn’t mean a thing until 
the copy is read all the way through, and an adver- 
tising man should never forget that a proper head- 
ing always arouses interest to read the copy by 


cols. x 


1—A good sporting goods ad. 
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REVOLVERS AND CARTRIDGES 








stating a selling point or combination of selling 
points of the article advertised. A better headline 
“Our GREATER Sport Department.” 


2—Featuring well-known trade names 


TRADE MARKS 


In his address at the Victory and Prosperity dinner the other 
night, Mr. Freeman called attention to the value and importance of 
Trade-Mark spads in promoting business and advi 1 
as far as possible, to stock and sell only merchandi 
putation, backed by the unqualified guarantee of the manufacturer 


We Agree With Mr. Freeman 


and our &tock is almost entirely made up of Trade-Mark goods, con- 
cerning which there can be absolutely no argument as to quality, 
service or price. 


‘The Name Tells the Story” 


By way of illustration, you know that— 
“PENNSYLVANIA”—Stands for all that is best in quality 
and satisfaction in lawn mowers. 
“EVERWEAR”—The top-notcher in Household cooking 
utensils, 
“MACE”—The king of refrigerators. 
“SPALDING”’—The “heavy hitter” in sporting goods. 
“STERLING”’—The tire that “sets the pace.” 
“HOOSIER”—The “step-saving kitchén cabinet. 














and so on through a list covering hundreds of separatd articles, each 
one stamped with a Trade-Mark standing for the very last word in 
perfection, the best that brains and money can produce. In fact 
so well known are these goods, that is only necessary t6 ménition the 

name to conjure up a mental picture of the article itself. For 
instance; we need only to have said: “Pennsylvania,” “Evorwear,” 
“Mace,” etc., and you would know the rest and be satisfied, dnd 
right here is— 


Where We Come In 


can. We want you to become just as familiar with the name of 


Lloward's, 


as you are with any of these otheré, and to kitdw that it represents 
fully as much in achievement, quality and service. Our reputaticn 
is just as jealously and carefully guarded as that of any great mannu- 
facturer or merchandiser and we stand back of everything we se!! 
When you purchase goods from us or requisition the services of our 
various shop departments, you are getting the best that money can 
buy, backed by a name that has a record for clean and honest bus!i- 
ness methods covering a period of over sixty years and, as in the case 
of-all nationally advertised articles, the Trade-Mark is your guaran- 
tee atid safeguard. 


Look for the Name 


Howard's 


PHONE - 3060 BOG) fay VERNON 
















































June 12, 1uL9 


The Eclipse 














SELF SHARPENING! 
j{SSadINg Jo SABA UddPIYL 





“THE MACHINE WITH NO BAD FEATURES” 


The Ectipse is a strong, desirable, handsome machine in which 
simplicity is the keynote. Has 10 inch drive wheels, 6 inch reel, 
flat spring steel clutches, crucible steel blades, the strongest frame 
and the best hard maple handle and roller in any lawn mower. 

No danger of breaking the mower in making any adjustment 


as so often happens with other mowers. No extra parts to get 
lost—the Eclipse is complete in itself. Get the prices. 


E. HACKLEY, Earl Park. 











3—Forceful mower talk 


Trade Marks Again 
No, 2 (2cols. « 8 in.) 

N this ad, sent us by Howard’s of Mt. Vernon, 

N. Y., trademarks are played up strong, and the 
copy is made all the more pertinent by reference to 
a local dinner at which trademarks were discussed. 
Refer to the trademark ad reproduced in last week’s 
HARDWARE AGE, and look over this one carefully. 
Then make up your mind to study your stock and 
put down on paper the lines you carry which are 
distinguished by their trademark value. 

It has cost millions of dollars and constant effort 
to build up well-known trade names, and it is the 
part of wisdom to play up such names rather than 
to let the public seek out for themselves nationally 
known goods. In other words, it is possible for you 
to control the buying impulse created by wide- 


4—-Something needs explaining here 





THE ORIGINAL SIPHOR REFRIGERATOR 


FOURTEEN 
HONEST-MADE WALLS, 





Keep Cold In :: :: Keep Heat Out 


Let us show you the construction of the 14 heat-resisting walls that are 
built around the SEEGER Siphon Refrigerator. These 14 walls mean the 
difference between economy and extravagance—between small ice bills and 
large ice bills. A cheaply constructed refrigerator is expensive at any price, 
Get the best—get a SEEGER, the coldest refrigerator made. 


Seeger, 80 pound capacity - - $42.50 Seeger, 85 pound capacity - . $45.00 
Seeger, 100 pound capacity $52.00 


Blizzard, Jersey and Lightning Freezers, 1 to 8 quarts - - - $2:75 to $7.50 
Water Coolers, 2 to 10 gallons - - - - -- +--+ +. $1.75 to $7.50 
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spread publicity by a judicious use of retail adver- 
tising. If you do not then you may expect the 
demand to be scattered and divided up among the 
merchants in your town. 

We have known of many cases where a buyer 
would go considerably out of his beaten path to 
secure a trademarked article of national reputa- 
tion because he read a hardware dealer’s ad, while 
if he had but known it he could have secured the 
same article within a block of his home had the 
nearer dealer featured his trademarked goods. 

You should be specially keen in watching the 
announcements of new specialties by representative 
concerns. Hardware dealers lose thousands of dol- 
lars by not being on the alert in this regard. Make 
the customer come to you—don’t let him go search- 
ing, for then your chance of making the sale is 
as one to the number of stores in your town. 


5—Business getting combination ad. 





One Day 
Special! 


| WEONESDAY ONLY 





Watch Our Ads Every Day 


| py || Blue Grass 
Cleanable | 


| Refrigerators | 
HAVE NO SUPERIORS— } 
FEW EQUALS j 








We wouldn't go so fur as to 
say they were the ONLY good 
efrigerators on t 
But, we. do without ! 
say they have no superiors 

| Ten walis keep the hot gir ou 
und the cold air ir 4 
The case is of hard wood ir 





e | the rich golden oak finish 
| Bright wire belves. One 
‘. * Lapeer el i\' piece seamles# porcelain lining 
_ — | that is as white as snow and 
as easy to clean as a china dish 
Made in numerous sizes and 
50c PAILS || cme 
and there's a price for every 
} 
} 


| pocket : 

\ And. last, but nét least “Blue 

| Grass” Refrigerators are sold 

; 29c ' on our .usual low hardware 
siore margin of profit 

There's always need for one | It will pay you to investigate 


around the the “Blue Glaes" before buying 
chance to get } a refrigerator elsewhere 


simi" || NORFOLK 


zed pails our 
50 | 
| Hardware Co. 











one day, to- 
Harry B. Price, Sec’y-Treas. 
115-117 Washington St. | 


Opposite “Pender’s” | 


In reading this ad note its conclusion carefully. 
Why not say something similar in regard to YOUR 
name? 








Snappy Mower Ad 
No. 3 (2 cols. x 5 in.) 
HIS ad was sent us by E. Hackley, Earl Park, 
Ind., and appeared in Mr. Hackley’s store paper, 
Hackley’s Store News. It’s a mighty effective little 
ad, strong in display, and with lots of punch in 
the copy. If you will read the first paragraph you 
will see featured a number of mower points which 
are usually left out of mower ads. 

While you may know how a mower is self-sharp- 
ening, do you really suppose that one out of ten 
persons knows? We'll say they don’t. Wouldn't 
it be well to enlarge on this point in future ads? 
We'll say so. 


What Do You Mean by Siphon? 
No. 4 (2 cols. « 6 in.) 
HIS ad, sent us by Blakey-Clark, features the 


“original siphon refrigerator.” What is a si- 
phon? When we were a youngster we put a piece 
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Detroit Vapor 
Ranges 


The gas stove’s successor! 
No wicks. Burns kerosene, 


| A SPECIAL gasoline or distilate. 
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6—Business-getting combination ad 


of rubber tube in a pail, sucked on it, and the water 
went out; but being an average family man and 
hardware store customer, we don’t see where siphon 
fits in with a refrigerator. Is it the 14 honest 
walls? Or the lining? Or the case finish? Or— 
well, what the dickens IS it? 

This is a guod refrigerator ad, but it is just 
another example of you fellows taking for granted 
that the public knows ALL about the article you 
are selling. It’s like the “self-sharpening” lawn 
mower and a lot of other articles with features 
which need A, B, C explanations. 

Some time ago an auto manufacturer called his 
car a “two-power range” bus, and he never forgets 
to tell in each ad what he means by “two-power 
range.” Don’t let the customer get a chance to 
say “Whaddye mean by ’at?” 


One Day Specials 


Nos. 5 and 6 (1 col. « 12 in.) 

ARRY B. PRICE, secretary-treasurer of the 

Norfolk Hardware Company of Norfolk, Va., 
sent us these ads, and told us to “tear into ’em.” 
So we would, if we saw anything much to tear into. 
Rather, we see two very fine ads, compactly dis- 
played, yet readable, having a price appeal, and 
each carrying a heavier load in the shape of higher- 
priced and regularly-priced hardware specialties. 

F. W. Woolworth often lost money on merchan- 
dise to keep up interest in his store’s offerings. 
The hardware dealer needn’t do this, but a one- 
day price special is going to make your talk on 
regularly-priced goods read more closely. Norfolk 
publicity keeps ’em on edge. Every day it’s some- 
thing new at a special reduction, and every day 
along with it something from the store at REGU- 
LAR prices. We'll say that’s a nifty combination, 


and the single-column space is good for this com- 
bination ad. 


Reading*’matter continues on page 100 





Hardware Age 


Among the Manufacturers 


and Jobbers 


The Finelli Automobile Safety Fender Co., New 
York, has been incorporated with a capital stock of 
$400,000 by D. Mancusi, D. Napolitani and E. Finelli 
36 King Street. ; 

The Jacob Brothers Co., 71 Warren Street, New 
York, manufacturer of scales, has increased its capital 
from $75,000 to $200,000. 

The A. C. G. Tire & Rubber Co., Buffalo, N. Y., has 

been incorporated with a capital stock of $250,000 by 
F. and C. Lombardo, and A. Cerace, to manufacture 
automobile tires and rubber goods. 
_ The Aladdin Lamp Works, Inc., New York, has been 
incorporated with a capital stock of $15,000 by R. §, 
and J. G. Turnbull, and I. Castelli, 334 East Seventy- 
eighth Street, to manufacture electric lamps and equip- 
ment. 

The National Snap Fastener Corporation, New York, 
has been incorporated with a capital stock of $100,000 
by O. R. Lindgren, J. Herbert and W. Olson, 4077 Park 
Avenue, to manufacture metal specialties. 

The New Jersey Cutlery Co., 192 Market Street, 
Newark, N. J., has filed plans for its proposed one-story 
plant, 100 x 175 ft., at 692-700 South Sixteenth Street, 
to cost $30,000. 

The Gill Mfg. Co., manufacturer of piston rings for 
automobiles, 351 West Fifty-ninth Street, Chicago, IIl., 
has purchased a tract on the right of way of the New 
York Central Lines, between Jeffery Avenue and 
Eighty-fourth Street, with a frontage of 1438 ft. on 
South Chicago Avenue. The site will be improved with 
a one- and two-story factory, the first unit of which 
will cost $100,000. 

The American Hardware Co., New Britain, Conn., 
has invited figures on a five-story mill building, 50 x 
120 ft. 

The United Cutlery Co., 107 Franklin Street, Worces- 
ter, Mass., has been incorporated with a capital stock 
of $25,000 by Salim R. Mahfoud, R. E. Fyrberg and 
Namar Nabham, to manufacture cutlery specialties. 

The Eclipse Stove Co., Mansfield, Ohio, has increased 
its capital stock from $300,000 to $600,000 and will 
—v enlarge the capacity of its plant at an early 

ate. 

The Hercules Rubber Corporation, Cincinnati, Ohio, 
has been incorporated in Delaware with a capital stock 
of $1,000,000 by Charles A. Steiger, H. M. Halfner and 
J. A. Robinson, all of Cincinnati, to manufacture rub- 
ber products. 

The American Metal Parts Mfg. Co., Milwaukee, 
Wis., has been organized by Edgar Harum, Leon Smith 
and Arthur H. White, 311 Security Building, Milwau- 
kee, to manufacture metal specialties and novelties. It 
has been incorporated with a capital stock of $150,000. 

The Ford Cord Rubber Co., Augusta, Me., has been 
incorporated with a capital stock of $1,000,000 by E. L. 
McLean, E. M. Leavitt and A. L. Fogg to manufacture 
automobile tires and other rubber products. 

The Champion Spark Plug Co., Toledo, Ohio, will 
shortly begin the construction of a $750,000 plant at 
Windsor, Ont., to supply its Canadian trade. Plans 
have been completed and contracts probably will be 
placed shortly. 


Coming Conventions 


NATIONAL RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Pittsburgh, Pa., June 24, 25, 26, 27, 1919. Head- 
quarters, William Penn Hotel. Herbert P. Sheets, sec- 
retary, Argos, Ind. 

MISSISSIPPI RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Agricultural College, Miss., July 
8, 9, 10, 1919. D. Scoates, secretary-treasurer. Agri- 
cultural College, Miss. 

TENNESSEE RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Chattanooga, August 5, 6, 7, 1919. 
Walter Harlan, secretary, 1426 Candler Building, At- 
lanta, Ga. 

New ENGLAND HARDWARE 
CONVENTION AND EXHIBITION, Mechanics’ Building, 
Boston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 
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| Qa : ar An Attractive 
| JMcKINN 


Entranece---and 


@ liding- Foloing Weathertight 


~ Garage Set ° 


: 
| 





Ve : ; A McKinney-hung sliding-folding en- 
(Number 9007. | trance is the finishing touch that adds 
| = — dignity and charm to the whole garage. 


And so easy tooperate! A gentle push 
and the heavy doors slide open or closed. 


Your customer will soon discover, 
when cold weather comes, that it re- 
quires but little fuel to heat his garage 


: ! | —for the whole entrance closes abso- “| 
lutely weather-tight. ; a 
| McKinney Set No. 9007 can be used 


on every garage from the plain single- 
car garage to the more elaborate type 


with many entrances. 
! We have just issued a 16-page booklet 
teeming with valuable information and | 


data of interest to everyone selling hard- 
ware. Write for your copy now. 


Ask for Booklet G-1 





McKINNEY MANUFACTURING COMPANY 


PITTSBURGH, PENNSYLVANIA 


























Home Bottle Capping 
Machine 


The Aseptic Mfg. Company, 506 
Harrison St., Davenport, Iowa has 
placed on the market the “Use-a- 
Septic” bottle capping machine which 
is considered a most efficient and in- 


expensive capper for the home as well 























“Use-A-Septic’ bottle capper 

as for small business usage. The com- 
pany states that this device caps any 
sized bottle as neatly, quickly and 
effectively as the larger machines for 
factory use, and yet is of simple de- 
sign and easily operated. 

The Use-a-Septic is said to be an- 
tiseptic, non-corrosive, labor saving 
and inexpensive. Crown caps are very 
cheap and easily obtained. This is 
considered the only antiseptic way of 
getting airtight, non-leakable bottles. 
This device enables one to bottle home 
brew, catsup, grape juice, wines and 
other beverages right in the home. It 
prevents inconveniences such _ as 
broken bottles, bruised hands, leaky 
corks, etc. 


Reading matter continues on page 





‘*Tu-Lyfe” Brush 


A. Laitner & Sons, 238 Brush Street, 
Detroit, are now ready to introduce 
the “TU-LYFE” reversible counter 
and bench brush. “TU-LYFE” is 
easily reversible. Merely turn the 
thumb screw on the top of the block 
which releases the lock joint block. 
Then simply reverse the worn end and 
you have a new end to get the same 
amount of wear from. When adjusted, 
the top cannot swing out of position 
because of the lock joint block. The 
illustrations show at a glance just 
what this is. 

The brush not only gives double 
wear, but is well designed, attention 
having been given to its appearance as 
well as to its natural utility. To take 
care of the needs of all users, this 
brush is made in two grades. No.la 
stiff tampico which is especially use- 
ful for work that requires a brush 











The “Tu-Lyfe” brush 


Top Cut—-Worn end after long wse 
Centre Cui—Reversing to get unused end 
Lower Cut-—Unused end brush; two lives 


with a fiber that can give firm resist- 
ance when desired. The other, No. 2 
grade, is our mixed gray horse hair 
for establishments requiring a softer 
brush. The makers guarantee the 
brush in every respect. 


Clark’s ‘‘Universal’’ Pin 


The R. F. Clark Mfg. Company, 168- 
172 North Jefferson St., Chicago, IIl., 
is the manufacturer of the popular 
Clark’s “Universal” husking pin 
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which is now being made in two de. 
signs Nos. 2700 and 2800. 

No. 2700 is the latest “Universal” 
pin, made of the best cold rolled steel, 
heavily nickel plated with bright finish, 
It is highly regarded owing to the 





2700 


Clark’s “Universal” pin No. 


shape of the round handle between the 
front and rear brace. It also has 
knotches by which the size may be 
adjusted to fit any hand and remain 
rigid to the size whatever set. An- 
other feature is the fact that the 
front and rear brace swing on each 
other making a swivel brace which 
swings when the fingers open and 
close. This, together with the flaring 
edges insures absolute comfort to the 
hand of any user. No. 2800 is with- 
out the rear brace mounted on heavy 
grain leather giving full protection to 
the knuckles and a finger strap which 
buckles on the end of the pin. 



















‘*Bee-Hound’’ Coasters 


The Nobbytoy Company, Inc., 409 
Seitz Building, Syracuse, N. Y., is 
the manufacturer of the “BEE 
HOUND” coaster which is made of 
carefully selected material and is 
strongly put together. It is stated 
that it will hold up a man, yet light 
























The “Bee-Hound” coasters 





enough for a child to carry. The 
Coaster is brightly painted in yellow 
with a rich dark red on wheels, sad 
dle and collar. The ears and tail 
ing movable can be made to represen 
various life-like attitudes. A distine 
individuality is thus obtained. 
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Builders Need This Bracket 


It saves putting up scaffolds. Insures safety of workmen. 
Saves storage and trucking space. Saves money. 





There is profitable opportunity for you in the 


RICHARDS - WILCOX 
Steel Collapsible Builders’ Brackets 


Made entirely of steel in two styles and sizes. Build- 





ers who use Richards-Wilcox Steel Brackets actually 
save cost of investment on a single job requiring two q 
dozen or more brackets. The strongest bracket made , 4 
and the most easily applied. Costs no more than a 


wooden bracket and will last a lifetime. 





4 Particular imformation and __ prices 


furnished without oblivation if 





|! AURORAILLUSA.|& 





BRANCHES: 
New York, Philadelphia, Chicago, Boston, 


inane Minneapolis, St. Louis, San _ Francisco, 
_—_ Los Angeles, London, Ont. 
ar tic <a 

ra “A hanger for any door that slides.” 























New Globe Tool Box 


The latest addition to the line of 
automotive products put out by The 
Globe Machine & Stamping Company, 
Cleveland, Ohio is the “Rival 2296” 
tool box. 

It was designed to meet the demand 
fer a box that combines strength of 
body with permanence of finish and, 














New Globe tool bos 

at the same time, can be sold at a price 
that is attractive to motorists in gen- 
eral. 

There are several features of con- 
struction that make the box most 
serviceable. In opening the box just 
place a finger in the lip of the lifter 
and up goes the lid. When the lid is 
closed, the lugs are in contact with the 
top of the box body. They prevent the 
cover from being jammed down over 
the heading. This is another good 
point of the “Rival-2296.” 

kt is said to be the only lock that un- 
tocks by pulling the key toward you. 
After inserting the key it passes thru 
the lock spring which is engaged with 
the cover catch. A half turn of the 
key either way accompanied by a 
slight pull permits the lid to be lifted. 
The box measures 22” x 9” x 6%”. 


Truck and Tractor Moto- 
Meter 


Moto-M-*-~ “or i~4,, OF 


The I~, 
N. Y., has intro- 


Long Island City, 


Motor 


CCE@SSOLIES 


new “Boyce” Moto-Meter 


called the truck and tractor model. 
This model has been designed es- 
pecially for severe service conditions, 
such as are met with on trucks and 
tractors. 

The diameter of the thermometer 
tube is % inch, which makes breakage, 
it is claimed, practically impossible. 
The frame of the instrument is very 
substantial, and the thermometer tube 
thoroughly protected. The casing is 
nickel plated, and the tube has a 


duced a 














Voto-Meter truck aid tractor model 

broad red column of indicating liquid 
easily seen, regardless of dust condi- 
tions so often met with in truck and 


tractor service. 


Woodworth Spring Cover 


An improved spring cover for the 
leaf springs of automobiles has re- 
cently been brought out by the Wood- 
worth Mfg. Corp. of Niagara Falls, 
N. Y. This cover consists of a water 
and oil proof material having a felt 
pad inside which is saturated with oil 


Reading matter continues on page 


102 


tefore the cover is put on. The cover 
is adapted to inclose the spring from 
the clamps at the thick part to the end 
of the tapered leaves. The cover is 
held in place with small straps about 
2 in. to 2% in. apart. 

These covers, it is stated, provide 
perfect lubrication throughout the full 
length of the spring, keep out all mois- 
ture and dirt and keep in the oil so 


Woodworth spring cove) 


that 
more. 


one oiling lasts for a year or 

The spring covers are made in spe- 
cial sets for Ford cars and seven other 
sizes which fit all other makes of cars. 


Kilborn-Sauer Lamp 

The Kilborn-Sauer Company, Fair- 
field, Connecticut has introduced a new 
black enameled lamp which is neatly 
constructed and throws a good light 
on the road. 

The four-inch diminishing mirror 
on the side of the light is for use in 
driving during the daytime. The 
bracket is especially manufactured to 
permit the turning of the light to any 
angle desired by the driver. It’ stays 
in place when once adjusted. The door 
is six inches in diameter, which per- 
mits an excellent light from the 21 
candle power nitrogen bulb. The re- 
flector is drawn from one piece of 
brass, and heavily silver-plated. The 
switch is said to be of the best quality, 
and has been thoroughly tested. 
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‘*I expect a tube to wear out sometime 
—but evidently this Diamond Tube 
isn’t going to. Do you realize, Jim, 
that this is the third 5,000-mile tire that 
this Diamond Tube has outlasted? 


‘Just feel of it—feel how lively and 
stretchy that rubber is. It'll hold a 
patch like a new tube.”’ 


A typical statement this,—really charac- 
teristic of the service rendered by Dia- 
mond Tubes. It is agency quality that 
counts—all Tubes look alike when new. 


Yj 
— 4 fi * 
, 7 
é A i REE 
ah 


They Certainly Put Wonderful 
Rubber in Diamond Tubes 


HARDWARE AGE 






Time gives tubes the gruelling test— 
some tubes get hard, dry, tear like 
paper—won’t hold a patch. But the 
rubber in Diamond Tubes keeps 
firm and lively, holds its stretch, 
and can be patched time and time 
again. 


Diamond Tubes have the reputation of 
outwearing three and four casings. 


Sell Diamond Tubes in Diamond Tires 
and you’ll build a profitable tire busi- 
ness that competition can’t steal. 





THE DIAMOND RUBBER COMPANY, Inc. 


AKRON, OHIO 





Notes of the Retail Hardware Trade 


IFFORD, ILL.—George Johnson has purchased the 
hardware stock of Jacob Johnson. 

HAVANA, ILL.—Chambers Bros. have bought a new 
store building into which they have moved their hard- 
ware stock, and added a line of refrigerators, washing 
machines and aluminum ware. 

AUBURN, lowA—O. E. Short has taken over the stock 
of W. C. Brinker. 

BEAVER, IowA—The Salisbury 
has disposed of its hardware stock. 

MAYETTA, KAN.—Smith & Hafer have succeeded to 
the business of Slattery & Smith. 

HUBBARDSTON, MicH.—L. C. Grill has sold his stock 
to C. Brunn & Sons, who now carry a complete stock of 
the following: Automobile accessories, baseball goods, 
bathroom fixtures, bicycles, buggy whips, builders’ 
hardware, building paper, churns, cream separators, 
cutlery, dairy supplies, dog collars, dynamite, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline en- 
gines hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, home barbers’ 
supplies, kitchen cabinets, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, 
prepared roofing, pumps, ranges and cook stoves, refrig- 
erators, shelf hardware, silverware, sporting goods, tin 
shop, wagons, buggies and washing machines. Catalogs 
requested on implements. 

ALBERT LEA, MINN.—Carl P. Hulegaard is purchaser 
of the Hayward hardware and implement stock. 

OGILVIE, MINN.—Peter A. Sanders has commenced 
business here, dealing in the following lines: Automo- 
bile accessories, bathroom fixtures, bicycles, buggy 
whips, buliders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glass, 
cutlery, dairy supplies, dynamite, fishing tackle, fur- 
naces, galvanized and tin sheets, gasoline engines, heat- 
ing stoves, heavy farm implements, heavy hardware, 
kitchen housefurnishings, linoleum, lubricating oils, 


Hardware Company 


mechanics’ tools, paints, oils, varnishes and glass, plumb- 
ing department, prepared roofing, pumps, ranges and 
cook stoves, sewing machines, shelf hardware, silver- 
ware, sporting goods, tin shop, wagons, buggies and 


Catalogs requested on furniture. 
in business 


washing machines. 

TRACY, MINN.—O. G. 
here. 

Two HARBORS, MINN.—McCurdy & Son’s hardware, 
stock was recently damaged by fire. 

WELLS, MINN.—F. G. Brandt has purchased an fnter- 
est in the hardware business of E. A. Siddall, and the 
firm name has been changed to the Siddall-Brandt Com- 
pany. The concern will handle automobile accessories, 
baseball goods, bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, 
paper, children’s vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household 
specialties, fishing tackle, furnaces, galvanized and tin 
sheets, hammocks and tents, heating stoves, heavy hard- 
wars, home barbers’ supplies, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, shelf hardware, silverware, sporting goods, 
tin shop, toys, games and washing machines. 

NoeEL, Mo.—E. A. Schifferli has bought the stock of 
I.. L. Noel and James A. Hanna & Co. and combined 
them both under the name of the Noel Hardware Com- 
pany. Catalogs are requested on a line of sporting goods 
and fishing tackle. 

SAVANNAH, Mo.—S. M. Simpson has disposed of his 
stock to the Graff-Dorrell Implement Company. 

ALLIANCE, NEB.—The Rhein Hardware Comnvany has 
succeeded to the business of the Rhein-Rousey Company. 

CusBa, N. Y.—William C. Warren is making some im- 
provements in his store room on West Main Street. 

Hesron, N. D.—The Hebron Hardware Company re- 
quests catalogs on automobile accessories, baseball 
goods, bathroom fixtures, belting and packing, bicycles, 
builders’ hardware, children’s: vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, elec- 
trical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, gasoline engines, hammocks and 
tents, heating stoves, heavy farm implements, heavy 
hardware, kitchen housefurnishings, linoleum, lubricat- 
ing oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, pre- 


Olson has started 


building, 


pared roofing, pumps, ranges and cogk stoves, sewing 
machines, shelf hardware, silverware, sporting goods, 
tin shop, toys, games and washing machines. 

HETTINGER, N. D.—White Bros. are purchasers of 
the stock of H. E. Bonser consisting of belting and pack- 
ing, buggy whips, builders’ hardware, churns, dairy sup- 
plies, dog collars, furnaces, furniture department, ham- 
mocks and tents, heating stoves, heavy hardware, iron 
beds, kitchen cabinets, kitchen housefurnishings, lubri- 
eating oils, mechanics’ tools, paints, oils, varnishes and 
glass, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware and washing machines. 

BELLBROOK, OHIO0O—Oral Hess, who has started in 
business here, requests catalogs on hardware and auto- 
mobile accessories. 

STEUBENVILLE, OHI10O—The Steubenville Hardware & 
Supply Company, doing both a wholesale and retail 
business, has increased its capital stock from $75,000 
to $175,000. 

GRACEMONT, OKLA.—The F. R. Harp Hardware Com-. 
pany has been incorporated with a capital stock of 
$10,000 to deal in baseball goods, buggy whips, build- 
ers’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dynamite, fishing 
tackle, furniture department, galvanized and tin sheets, 
gasoline engines, hammocks and tents, heating stoves, 
heavy farm implements, home barbers’ supplies, iron 
beds, kitchen cabinets, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods, wagons, buggies 
and washing machines. The incorporators are C. L. 
3rooks, A. Wunderlich, and others. Catalogs re- 
quested. 

MARAMEC, OKLA —The Whitlock & Demieville hard- 
ware stock is now owned by the Demieville Hardware. 

OKLAHOMA CiTy, OKLA.—The Brooks Hardware & 
Sporting Goods Co., 113 North Broadway, doing both 
a wholesale and retail business, has bought the stock 
of the Oklahoma City Sporting Goods Company. Cata- 
logs are requested on the following lines: Baseball 
goods, bicycles, builder’s hardware, children’s vehicles, 
churns, cutlery, dog collars, fishing tackle, hammocks 
and tents, heating stoves, home barbers’ supplies, 
mechanics’ tools, refrigerators, shelf hardware, silver- 
ware, sporting goods and toys and games. 

MARIETTA, PA.—John Mueller now owns the hard- 
ware business formerly conducted by Stump & Mueller. 

PuKWANA, S. D.—The implement stock of L. A. Nel- 
son has been sold to Metcalf & Morse. 

De Leon, TeEx.—The capital stock of the Dabney 
Hardware & Furniture Company has been increased to 
$15,000, and catalogs are requested on furniture, build- 
ers’ hardware and gas stoves. 

BLANCHARDVILLE, Wi1s.—The Leonard Hardware Com- 
pany, purchaser of the Kittleson Hardware Company 
stock, requests catalogs on baseball goods, bathroom 
fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, churns, cream separators, cutlery, 
dairy supplies, dog collars, dynamite, electrical house- 
hold specialties, fishing tackle, furnaces, galvanized and 
tin sheets, gasoline engines, heating stoves, heavy hard- 
ware, lubricating oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, plumbing department, ranges 
and cook stoves, shelf hardware, silverware, sporting 
goods, in shop and washing machines. 

BLOOMINGTON, Wis —Kitto & Oaklief have sold out 
to E. A. Oaklief. 

OwEN, Wis —The building and stock of the Griebe- 
now & Weirich Company has been damaged by fire. 

BoscoBEL, Wis.—George C. Miller and his brother 
William H. Miller have taken over the business of the 
Beimborn-Miller Hardware company. The Miller Hard- 
ware company will be the new firm name. The business 
was established by the late Jacob Beimborn and his son 
Frederick L. Beimborn over 25 years ago. 

MONTICELLO, Wis.—Daniel Wichser has sold an inter- 
est in his implement business to his son Wilbert L. 
Wichser. 
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UNIVERSAL 


SILVER OVERLAID 
TABLE SERVICE 


Guaranteed for 50 years of Satisfactory Service 


Distinctive patterns uniformally correct in propor- 
tion and design. 

Hollow handle cutlery made with resistain steel or 
solid silvadium blades that will not rust, stain or turn 
black on the edges. 


Farmington Assortment No. 67 
or Saybrook Assortment No. 57 


Assortment consisting of one handsome mahogany 
chest containing 26 pieces together with a stock of 
the most staple items, saleable all the year round and 
including a handsome window display piece, a hand- 
some metal counter sign and 50 booklets showing con- 


sumers’ prices. 


Assortments made up as follows, in either pattern 
Retail 
2 dozen Teaspoons $11.00 
1 dozen Dessert Spoons 10.50 
1 dozen Table Spoons 11.00 
1-6 dozen Sugar Shells 2.10 
1-6 dozen Butter Knives. 2.10 
2 Cold Meat Forks 3-20 
2 Berry Spoons 5-50 
1 set model handle Knives and 
Flat Forks 11.25 
1 set of 26 pieces of Flatwear complete )} 
with No. 726 imitation-Mahogany Case }) 


Retail Value . ‘ 
Dealer’s Cost 48.44 














24.60 


Dealers’s Profit 32.81 
Luxury Tax 5% 4.06 


Dealer’s Net Profit 28.75 


The Trade Mark Known 








Saybrook Teaspoon 
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GENEKAL GOODS—Goods which are made 
tmunufacturer are printed in /talics. 
those obtainable by the fair retail Hardware 
orders and broken packages often command higher prices, 
given to larger 
Quotations printed in small type 
particuiar 
nawed and are 
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by more than one 
The prices numed represent 
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retail trade. ered some goods slight] 
able for large lot 


Current isdn Prices 


y lower prices are obtain- 


STANDARD LINtS AND DIRECTORY OF MANUFACTURERS, 


—Contains the list prices of many 


leading guods. It is pub- 


lished in loose-leaf form and is kept up-tu-dute by a monthly 


subscription service. 472 pages, 
ADDILIONS 


to suggest aby lnprovements 


7 x 1 inches. 
AND CORKECTIONS,—tThe trade 
with a view 


Price, $7.50. 
are requested 


lo rendering these 


quotatiuns as correct and us useful as possible to Ketail Hard- 


ware Merchants, 
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Apbususters—siing— 
H. B. Ives Co.: 
Blind and Casement 
Superior Spring Hinge Co.; 
Casement adjusters 
Window Stop— 
Ives’ Patent 
Ives’ § 
ers 
ADZES— 
Carpenters’, 
Ne Lipped 
ANCHORS— 
Sameer Supply Co.: 
Screw Anchors, Parker.. 
Star Expansion Bolt Co.: 
Sebco Screw Andchors..... 60610 % 
ANTI-RATTLERS— 
Wernald Mfg. Co. surton§ Anti- 
Rattlers, ¢@ doz. pairs, Nos, 1, 
$1.25 2, $1.10; 8, $1.00 


$1.75; 5, $1.00. 
Quick aw, ? 


Kings, per dez.. .$24.20 
m . $28. 


42 


-T5&10% 


5, 
bernald 


pairs c 
Fernald Steer-Aid, per doz. prs.$3.50 
Little B-R-A-T-S (Brake Rod 
Rattle Stoppers), per doz. 
sets 3.5 
ANVILS—American— 
Solid WU —, per Ib....23@23! 
orted— 
Peter Wright 4 Sons, ®@ I. 80 t 
349 Ib. 23¢; 350 to 600 Ib....2 
Anvil, Vise and Drili— 
Millers Falls Co., ea 
APRONS—Blacksmith’s— 
Livingston-Cooper Corp.: 
Leather, Star Brand, 


2¢ 


ist: 
Medium and Heavy, Split, 
List + 10% 
Medium and Heavy, mY 
ist 
AUGERS AND BITS— 
Ordinary Double Spur 
Jennings Pat., Bright.. 
Black Lip or Blued 
Boring Mach. Augers.. 
Car Bits, 12-in. 7 
Conn. Valley Mfg. Co.: 
Wright's Jennings 
Wright's Solid Center 
Conn. Valley Blue Twist. 
W. A. Ives Mfg. C 
phi ito 


+ 10% 


. 10, ext. lip, standard list. 
vo. 30, standard list 
Russell Jennings’, Standard 


Lebanon Machine Co 
No. 108 High Speed. Z Twist, 


No. 1308 Cabinet Z Twist. 

No. 0308 Liberty Finish.. * 40810% 
Lelbunou Machine Co.: 

No. 112 High Speed, Z Twist. .30% 

No. 118 High Speed Z Twist, 


25&10% 
No. 2208 Bright, Hollow 
No. 3308 fin’s’'d Shanks 
Profile Brand 
No. 4308 Natural Twist, 
fin’s’d 
No. 3306 Profile Sets, ea 
Pexto Solid Center 
Progressive Mfg. Co. 
DORE wecccscove errr 25% 
Pugh’s Black 
Snell Mfg. Co.: 
Extra - 
Jennings’ 


=] 
Russell PI Mfg. Co 
Dowel! Bits— 
Russell Jennings Mfg. Co 
Lely inon Machine Co.: 
105 High Speed Z 
Dowel and Tapping 
Expansive Bits—— 
Conn. Valley Mfg. > 
Wright’s Patent 
Wright's Patent, 


No 


Machine, 


Clark Pattern ... opm 
Cc. E. Jennings & Co., Arrow Head, 
Pat. 16 
New let, No. No. 
$24.00 per doz. 
Clark Pattern 
Russell Je nines 
2% in., 00 
Pexto Clark cade 
Gimiet Bits— 
(See Gimlets and Gimlet Bits.) 
Hollow Augers— 
Bonney Pat.. per doz...$5.507$6.00 | 
Machine Bite— 
Russell Jennings Mfg. Co....... 35 


$30.00; 


70 


Lebanon Machine 


| 
| 
| 


| 


| 


404 | 
-40@ 105 108 | 


Co.: 
Lemco 5 
DO% 


“sh Per doz. 


Pyramid Point, 
Screw Voint. ° 
Post Hole— 
1 Adjustable, 


Hall, No. 


Hall, 
Hall, No. 


No. 2 Adjustable, ¢ 


3 Adjustable, 


Iwan Bros. : 
Post Hole, 3 in. to ¢ 
Iiercules, per doz 
Perfection, per doz 
Split Hidle. Diggers. per doz, 14.00 
Ship Augers and Bits—- 

Ship Augers sed to 12/8ths..List, 
Larger Arat .. List + 

Ship Bits up ‘to and including 
24/loths 
Large, 

C. E. Jennings & Co.: 
L’Hommedieu’s ...-......- List net 
Watrous 20% 
Watrous, above 1% in... List net 

ebanon Machine Co,: 
‘Tree Nail 

Suell Mig. Co.: 
Ship Augers, 
Ship Augers, 
Solid Center 

Lebanon Machine Co, : 

Ring Augers, No. 700........ 2t 


AUTO TIRE PROTECTOR— 
Aim. Automobile Accessories Co. : 
Insyde Tyres 
Automobile Accessories 
Warner Patte ‘rm Co. Warner-Lenz 
5 to 9 in., per pair 
to 10% in., per paift.... 
to 12 in., ‘per pair 


Net 
10% 


Net 
10¢ 


60% 


Blk, Twist 
Pol, Twist. 


& 
10), 


| AXES— 
Livingston} Stugle Bit, base weights, unhandled: 


First Quality 
Second Quality 
| Double Bit, base weights: 
First Quality ...-cccssecese 100 
Second Quality 
| Extra for handics: 
Extra Quality 
Excelsior 
No. 1 


No. 
Marble “Arms & Mfg. Co.: 
Sefety, Hunting "No. 

lidle., per doz 
Hickory, Nos. 5 and 6, ea. 

doz. 19.8) 
Camp, 

per doz. 
Camp, No. 

16 in, 


Iliekory Hdle., 
or 20 in., per doz., 


23.10 
Camp, No. 15, Dble. Bit, Hick. 
Hdle., 2% Ib., per 


; 


3 


}: 


Net 


doz. $26.40 


|B ALANCES—Spring— 
Chatillon’s: 
Light Spring Balances... 
Straight Balances 
Circular Balances 
Large Dial 
Peck, Stow & Wilcox Co.: 
Nos. 10 
Per gross 
BALERS—Waste Paper— 


. List, 


30 
$27.00 


| Davenport Mfg. Company: 


Pinch 


List + 20% | 
331 


Schick Steel Balers, 
No. 2, $55; No. 
3, Open Top, 
$95, and No. 
$110 each. 
BARS—Crow— 
Steel Crowbars, 10 to 40 » 
fe r , 


Open “‘res. 


8a%¢ 


Bars, per lt 8a 
Towel— 

Durand Koering Glass 
Crystal Glass Nie. 
1 x 24 in. 90¢; § 


BASES—Porch— 
S. Cheney & Son: 
Zimmerman Pate 
BASK KETS-Galvanized— 
Hall Mfg. Co.: 
Hall, 1 bu.. per dez 
. 1% bu., per doz 


Co 


ea. 
List net 


20.04 


Kees Mfg. Co 
“Metal Barn, per 1000 ft... 
BATTERY BOOSTER— 
France Mfg. Co., “Y.-F., en. 


$24. 00 and up 

BEAMS—Scale— 
ale nae s No, 1, List Sent, 25, 1918 
200 200) 400 600 1000 Ths 
2.00 $4.00 $6.00 $8.00 $14.00 


.$14.70 


Sargent & Co 
List Sept. 


| Polished Brass 





| Leather 











| BEATERS—Carpet— 


Just Right, 

vokLRU VU 

Wrought Cow Beils.... 
Hand— 


per duz 


.. List net 
List + 5% 
List + 5% 

10 


White Metal ........ 
Nickel Plated ........ 
Miscelianeous— 

Farm Bells ..... 4b, 5 & — 
Church and School. 
Trip Gongs, Brass 

Metals 
Trip Gongs, Steel. 
BELT DRESSING— 

See Dressing Belt. 
BELTING—Leather— 
trom No. 1 Oak Tanned Butts. 
Belting, Ex. Hvy., 18 oz.. 
Belting, Heavy, 16 oz 
Belting, Medium, 144% oz 
Belting, Light, 13 oz.. 
Second Quality, Sides...........55% 
Second Quality, Shoulders 
cut Leather whe ied 


No. 1 


Srey 
Lacing “Sides, 
jt. Kaw Hide, No. 1. 
17 sq. ft. and 
Goder WF 08, Peeccivisveccsves 45¢ 
Rubber— 
(Low 
New List 50é10% 
New List 40&10% 


Vew List 35% 


per 


wm sides 
Competiticn 


Standard 
Best Grades 


Corp 


fo ‘1916 Bord, 
24¢ 


Woodworth Mfg. 
a — riowren 


me e 
RLOCKS—Tackle— 
Common Wooden 304 
Patent $b. 65:00 60000008 0.00 0o08 

Driti— 
Athol Machine Co. : 
Drill Blocks .........+++eList net 
BOLTS—Anchor— 
Ansyra Mfg. Company: 
Ankyra Anchor 
Ankyra Collapsing Tools 
Parker Supply Co.: 
Anchor Holts or Screw Anchors. 
‘Parker’ 75&10% 
Star Expansion Bolt Co 
Sebco Screw Anchor 60&10% 
Carriage, Machine, &c.— 
Common Carriage (cut thread): 
¥% x 6, and smaller 40 & 10% 
Common Carriage (rolled thread) 
x 6and smaller...40 & 10 & 54 
Larger or longer.. 30 &1& = 
Phila., Eagle, $3.00 Uibs occ P 
Bolt Ends, H. FN 
Machine (cut thread): 
¥% x 4, and smaller. 
Larger or longer... 
Door and Shutter— 
Wrought Steel 
Barrel Japanned— 
[poeed 
Heav ee F 
— ronsed— 
naeceee List Net 
ist +- 154 


Spring Jap 

Spring Neck 

Square 
Brass: Barrel 

PPT eerie re 254 

Spring Neck . ceases 
Ives’ Mortise Door ] 
Ives’ Wrought Door { 

Expansion— 

Ankyra Mfg. Company: 

Ankyra Anchor Bolts 

Ankyra Collapsing Tools. 
Parker Supply Co.: 

Lag Type. “Parker’’. gt 

Machine Bolt Type. “Park AG 
Star Expansion Bolt Co.: 

Sebco & Star Expansion Bolts 

Sebeo 


Machine Bolt type 


Stove Bolts 


Common Iron 


American Serew Co.: 
tay State, list Dec. 28, 60% 
Eagle Phil., list Oct. , "84. .75% 
Togylie— 
Ankyra Mfg, Company: 
Ankyra Anchor Bolts. 
Ankyra Collapsing Tools 
Parker Sunnlv Ca.: 
Toggle Bolts. No. 
Toggle Bolts, 
Parker" 


20% 


10a 


“Parker’’.70% 
and 19h, 
4 © 


4 Millers puis. 


Star Expansion Bolt Co.: 
Sebco Toggle Bolts...........65% 
BORING TOOLS—Automatic— 


Millers Falls, No. 3, per doz., $14.28: 
No, 4, $18.03; No. 45, $15.6y. 


BOXES—Mitre— 
Cc. E. Jennings & Co 
New Luauguun, size |, 
Langdon Acme, size 1, 
New Langdon, Iuip. siz 


6.23 ; 
$0.14) 


Ss 
A. H. Green Co.: 

Inte rebangeable Locked Corner, 
Nos. h 1, 1856; 2 
20¢; 4, 26¢; 5, 40¢; 

22, 29¢; 23, 31¢; 2 
60¢ 


BRACES— 
Common Ball .. 
ec 8. & W.: 
gues 
Samson 
Series 
Series 
Series 
Series 
Series = 
Series 3400 3 
Vaughan & Busbnett Mfg. °. : 
No. 222, 10 in. Rate abet, . 
doz. eogeeerecccses . - $32 
BRACKETS— 
Atias Mfg. Co.: 
Bradley 
Griffin’s wro’t Stee 4 
Griffin’s Folding AO snk svt 
Me Kinney wro't Steel. mtd Ho 10 


$3.20 @ $5.00 
. 10 12 
AR er > 
000. oe. 70 $40. 42 
7000. 32. 
5000. 
5300. . 


$41.74 
ey 48 


Stanley's No. 792 
Stanley's Folding No. ° 
R. & E. Wrought Steel... 


BRAKE SHOES— 


F 30°; 
+ BIK1OG 


36¢ Adamson Mfg. Co.: 


Unlined, for Ford Car, per 
Lined, for Ford Car, per pair. 
Goodrich-Lenhart Mfg. Co.: 
Goodrich Ford Brake Shoes, 
2 p. c., Unlined, ea. 
Jéaet, ea, per set 
ce. Thermoid Lining, 
a set 
a. 
set 
BROILERS— 
Wire Goods Co. 
Broilers, Gomnsen ceed eeu cee 35% 
Broiler, Sherwoods ... G 


BRUSHES— 
Whiting-Adame Co. : 
Good, Rd. Paint.... 
Medium, Paint .. 
Good, Varnish ...... 
Medium, Varnish ... 
Good, Kalsomine . 
Medium, Kalsomine 
Good, Dusting : 
Medium, Dusting ‘ 
Good, Floor & Household......2 
Medium, & 


hold . 
Shaving— 
Warner’s Fountain, shaving, 
per doz. .. 
Warner’s Cream Cartridges 
for brush, per doz 
BUMPERS—Barn Goer 
National Mfg. Co.. No. 16 Barn Toor 
Bumpers, # dos $1.80 
Automobile— 
Milwaukee Auto Engine & Supply (0 
ilwaukee, Wis. 
Guardian Bumpers... 
BUTTS— 
Wrought Brass 
BRIGHT 
Light Narrow 
Reversible and Broad 
Black Flaps 
Table Hinges 
| Chest Hinges 
: BRONZED 
Light, Narrow, Loose Pin. List + 4 
Light, Narrow, Leose Pin, Ball Tip, 
per ~~ pair, 


| 24 4-in, 
| $1.80 2,15 


noe 
THe 


pair 


1«& 
per set. . 800 


.$7.00@$12.00 





3 ! 
2.40 2.80 3.00 44 
speed f. 1 _ P. Ball Tip, i, 100 pei, 
2442 VA 
| $27. 50 28. 50 30 50 00 
4414; 5x5 
59.00 75.00 
|Caces—sira— 
O. Lindemann & Co.: 
Japanned Canary 
Brass Canary 
Parrot Cages, 

Stands 10% 
CALIPERS AND DIVIDERS— 
Athol Machine Co.: 

Premier; A. M. O,.......-.+-25% 


ns 00 
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hy | Decided to 
andleAMAZUNS 


| have been in the electrical business for about 15 years, and 
have built up a good business, but during the war, almost all 
building construction was stopped by the government, thereby 
reducing the electrical business. When this occurred, I de- 
cided to engage in the tire business, and of course was anxious 
to get the best tire | could, one that I could recommend to all 
my friends and business acquaintances. I was also anxious to 
connect with a factory that would get behind their distributors 
and dealers. With this end in view, I made a trip east and 
visited 14 different tire factories and offices, and after getting 
their propositions as to prices and sales policies and co-opera 
tion and investigating their claims, decided to handle the 
\mazon Tires and Tubes 





\fter returning home, I made application for, and was ap 
pointed distributor for northern California. In order to still 
further satisfy myself that Amazon Tires would prove satis 
factory under conditions as found in California, | have made a 
number of less than carload shipments come out. These tires 
have been sold and proved satisfactory under all conditions 
We have received many repeat orders, and have not lost a 
single customer to whom we have sold Amazon Tires and Tubes 





I am now ordering in carload lots and hope to build up a sub 
stantial and permanent business with them 

I am also well pleased with the co-operation rendered by the 
factory. Mr. Owen Moynihan, sales manager for the Amazon 
factory, has been with me during the past week. His visit has 
been very valuable to me. He devoted all of his time to the 
furtherance of our business and was willing to give us the bene 
fit of all his experience as a sales promoter and advertiser. | 
only regret that he could not stay longer and hope he will re- 
turn soon. J. M. Carlson 


Is this investigation of Amazon sufficient for you? If at ism't, 
write for Amazon Helps, a book that explains what -lmazon does 
to build your tire sales and profits 


The Amazon Rubber Co. 
1775 East Market St. Akron, Ohio 
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HARDWARE 








CALKS—Toe— 
blunt and Medium, 1 prong, per 
wd Ib. er 
Sherp, 1 prong, | per 100 Ib 
eel— 


Blunt and Medium, 1 prong, per 
100 16 

Removable, screw pat 

Kem wable, drive pat 

Snearp, 1 prong, luv Ib 

Detachable, Screw 

Detachatle, Drive 


CARBOLA— 
Carbola Chemical Co.: 
Trial Pkéges., 17 

10 lb. Pkges, per doz........ ”~ 00 
50 lb. bags, 
CARBON REMOVER— 
American Automobile Accessories Co. : 
Carbogor, qt. can, $: 
CARBURETOR PERFECTOR— 
Automotive Mfg. Co. : 
York Carburetor Perfector, ea.$6.00 
CARRIERS—Litter— 
Hunt, Helm & Ferris Co 
CARTRIDGES—Metallic— 
F.0.B. Factory 
Black Powder, 22 ‘Rim, + 80. 
Blank. . 184 
Rim, $3.30 Blank. 
i 2 $6.60 Blank.. 
. Ff, $8.40 Blank. 
ps, Con. Ball, $2.65. .184 
aps, Round Ball, $2.10.184% 
22 rt and .22 Long, 
and Lesmok. 
K. F., .22 Long Smokeless. ..184 
cK , .22 Long Rifle, Black, 
Lesmok and Smokeless... .18% 
Smokeless, .22 Short........18% 
other sizes... os eaee 
. F. Pistol and Rifle p lus .184 
Mi itary and Sporting pcg 184 
J’eters Cartridge Co.: 
B. B. Caps, Semi-smokeless.. . 
«. B. Caps, Semi-smokeless.. . 
22 Short, Semi-smokeless 
Long, Semi-smokeless. . os 
lang Rifle, Se mi smoke le: oe 
Revolver 
‘ Military & Suarting 
All smokeless cartridges 
CASEMENT STAY— 
Monarch Metal Weather Strip Co. : 
Monarch sash operatcr, adj., 


. 18% 
. 18% 


Sh 


11] 


CASTERS— 
/ 
late 
Philadelphia 
iruck Plate 
Panuit Caster Co.: 
Paultiess «Pivot Bearing). 40@45% 
libre 
Glass (Insulator) .. 
Leather Wheel 
l’late 
Hospitat 
Schatz Aifg. Com my: 
Acme Ball bearing 
MOF chenck Co 
Steel Gem, Iron Wheel, Pol...30% 
Steel Gem, Iron Wheel, Unpol- 
ished 45% 
Iron Gem, Nos. 437 & 637....45% 
Iron Gem, No. 837 and Larger, 
60 % 
Yale .. 
CATCHERS—Grass— 
Specialty Mfg. Co.: 
Easy Emptying Nos. s. ¥ 16G, 
ist + 


Nos, 1G, 


~— Emptying, 
nd 11 List Net 
Fang Emptying, Nos. 5G, er | 
10G and 12 
Detachable, 
Nos. 20G, 
27G . 
Venusylvania Lawn Mower Works: 

Golf Grass Catchers 25 

Va, Braun Grass Catchers... .2: 
CEMENT— 

lL. W, Ferdinand & Co.: 

Linoleum, 20th Century, per gal. 
CHAIN—Proof Coll— $2.90 
American Coil, Straight Link: 

Per 100 lb. 

3/16, $15.00; %, $14.00; 5/16, $12.00; 

34, $10.00; 7/16, $9.75; VY, $9.50; 

Sm, $9.25; %, $9.00; %, $8.75; 1, 

in., $8.50. Subject usual extras 

Haliter-—— 
Liberty Pattern: 
1/0 ta 6/0, ee 
0 ta 6, incl 


¢ 


, 25.List Net 


‘2G. 23G, 24G, 26G, 


Iron Chain 


Brass 


Pump— 
Galvanized Pump Chain, per ft. 3¥%4¢ 
Safety— 
Sa, TOUMIS cnn so 50's0e0%0900 33} 
s 


a 
Niagara Fa!'s Meta! Semeien Works? 
"lain 


Chain 
Copper, 


or 
Brass, 


Premax Steel 
Elec troplated, 
Nickel or Zi 

Parker Supply Co., ‘‘Parker’’. List net 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
Premax Coil and Expansion Dog 
ads 
Rowe Calk & Chain Co.: 
Anti-Skid l’resto-O-Grip 
Motor Trucks 
i 


o 


Woodworth Mfg. Corp.: 
Size 


2%, Easyon, 
>t 





4%, Easyon, fits 
per set 


5%, Easyon, 


4-4% 


Traces, Western Standard: 100 pr 
6%4— 8-2, Straight, with ring. .$76.00 
6144—10-2, Straight, with ring. .$81.06 
NO TE.—Add : 2¢ per pair for Hooke 
Twist Traces; add per pair for Nos. 2 
and 3, 2¢; No. 1, 3¢; No. 0, 4¢ to 
price of Btraight Link. 
eastern Standard shbepioai Wagon 
Chain, etc. 
CHA LK 
Carpenters’ Blue . 
Carpenters’ Red 
Carpenters’ White 
CHECKS—Door— 
Russell & Erwin Mfg. Co.: 
RUSSWIN once ccccccss00gseket 
Superior Spring ‘Hinge Co.: 
Superior Screen Door Check. .25% 
CHESTS—Tool— 
C. E. Jennings & Co.: 
Carpenters’ 
es Empty 
Household and soy’ 
Union Tool Chest Co. : 
Tool chests, ea., A, $12.00; 
$13.80; B, $10. 30; B B, 
F, $8.70, and G, $5.76, 
CHIMNEY TOPS— 
Iwan Bros.: 
Revolving 
CHISELS— 
Socket saci and Firmer 
»fandard ist: 
Socket Framing 
Socket Firmer 
C. E. Jennings & Co.: 
Socket Firmer Nos. 


gro., $1.25 
gro., $1.25 
gro., $1.10 


AA, 
$10.98; 


10 and 70, 
List Net 

| SR 15% 

Cabinet, 


List Net 


Socket Framing No. 

Pexto Socket, Firmer, 
Pocket, 
Framing 

Tangea— 

Tanged rns List Net 

Jennings & Co., Nos. 191, 181 
ge coecceces List Net 
List Net 


Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
No. 1, 5 gal. each 
No. 2, 7 gal. 
No. 3, 10 gal. 
No. 4, 15 gal. 
each 
No. 441 
eac 


LAM 
Athol Machine Co, : 
Machinists’ and 


P. S. & W. Star: 
Carriage Makers.....List + 
Star Expansion Bolt Co.: 
Cable clamps 
J. 1. Williams & Co 
“C’? form Agrippa, 
Tool Mukers’ 


with 
5 gal. with pulley, 
1 


Tool Makers’, 


List Net 
30% 
20% 
Light Serv- 


and Vulcan, 
10&10% 


ice, 


Machinists’ Vulcan 

Strap, Vulcan 
Iloxe Clamps, see Llose Attachwents, 
CLEANER—Automobile— 
Crew, Levick Co. : 

Mistokleen 

Mistokleen refillers 

Mistokloths 

Automatic— 

Vital Mfg. Co., ea 
Drai 


Iwan Bros.: 
Adjustable Wi, 

Pennsylvania Lawoa Mower Works 
Pa. Lawn Cleaner Rake 

CLEANING IMPLEMENTS— 

Marble Arms & Mfg. Co 10 % 

CLEAVERS—Butchers— 

Foster Bros. & Chatillon Co. 

Ast Jan’y 1, 1918, 20% 
CLIPPERS—Horse and Sheen— 
Chicago Flexible Shaft Co.; 

No. 2 Chicago llorse, each 
4.00 
Stewart's No. 1 Ball Bearing 
Horse, each 9.75 
Stewart's New Model Sheep 
Shearing Machine, each 
$14.00 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 
$12.00 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma 
chine, No. 9 each... .$14.00 
Toilet— 
Chicago Flexible em Co. 
1 Toilet, $1.1 
ry 2 Fetlock, $1. 10 
CLIPS—Nall— 
a. ook Co. : 
Gem, per doz 
Ansonia, yer doz 
CLOTH—Emery— 
See Paper. 

cocKs— 

Brass Hardwore list: 

Plain Bibbs, 506104; Globe, 
Kerosene, 506104; Racking, 
Liquor, 33%&2%%24; Bottling, 
24. 

Compression Bibbs ........50 & 5% 

Iron Petroleum ¢ 

COMPASSES, aptibenrtnmpte a&c.— 

Ordinary Goods .. oes 208 

Marble Arms & Mfg. 
Coat, Pol, Br., per doz ) 

$16.50 and $19.80 g 

LBr., per doz., 3 

$13. J and $16.50 je 


a 


& 


4554 ; 
3344; 


40 


Pocket, Pol, 
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CONDUCTOR PIPE— 
Corrugated, Rownd or Square: 
Galvanized Steel SEG 5% 

Galvanized Toncan 
Copper ... 


See also Eave ‘lrougis. 


COOLERS—Water— 
“XXth eet Ho. 56, Ma- | 


“a. $15.00 


» $12.00 
- $13.00 | 
.$16.00 
$17.00 


vo. 16 ell 
HITE - 
ee: 
ALL WHI" 
No 1l6éa alte gany 
ALL WHITE 
No, 56 Mahogany 
ALL WHITE 
No. 160 Mahogany 
_ ALL WHITE 
‘These prices 


Mfg. Co.: 
duivsule a Lined, side handing. 


3 
Each $3.00 3.25 4. 00 4.75 6.00 
White Ename led Lined, Side 
Handle hi 
i. 


wo 


ate witbout 


Ga 3 4 6 68 
Each $5. 40 5.50 7.00 9.00 11.00 
COPPERS—Soldering— 
300 Ib. lots.... ° 
100 to ; 
Less than 100 Ib 


CORD—Sash— 
Braided, Drab.......... 
Braided White, Com., 
No. 7, 54¢; No. 8, 53¢. 
India Hemp, Braided........lb. 85¢ 
India Hemp, Twisted lb, 26@ 30¢ 
Patent India, Twisted ..../b. 28@32¢ 
Braided, Nos. 8 to ey WD, 
Samson Cordage Works: 
Drab Cotton, 97¢; white, 
Cotton, 88¢; Spot Cord, 88¢ 
Massachusetts, white, % Ib 83¢ 
Massachusetts, drab, } I 91¢ 
Phoenix, White, Nos. 
° 


=] 
© 
ad 


Silver Lake Co.: 
Braided Nos. 8 to 12 ine. 
Si:ver Lake A, r Ib. 
A White, S50; 

$1.00; Linen, § 
White, 88¢; Drab, 
stone, 7T0¢, 

Wire. 

new ist, 


Hemp, 
Silver Lake 
v0c; Eddy 


Picture— 
Tinned, 15: $8. 20 ft. 

Coils 
Brass, new 

yd. coils i 
Turner «& Stanton Co... 

E. H. Tate Mop «& Cordage Co.: 

Wire Picture d 
ey RNERS— 

. D. Kees Mfg. Co.: 
No. 41/0 Metal Bldg., 
No, 6/0 Metal Bldg., per 
No, 106/0 Mtl. Bldg., per 
COTTERS—Spring— 
Spring cotters in packages 
COUNTERSINKS— 

C. E. Jennings & Co.: 

Countersinks Nos. 001 & 7, 

16 


CRANK RELEASE— 

Sandbo Ball Bearing.... 
Ls eae “te 
White Round Crayons, Ca: 100 

gro., $8.00, $8.50, $9.00 na 80. 00 

according to grade. 

Joseph Dixon Crucible Company : 

No. 520, Red, per gro. . $10.80 
CRUSH ER—!Ice— 
Alaska Freezer Co.: 

Toy Town, each.. 


CUPS— 


dist, 15 It. 


1000, 
1000, 
1000. 


$12.00 
13.50 
16.00 


per 


6% % 


-25@30% 


$4.00 


Priming— 
Morgan Mfg. Co.: 

Priming Cupa 
CULTIVATORS— 
Pull-Easy Mfg. Co.: 

PEC Hand Cultivator, 

ner doz., 
2 Wheel Cultivator, 
per doz., 

Jr., 
per doz., 4.75 
Jr., 
per doz., 

ver doz, 


-50&20 % 


$12.00 
34,00 


rEW 


PEJ 1 10 in. Hale. 


PEJ4 4 ft. Hale. 
PE 5 War Garden. 
CUTTERS —Glass— 

Crescent Co.: 
Crescent No. 
Fletcher, Terry Co.: 
Glass Cutters .. B0@50% 
Meat and Focd— 


S. & W. epupertte : 
Small, No. 

Family, le 

Large Family, No. 
Hotel, No. 47 


P 


Bluffton Slaw Cutter Co. : 

Rapid Slaw and Vegetable Cutter, 
No. 0, per doz. with metal box. 
$15.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On Nos. 0, 1 and 2, 
extra 8% disc. in gross lots. 

DAMPERS— 
Parker Supply Co.: 
Damper quadrants........List net 


DisPENSERS—Liquid Soap— 
Chas. Morrill Soapurn, ea. 

$4.00; No. 
No. 

2 —_: 

$3 3.50 
‘0. i, 


$4. 00. 


wall, 
2.50; 


$3.00; No. 5 slab, 


DRESSING—Belt— 

Jobbers’ Mfg. Company. 
Blue Ribbon Stick, } Vv 
Paste, 5 & 10 MD cans, 
Liquid in gal. cans, 


DRILLS AND 
sSTOCKS— 
wist, Bit Stock... 
Twist, Taper and Straight 
Wire Gauge, 


Jobbers’, 

Blacksmith 
Brace Drills for Wood 
Gooddell-Pratt Co......... 
Ratchet, Parker's .. 

Brick. and Stone— 

Star Expansion Bolt Co. 
Parker Supply Co 
DRIVERS—Screw— 
Crescent Co.: 

No. 12 .. 


to 
é 


DRILL 


hank, 


No. 18 
Gooddell- Pratt. 
liyheld Mfg. 

High voltage 
M-B Tool Co.: 

Insulectric 
ee Arms & Mfg. Co.: 

Vest Pkt, No. 246, “~ doz... 
Millers Falls, , we oe. 

$20.61; 12, r $ 

21, $20.61; 

Pexto Solbar 
Pexto No. 9.. 


DUMBWAITERS— 

Sedgwick Mach. Works: 
List Jan’y 15, 1918 

Sedgwick: 
Sedgwick Hd. 


Company: 
Electricians. . 


Power Elevator, 
iY 


E AVES TROUGH— 


Galvanized Steel . 
Galvanized Toncan 
Copper 
dee 
we. 
ELBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 
all sizes to 6-in 70 
Squares, all sizes to 6-in ' 
Copper, all sises.....+..... sec 
Verdinand Dieckmann Co.: 
Plain Round and Round 
zuted gal. steel, 
29 Gauge 
26 Gauge 
24 Gauge 
Square Corrugated A, 
tugon galy. steel. 
29 Gauge 
26 Gauge 
24 Gauge 
EMERY— 
“Sultan” Brand: 
25 lb. and up, per ib 
10 lb. cans, per can 
5 Ib. cans, per can 
1 lb. cans, per can 


ENGINES—Chemical— 
0. J. Childs Co. : 
Copper ‘lank, 40 gal., ea. 
$225.00@$450.00 
20 gal., ea. 
$75.00 to $100.00 
Steel Tanks, 40 gal., ex. 
$165.00 @$ 100,00 
EXTINGUISHERS—Fire— 
O. J. Childs Co : 
Utica, ea. 
Childs, ea. $ 
~~ -Hx Fire Appliance Co.: 
Nu-Ex Fire Killer, 1 doz. 
No- Ex Auto Extinguisher, 
lots 
In lots of 
over 
EVELETS— 
Solid head, per 1000...... 


F asTENERS—Casement 
H. B. Ives Co.: 
Casement 33! 
Cord and Weight— 
II. B. Ives Co.: 
Ives Patent 


Iron 


also Cunductor Mipe aud Et 


Corru- 


B and o¢ 


Steel ‘Tanks, 


lots. .5% 
1 doz. : 


25° 


to 50, 


Corrugated— 
Acme Steel Goods Co. : 
Saw Edge 
Plain Edge 


Plain Edg> ..... 
Stanley Works: 
Saw E 


FAUCETS— 
Cork Lined, Common, 


Metallic Key, Leather Lined 
ed Cedar...... 
Petroleum 
John Sommer Waucet “ta. 2 
Diamond Lock 
Peerless Tin 
Boss Tin Key 
Victor Metal Key 
Duplex Motal 
I, X. L. Cork 
Reliable Cork 
O. K, Co j 
Chieago Cork 
Washington Red Cedar.... 
Leader Butternut Key 
FILES—Domestic— 
Best Brands ieee eel 
Standard Brands ’ 
American BOK 107 4! 
Arcade SOKLOXT 14° 


404; 


Lined.......L 
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Guaranteed 





fo wear 


ag 
= 

) See ; 

xa 











at least 


one year 


WHAT other brake lining 1s 
guaranteed to wear 
one year? 


AS No 


other lining offers 
similar assurance re- 
garding wear— 





becomes the biggest factor 
in sales, satisfaction, service 





THE RAYBESTOS COMPANY 


BRIDGEPORT, CONN. 


























neiamenmeninias 

Delta Brand 

Delta Utility . 

Delta Swiss Patte rn. 

Eagle os 

Great 

Kearney 

McClellan .... 

McCaffrey Aer. 

McCaffrey Precision 

Pattern) ore a 

Nicholson 

go 


- rton 


FIXTURES—Fire Door— 
Ktichards-Wilcox Mfg. Co.: 
No. 102, Monarch 
Mutual 
Fusible Links, No. 96 
Grindstone— 
Net Prices: 
inch 15 
Per doz. 
FLAGS— 
Prismolite Co.3 
Whirlyflags, 
Whiriflags, 
FOB 


Western . 
& Foot HOK1OKT 
soniont 2 
Standard. . -40&10% 
(Swiss 
-osckdst, net 
410K&10°% 


HOKIORT YQ % 
net 


Smith 


17 


- $6.80 7.33 8.20 


Auto, 
Auto. 


per % doz.$4.50 
per doz... 8.00 
Mealy Mfg. Co.: 

Bullet Fobs, per 

Military Khaki 
FRACT 

Crew L c C 
FRAMES—Grindstone— 
Net Prices: 

Inch 17 

Per doz... $7.33 
Athol Machine Co. : net prices 

Iron Grindstone Vrames. List + 20% 
FREEZERS—Ice Cream— 
Alaska Freezer Co.: 

Alaska 4-qt., each.. 

North Star 4-qt., 

North Pole, all metal, 

per doz. 

Peerless Freezer Co.: 

Peerless, 4-qt., list, $5.20.....3 

Frezo, 4-qt., list, $4.70.......30% 
Ensign-Bickford Co.: 

Hemp 

Single " 

Double Ts 

Beaver Brand 

Charter Oak 

Anchor Brand 

Clover Brand 

Reliable Gutta Percha. ‘$11.2 


ATES—Molasses and Oll— 
E, ©. Stearns & C 
Lack-tast Pattern’ 
GAUGES— 
Marking, Mortise, 
Athol! Machine Co. : 
Depth, Screw Pitch 
Center . 
GAUGE GLASSES— 
Durand-Koering Glass © 
Gauge Glasses Sx1Z 
doz., $1.08; %x16 in. 


30% 


510% 


2 ney 4 
—_ net 
net 


Steam 
in, per 
per doz 

$1 


GIMLETS AND GIMLET | 
BITS— i 


Gimlet Bits. Gro. 
Common Dbi. Cut.... 
German Pattern, N 

$19.80; Nos. 11 & 

Single Cut Gimiets 

Nail, Metal, No. 1, 2 

Spike, Metal, No. 1, $8. 00; 2, $9.00 

Natl, Wood Handled, No. 1, | 

$4.50; 2, 

Wood nents, ; 

 S $8.00; aD 


os: 2 
12, $12.50. 
Asst per gro. 
$4.00; 2, $5.00 


10, 


$5.50 
Spike, 


GLOBES—Gse— 
Safety Wire Ges Globe 
Protect-a-lite Inverted 
right, per doz., $2.50 
gross ° 
Provect-a-lite Inner Wire ; 
per doz., $1.20; per gross, $13.50 
GLUE— Cents per iv, 
Cabinet 
Common Bone 
, liquid, bottles or cans, 
with brush . 
Fish, lquid, 50 pall, 
per gallon ... 
Foot Stock, W hite 
Foot Stock, Brown. 
Medium White 
Marine— 
Ferdinand & Co.: 
Jefferys, small 


bulk, 


$Y.0U 


Company: 
and Up 


15 @ 20¢ 


Ul i25@$1.75 


.22@27¢ 
30@40¢ 
L. W 
Marine, cans, 
25% 
per Im. 
12¢ to 40¢ 
per gal...$4.65 


Marine, Jeffery's, 


Waterproof, liquid, 
GONGS—Steei— 
PP. Wall Meg. supply Co 

Foot or lilood, Streec “Ratlway._ 

Spring or Locomotive 
+ wipe gga Axie— 

” grade: 

tins, per apt a 

, pail, per 

Ie ap ih ng 0 

24¢ ; ib. cans, 
cans, 26¢ per Ib. 

itomobile— 


pr 
1-ib, 
14 /b. 
Dixon's 
per Ib., 
2 Ib. 


r in tubes 
Motor Oijils 
A. W. Harris Oil Co.: 
Harris Vrans 
15¢, and 
5O Wb. tin, 
$4.83: 10 1b 
tin, $1.17: Harris 
Transmission tarease 
16¢ and % 
Ih We FO tb. tin, 
2% Ib tir 85.18: 
2.15 > Ih, tin 


Compound 
1% bbis., 


Light 
bbis. 


HARDWARE AGE 


June . 12, 1919 











Harris } 

Bbl., 

tins, 
tins, 
6 to Case, 
tins, 12 to 

3 TD tins, | 


American Electrical Heater Co.: 
Am. Beauty Table Grill, 12 
GRINDERS— 
American Grinder Mfg. 
List Aug. 1, 1918. 
American i 
List Aug. 1, 
Champion .. 
Athol Machine H 
Bench Grinders ............20% 
Cheney & Son: 
err er Net List Price 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each 
No. 14 (Mechanic 


. 1» 
; 10 Ib tins 
a) fe 


eu. 


ea. 


ea .§8 


Co. : 


Ss. 


Special, No. 

M) $2 
No. 15 
5M) 

No. i 


(Mechanic Specia 


175 Railway (irinder,. 
51 (Best 


63 «(Farm 


No. 
No. 
No. Special, 

No, 271 
No. JOv 


(Hummer) 

(Power Beuch Grinder) 
$8.36 

(Power Bench Grinder). 

$10.90 

. $5.24 

List.. .40% 


No. 310 
No. 86 Tool and Sickle. . 
Star Spec. Mfg. Co., New 
Hytield Mfg. Co.: 
Perfect Emery 
Wonder Electric 
Wonder Ft, Power. 
Valve— 
Mossberg Company: 
For Fords, 607 Improved 
M-B Tool Co.: 
M-L beep {naate. 
doz., $12 . ° 
Adjustable hae Valve Grinder P 
Guards— 
Superior Spring'Hinge Co.: 
Door Guirds 
GUARDS—Nose— 
Acorn per doz 
B--Co, per doz 
Flexible, per doz 
GUNS—Shot— 
Iver Johnson : 
Champion Single Barrel, 
$11.00, $1 > and 
Double Barrel. $28.00 


ALTERS AND TIES— 
Cow new list, per 


Wheel. .... List, net 
List, net 
sist, net 


Frank 


List 


£14.50 
Iiamimerless 


Ties, doz 


Halters .... Py 15% 
Niagara Falls Metal Stamping Works 
Premax Special Halter & Coil. .15% 

Cow Ties and Tie Outs -List net 
El. Rugg & Co.: 

Web Halters .. 0606.00 seen 

Jute Rope Halters and ‘Ties. ..25% 

Sisal Rope Halters and Ties. .25 7, 

Cotton Halters and T 

Cotton Livery Ti 

Leather Halters 
HAMMERS — Handled 

mers— 

Maydole new list: 
Blacksmiths’, Hand 
Bricklayers’ . 
Furriers’, Driving 
Machinists’ Ball Pein 3 
Nail, Adz Eye oe0 
Riveting 
Tinners’ 

Note.- treme 
prices are enrewimeatels 5% higher. 
Pexto, Machinists : 331, &5% 
Pexto, Nail Li + 25% 
Vaughan & Bushnell Mfg 

Vanadium Nail, per doz... 

No. 11% V. & B.. p 

Brick— 

Bros. : 

Steel 


Ham- 


estern state s 


* $15.00 


r dozen. 11.00 


Wm. Rose 
Crucible 


& 


with a 


1h 18.76 
Heavy Hammers and Sledges— 
- to 5 
Over 5 Ib.. 506104 
Magnetic— 
A. R. Robertson 
‘Horseshoe Magnet 


” tack ] 4 
50¢@$2.00 | > 
Billposters $1.15@$2.50} > 
HANDLES— 
Cross-Cut Saw— 
Atkins .. 
Mechanics’ Tool— 
Auger, assorted . ..gro., 33.500 $4.00 
Brad Awl ..... "990. $1.75 @$1.85 
Chisel Handles, Ass'd, pr. gro. 
Tanged Firmer, Apple.. .$3.00@ 
$3.25; Hickory $6.00 @ $6.50 
Socket Firmer, 
$2.35; Hickory 
rocket Fra ing 
File, assorted 
Hammer, Hatchet, &c.. 
Hand Saw, J arnished, 
Not larnished 
Plane Ha 
: Fore, 
Co.: 


Jack, doz 
Grover File 
Grover File “e indles 
Nicholson Spu Ferrule 
Handle, New ‘List 


List + 
dos~..- 





Tinned -per doz., $1.65 


HANGERS— 


erally quoted per pair, 
and Parlor Door Hangers per 
set with track, dc. 
Allith-Prouty Co,;: 

House Door 

Accordion Door 

Garage Door 
Grithin Mfg. Co.: 

toller Bearing, No. 11, 


-20@ 45% 


$15.00 
85% 
or nae Ex. was No. 


Bull ly $24. 00... 
liuut, Hielm, Ferris & C 
Cannon Ball ... 
20th Century 
Flexo 
McKinney Mfg. 
Roller Bearings, 
Anti-Friction 
Hinged Hangers, 
Pittsburgh Trolley List Net 
f. E. Myers & Bro., Stayon; O. K. 
O K Adjustable; Sure Grip; wane 
Grip Adjustable; Sure Grip ‘Tan- 
dem, Sure Grip ‘tandem Adjust- 
able; Tandem Adjustable; Myers 
Garage, new lists......... 3343 % 
New Way ‘Tandem and N. 
Tandem, new lists......... 33's 
Giant Tandem, new lists... .: 33!3 So 
Giant Tandem Adj. ‘tubular, new 
33! 


50&10% 


.P doz. $15.00 
@ doz. 11.86 


Nos. 1 and 2..5 


King Charm, 


lists .... 
Faultless ‘Tandem and 
Tandem Adj. Covered 
National Mfg. Co., % doz. : 
Big 4, $12.00; No. 66 
Proof, $16.00; No. 77, 
Proof, $17.00; No. 88... 
Richards-Wilcox Mfg. Co.: 
Hangers, Nos. 147, 247 
Roller Bearings, Nos. 
43 
44, size 1, $12.00; ene 2, “Fv. on 
mS. friction, No. 42. 
No, 44, sizes 2% and 


Folding | 76 ¥ B. BR. 


ae 


% 
I aultle ss 
331. 0% 


Storm 
Storm 

‘ 
- $19.00 


37 


‘3. 
926.908637.00 
Swivel 


Trolley B. 
dD. No. 
= 


Troiey B. D. No. 
mae 

Wire Goods Co.: 
Common, 17 in, 


Tro, 
Tourists, fold’g nick’d, 
Picture— 
Moore Push Pin Co.: 
oore’s Push-less Hangers, per 
doz. packets, 80¢; per gross. $9.00 
Screen and Storm Sash— 
National Mfg. Co.: 
Screen and Storm Sash Ilangers, 
No. 80, Jap. Automatic, 
1 


No. 0411, per 
4.25 


per doz.85¢ 


80, Sherardized. . 

Kees Mfg. Co.: 

20 Kees (Gossett) 
doz. 


No, 
Y. D. 


No, screen, 


Wrought Hasps and Staples... 
Griffin's Security Hasp. 
McKinney's Safety No. 


HATCHETS— 
Regular list, first quality. 
Second quality ......... 
Comnion 
Pexto 
HEATERS — Automobile and 
Carriage— 
Chicago Flexible 
‘lar Carbon 
Clark, No, 
2.50; No. 


Bs2 


Ay + 


List 


54 
15 


Shaft Co.: 
3ricks, doz., 
5B. $2.25: 
7. nibs 
; TX, $4. 8A, 
D $10.00; Big Hit 
Assortment, 7? $17.00; 
Peerless Asstmt., $19.50; Ju- 
nior Asstmt., No. 1, $9.50; 
Junior Asstint., No. $9.75. 
Tank— 
Ferris & Co.: 
oeach oe 
ch 


Helm, 


No. 
No. 


Standard 
Standard 
Harvard No, 
Iiarvard No. 
Black Jack No. 

2 F'l't Grate 


Black Jack No. 
enen 


HINGES—Blind and Shutter— 

Wrought Steel Gravity Locking Blind: 
Doz. Sets with Fastenings, No. 
1, $1. 65 without Screws. 

Surface, No. 3, $0.90; No. 
Varker Wire Goo is Co. : 
Hale & Benjamin 
Blind 

Stanley's 
No. 1647%, 
out screws, 
$3.65. 

Il’estern: 
With Latch 
Without Latch 

Jamb— 

Lawson Mfg. Co.: 

Steel 
Brass .«.. P 
Miscellaneous— 

Griffin Mfg. Co. 

Fleur de Lis” Surface 
doz. prs. 

Lawson Mfg. 
Lavatory, 
Matchless 
Screen Door, 
Surface Floor, 


ee aye 


4... $1.25 


Automatic 
wel € 
‘Blind. 


with- 
screws, 


Gravity 
doz. sets, 
$2.65; with 


Gate— 
ob see ee cae ee 
.doz., $1.70 


Hinges 
$1.60@$1.90 


brass . 5 6 6ae 
Mortise "Floor. ‘earn 
Steel. ... B&G 
Nos, 500, “a00 


ce. 3 





900 


Note.—s#arn Door Hangers are gen- 
without track 
double 


— — — 


“N Steel.... 33410 
Jamb, ‘“‘Nu’’ Brass..... 83555 
McKinney Mfg. Co.: 
Small Surface Embossed 
pre. 


Jamb, 


doz, 
DUES? GH 


Bomme: Bros, Pivot, Ball Bearing 
‘ 15494 
Spring— 
Holdback, Cast Iron...per 
Non-Holdback, Cast Lron, 


ber 


97r0.$12.9 


+ BH, 
Allith-Prouty Co.: " 


: red, 
Bowmer Bros. : 


Spring Butt Hinges. 


“ ; - 106 
Surface Floor, Bail v% 


Bearing, 
UK KZ I 
Mortise Floor, Ball Be aring bas 
Lavatory Hinges aa 
Lpgive soon se Spring Hinges ay 
Latch 
Non- -ttuldback Screen 
nas - Holdback 
Hinges, No, 
Non - Holdback 
Hinges, No. 
Holdback Screen Door, 
Chicago Spring Butt Co.: 
Triplex Spring Hinges... . 
Chicago Mortise Floor 


2100 


é 16% 
Dos" 
No. 960, 
-10&5% 
(000) 
15&10% 
HUU0U) 
SU0&20% 


Chicago Relax Floor 


Chicago Premier (4000), 
Chicago Ajax (3000). 
Lavatory Door Hinges. 
Chicago Screen Door 


Door 


- 10K5% 
(2000) 
40&10&5%G 
13000) 
25k 1085 % 

Door, 


Chicago Screen 


Non - _apetthae ‘kK 
Shelby “tavien Hinge Co.: 
Bue keye All Steel yes ok 


_Sereen Door $13.1 
No. 77 Sheet Steel "nianee . 


Screen 


ivi, 
_ @ Br. 13, 
No. 888, Non-Holdback, ® gr. $13.00 
Chief Ball Bearing Floor re 


Spring Butt Hinges 384 
adjustable Sc. Door Hinges.. 
Superior Spring Hinge Co.: 
Superior Floor Hinge 
Superior Door Holders 
Wrought Iron— 
Strap and T Hinges, &c.: 
Light Strap 
Heavy Strap 
—_ T 
oe ee OS List + 
Extra Heavy T... g 
Hinge Hasps ...... 
Cor. Heavy Strap... 
Cer. Ex. Heavy T 
CUE sncsaeeRerees 
ook SE is 
Heavy Ey@ wecccscceeeeL4¢ per Ib, 
HODS—Coal— 
wer ~~. dozen 
; Inch. 15 16 ; S 
Galv., funnel.. - $8.31 9.28 10.01 10.82 
Jap., open .... 4.74 5.27 5.8 
Galv., open.... 7.50 8.10 8.83 
Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel, Brick, No. 162........ 35% 
Steel, Mortar, No. 158. ay 
HOES—Eye— 
Scovil and Oval Pat 
Grub, list Feb. 23, 1899.... 
HOIST AND STRETCHER— 
Hall Jumbo Lloist and Stretcher, 
per doa. 51 
HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: 
Nos. 118, 119, Sure Grip...,..5% 
File and Tool— 
File Lolders and 


Nicholson 
Handles 
Sanitary Tooth eee 
Safety Wire Gas Globe. 
Per doz., 


Mealy Mfg. 
Warrior Bet Watch, per doz. .$3.50 


HOOKS—Beit— 
Nos. 1 to 15,. 


Bu 
Light. doz., $8.75; 
heavy 


sh— 
medium, $10.00; 
$15. 


Ceiling— 
Atlas Mfg. Co..... 
Shelby Seclag Hinge Co 
Coat and Hat— 
Atlas Mfg. C : 
Morgan Spring Co 
Parker Wire Goods Co.: 
Ring, No, 16, 

No. 10, 

No. 

No. 11, a) 
Shelby Spring Hinge Co. 
Wire Goods Co.: 

Crown, 45%; Chief, 

Chieftain, 40%. 

Co 


15&10% 
AMG 

1! 5&1 06104 G 
45&10% 

. 60% 


North Wayne Tool — 
Brooks ..--- 
EFarles ..... 
Grass— 
Bent shank, per doz..... 
North Wayne Tool Co.: 


Lawn Kin ng 
Bolte’ bg auneore 
Kom 
Little. 
Junio 
Quick. Clerk ass’tm’t 


Giant, 
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SUCCESSFUL 
IN TRACTORS 


because they’re_ spe- 
cially constructed to 
meet the excessive con- 
ditions encountered in 
the tractor motor. 


The Hel-Fi Line 


is one of guarantee 
performance which 
will create customers’ 
goodwill for the dealer. 
Write For Descriptive 
Literature. 





Yip ee) Me ie pea, ayy 
Yipy Wij A LZ , y*: 2 . ar 
Va A 


WOMB ND el 





FOR EVERY MOTOR” 


THE HELFI COMPANY, BELVIDERE, ILLINOIS. USA 
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Wall, etc.— Union Driving Lamps....... 35.90] No, 40 One Min. Single Tub, Can— 
C. T. Williamson Wire Novelty Co.: Kureka Driving Lamps...... 1d.”a Power, Swinging Wringer. $33.50] Fletcher, Terry wv. : 
“Wall, Picture, ‘kuumb, Moulding sestov Hand Lamps No. 41'Oue Miu, Singie ‘Lup, can Upeners . .30@40% 
peed vornice oa a ee . .BU% Pioneer Street Lamps.....ea. 4. Electric, swinging W ringery, tz Mig. Company: 
Puuch Bb . -B0% |LA1 CH ES—voor— Voss Bros. Mfg. Company; Se eer $8.50 


‘s- em National Mfg. Co.: Uc ean Wave 9. . an Kut, WOE BLOB. 0 0 0c ices 8.00 
— AND EYE TA Washburn, No, 28, per doz F Sunshine, Hand Power.. 


Bee , : ll Steel, No. 29, os, sec Vacuum, Land Power....... E Packine— : 
Malleable Iron... .80 . 10 & 10% Pn Ps Mig og hie Gus riattorm, No, G-1... — Asbestos, Packing, Wick and 
HOSE ATTACHMEN ial Bull Dog, Heavy, No. 125.....5% Platform, No, E-1, Electric. dY.% Kope. Qny Quantity...........60¢ 
Bartlett Mfg. Co.: 40%, | LAVATORY HARDWARE— Swinging Wringer, No. G-41.29.50 Hubpper— 
Hose Clamps coccccccceseee MOH |v vson Mfg. Co.: Platiorm No, bk 24, Electric. .69.75 (Fair qualsty goods.) 
a ae oa 8 50@80% Brass 0000 88 Wk5 % — Mfg. Co. : ‘ Sheet, 
William Sardané ; ; LEADVERS—Cattle— Nol _ _ arenes 99 2 ap Sheet, 
Hose Clamps, Garden Hose, Caxt | Small, doz., 75¢; large......++ $110] NO 2 Hench Minettics ea... 00.00) Sheet, . 
Brass, per doz 36@40¢ en co. en’ 6 — 56.00 dheet, — Gum 
sizes ’rismolite Co. : 7 » Tete Tort ae ee Sheet. KEE secccecccece 
at “Ste, ccconting to ouantity, Nu-Ruy, Auto, per pr.$2.00@$3.00] No. 6, Tilting Twin, Electric, en. |e ayy 
5U@5o % Sun-Kuy Auto Lens, per pair.$1.75 MALLETS— : Fibrotta— 
HOSE—Rubber— LEVELS— Bs ist + 604) Cordley & Hayes: 
FEIGCROCY. oo 0ecbiccsecescckitt + COLT 7 y 


Gorden Hose, Ya-inch: : b yon. 2 eed ont per doz.$12.01 | Lignumvitae 20.20.2222 lList + oo] Star, “‘Fibrotta,”” per doz. ..$13,00 


iy shee 13 <t1icRory and apple- 
J. Sunds & Sons: less 66% % | 4 ners y Galvanizea— 

Carp. Aluminum, per doz, _ wood ... reeves List + 60h Net, per dozen 
Garvie ilose i4-inch: $24.00 to $72.00//MATCH BOX— Quarts, 8 w 2 4 4 
Competition Carp, Walnut, per doz., Marble Arms & Mfg. Co.: Light .. $3.30 3.80 4.30 4.75 5.35 
up ¥ . A $6.00 to $45.06 Waterproof, per doz.......$4,62] 7; x. heavy $5.75 6 

;. bly Gu mhsoaai d ; 163 Masons, per doz. . $15.00 to $54.00) 4 aTs__ poor— Cound Bottom 

ty 4 nte . 42% > aimed » — ave ores 
( ie reed "3 -in -oupled LIFTERS— Stove Cover Acme Flexible Steel...... i“ Fire Pails, Red 
Green, Fath.. COMPS: Morgan Sprivg Co. Cary’s Flexible Steel 7o| Painted ..\ $6.50 
Good quality sscceveceeesfte Straight Ldle., with ring, sis . Gace ae =e 
@ gro., $7.00] w;..., ;: “ae e S$. 90. 
CE TOOLS— Loop Hdle, ...... 9... gro., $9.00] Vite Goods Co, ; _ | PAINTS— 
Gitlord-Wood Co.t ; Transnm— , Elastic Steel, new list...+++20% | Charles H. Brown Paint Co.: 
--20%| rn & EL Mfe 10%] Mchimuey Mtg. Co Brown's pure linseed oil paint 
LIGHTERS— eat ea oem McKinney Steel ' Folding, stock — ordinary shades, 1 gal. cans.$3 26 
-lb., List + 40% | Davenport Mfg. Co.: Mek inner ass Seti: «Gana ‘jal, ‘ Brown’s Flat Wall Finish, white 
joe - *. o. Cigar, Electric, Model L, per doz. sizes, per sq. ft. ng pecial and emery shades, 
$1.74 1.68 1.72 1. 12.00 cans 
1.80 1.74 1.78 1.73] LINES— $ MiLLS—Coffee, Corn, Joseph Dixon Crucible Co. : 

Note—Some Western manufactur- | litre Clothes, 2} 18 19 20 = ——, Company : fo.88 5 Ta RJ 6.4 gal. 9 Cane 
ers quote lower prices. 100 fee $5.00 4.25 4.00) gov Sonne, | tee : z 
A ees, $5.05; 10 gal. hen 
American Electrical Heater Co. 3 si 5 fee 3.75 3.60 MIRRORS ‘ s., $2.47; 50 gal 

Pa cnc texibl ‘Bhatt’ Ca. esigeus: aos » orton, ba i. Couron-MeNeal Co.: 2.40. 

P oie : * " desta ; $6.00. .30&7 14 % Bails, Pee 2 Steel ‘'rench Mirrors, waterproof Hilo Varnish Corporation: pe 
rincess, ry id te re Mason Lines, Linen, Ya-tb. lined Khaki, per doz. cuses.$3.00 Milo Moiuauite White Enamel, ) 5 
' E - wo Hy ter Co.: Balis, per lb . ocsces$itel MOPS— Per db. ® gal. $7.50 | 
American Electrica eater o8 Samsou Cordage Works; Common Cotton .....List + 33% lilo Compo Coating (Flat ¢= 
meas om 00.'$11 00 and $15.00] . Solid Braided Chalk; ‘ Pre ee List + 333% Wall Enamel), @ gal. .$4 x0 J § 
Bar and Corner— | ne" gro.11.44 $12.85 $1881 $11.56] sive Fine List + 339% | beeldes Preetoa ou 

ia a Per gro.$11. $12.35 $13.39 $14. E. H. Tate Mop & ( ‘ordage Di-mel-ine Prepared Paint. Screey 

Richards witeos Mig. Co. Solid Braided, Masons’ Lines, Shade Best ‘1 i P Enawel, Stovepipe Enamel; 
Irons, List net ; Corner’ . Cord, &e., per doz.; White Cotton, Slash San . m % pints, ea. per gro.. $16'8) 
Nos. 77 ¢ - No. 31 53.08; No. 4, $3.90; No. . i-mel-in@ Enamel- Paint White 

JACKS—Automobile— 41%, $4.68; No. 5, $13.00. MOTOR MICA PRODUGTS—: and 6 colors; % pints, 

tite Mfg Oo; ¢ i Sanne D Spot othes Line: 4 adoclno ’ M% ew per gro., $16.80 

Reliable Auto & Motor Truck, || _ 5O ft., $11.17; 75 ft., $16,755 |.) Wee Bee ne nee $7.50) Di-mel-ine Gold) and = Aluminun 

Ne ; a we 3 5 liver. ft. Cl tha Li : ; pails, per case sg : 1 Paints, % pints, per gro., $16.80 

Ea. 2.00 1.25 2.30 4.50 4.50) Set i il sone ee$69.00 Motor Mica ‘Lire Powder, per gro,, PANS—Dripping— 

ae 20% w= oe fier gto-. >». t $9.80 | Stanaard List 20& 104 
i, nat eho 38. MOWERS—Lawn— Ret taerator, Galvanizeac— 

J acks—Wwagon— Chalk Lines, No. 3. Milbradt Mfg. Co., Power, Gasoline, h. 12 if 16 18 

ae tg < 130. a oO 15% ai "Non 3 oa 4} mat eon Pe wt Lawn Mower Works: PAPER ’ Bullding 7 o i as 

Steel No, 180... cece eeecseces Cord, No. 3% hen ae Ne ? yive “awn Mowe orks: — . 4 e= 
KETTLES— Awning Lines ......List + 206 Pennsylvania and Continental. .25% . Per Roll. 
Wagner Mfg. Co....... ....-List, net] Turner & Stanton Co,; geuney {vente aaa B. B... ;20% Resin sized Sheathing; 500 sq. ft. 

Solid Braided Chai, Mason's and jreat American B, B.....40&109 rolls, 36 in. wide. 

Kippvie TOoYsS— Awning Lines .....L List + 2 wae ——* 19 211 25 ibs. to roll..... 
ges ‘| Braided 304 5 21 in. 

pt polar alicia Bog Clothes Lines, White Cotton, Peunsylyania Trimmer, s- 50 vor. 

Kiadie-Kar Trailers .......88%%% ies Lines, List + 20% $12.00 40% Deadening Felt, 50 sq. yd. roils 
KNIVES—Bread— — Shade Cord, Cotton....List + 20%] Undercut Trimmer,$12.00 30% | 1] ,,36 in. wide, per tom $85.00 
North Wayne ‘Tool Co.: # dos es issi s Venn Vutting Greens: -*| Roofing, Rubber, see Rooting. 

Pees Senet Saree Savance—Automubite Acc ecial 428 16 16° 36%p Flint ana Emery 

° . e 7) . Acces . S b 
Butcher, Kitchen, ee re $24.00 28.00 32.00 36.00 25% | _| Flint Paper and Cloth. 30 & 104 


Foster Bros.’ Butcher, &c. wee List nid ; ee Penn Golf Ball Be ; aio 
June 30, 191 ~0020% aan ince Cork Insert for Fords, 9 9F 7 . 19 ss x Emery h List ne 


DrawIing— macnn © White 4 ’ " $34.00 88.00 42.00 25% — A a senerevens ez > 
Standard List . : : LOC 3 Penna. “Trio” ‘86 in. cut. Gornet Cloth TTY TIT 
CE Ee S Sis A Ae Goodrich-Lenbart Mfg. Co. : $950.00 |" }VoNe Tv: red 
Lis Goodrich Steering Column Lock Penna. Grand Horse..... 10% irre 7 
E. Jennings Folding Handle, abv , ACK Penna. Pony .......+++ 20% rely, per ton..........$61.00@ $63 M0 
List, net in 3 sizes for all cars, ea. .$5.20 , . ‘ 2-ply, per SR pariveans 
Jennings & Griffin, revised list, — el Compartment oe an Naics— Sply, DEY Oll...ccccese 
Nos. 41, 42 20% ia eMail , , . — Felt, per roll: 
Pexto No. 10. Fidg. Hdle, —_ list, All other =, —_. eeeaete “ Nails and Brads. Miscel- oes = r 
34 &5 % oi asn, Cc— aneous .. 40 “Ib, 
Hay— me Ives’ Patent: Cut and Wire. ‘See e-gaies Ropers. 
North Wayne Tool Co.: 0%. Crescent Hungarian, *‘inishing, pbhoister- uy : 
"Brovke é -+-$12.60) = Automatic Gravity Metal Sash, é oT, &c. See Tacks. ° — ns Feteh Mfg. Co.: 
Little Giant sees 11.50 Pinca A Pe ie Horse— esis Legend Tube Patch, ea. 
Iwan Bros. MrAuiirone | Jobbers’ Special Brands. No. 6 sent, & 90¢. 
Sickle Edge. ver doz......-$15.50] LOCKSWITCH— ond Same > | a noma ea Og 6 doz. assd, 10¢ 
Hunting— Goodrich- Seonant Mfg. (o.: erma-Loc Mfg. Co.: 


Marble Arms & Mfg. Co.: ; Goodrich, for Ford’s, $3. 50, : a Now 6 and larger. . er ae ema Loe Fabrice Pat: 
Ideal, 5 in., per doz... pe 25@33 1% % Unton Horse Nail a . 60 & § 
a oz. . . .833.00 : 
- ood 9 st $30 60 M ACHINES—Boring— _ Star Oe 25% ‘E Bi ere 
8 in., per doz....$39.60 45] Millers Falls, Nos. 145, 146 p % /o Ricwani Patch. 
Expert,5 in., per doz. ..$30.00 1 Bach $12 ab aes Y 2% 3-in.| ea Bie Be at 
Joodcraft, 4% in., per doz. ce utting— = ¢ ¢ 387 
a per “$19.80 C. FE. Jennings & Co.: Brose Hes ff aged nal 1.20 g.- PENCILS—Carpenter— 
Base, 24-inch, Birch Maples Chandler's new list......+.+-50% sia . GF0., Sa alla Joseph Dixon Crucible Company: 
Rubber Tip qv0., $2.00 Washing— Uphoisterers’— : , No. 997, 7 in., Red with Bik. 
Cherry and Ozk gro., $4.40 | Dexter Company: E Brass cicvevecscvcsocvsve LAS Net : Bevel, $1; 
oO aie .doz., $1.70 Dexter Double Tub Power, Plated cccsooe 4 No. 538, 7 in. Dixon's 
Door, Mineral .. er md $1.80 Model 2P - 50.00] ‘rurner & Stanton Co.% Framers, Maroon, , 
Door, Por, by : peer 50 Dexter Double ‘Tub Electric, Nails, Furniture H Leads per gré 
Door, Por. Nickel. .......dos $4. Model 2E : 0. Nails, Matchiesther 1PICKS AND MATTOCKS— 
GLASS— Dexter Hand, Model DH.... 18.5 Plated 20% | Railroad 
Moore Push Pin Co.: “ruiser Vacuum Hand Power. 3.8 NUTS— Biank. or. Tapped— Contractors’ Picks 
Push Screw Knobs, % in. per. Dexter Climax, Model CE... 2 Cold Punched, C. T. & R.: 1 S—-Egcutcheon— 
MAS 3.666% - - $8.20 Duc he ss Fox er, ~ ! ar 35.0 Hexagon .... . List + $1.00] Brass 
juchess Bilectric, Model 38E 52.50 . J dies ) F 
. ADDERS—Store, &c.— Rawle Woodenware Co. : Square, ~ & R....List + $1.00 “ s 
Bicycle Step Ladder Company: livdra. Water Power... .ea.$14,00| [Zot Pressed: - oore Push-Pin Co, : 
Ladders, each $10.00&$15.00 | (6 Automatic Washer Co.: Square .ccceccccccce List + $1.00 Moore Push-Pins, per doz. 4 ‘a 
Track, per ft.. + 12% ¢&30¢) Simplex, Auto, Boiler Type. Hexagon weeeeeesse List + $ .00| et, 80¢; per gross.......--- a 
Myers’ Noiseless Store i gy m doz. $1: O ILERS— Ae tm hg ged yo 
33% % | yrayt; ie ’ \e and F q 
Milbradt Mfg. Co.: $13.5 50} Steel, Copper Plated f.o.b. New York points, carloads. 
Rolling Step Ladders, each $8.00 to wer, ea. 32.00) Chace, Brass and Copper 3 to 24 in esate 
$15.00; Tracks, per ft. 25 to 35¢ Mlectric, es ( hace, Zine Pea: ve ccvesvond 334% y 04 oo dace 
LADLES—Melting— Multi-Motor, ea, 32. Railroad, coppered 4 33 to 364 ss 
L. & G. Mfg. Co.’s Mst, Melting Cabinet, Blectric, €2....sess 105.00 R ilroad, brass v5 PLANE IRONS— 
and Plumbers’ .--List net} Oyo Minute Mfg Company : + Wall Mfg Sup niy Co.: aici Wood B h 
LANTERNS— Tubular— No. 5 One Minute Hand Re a Oita a poly : oo ENCH  scoscece 
kt. F. Dietz Co. : r doz. Washer $12.00] jeniron 1 Ollers PLANES—Wood— 
Wizard Short Globe 11.55 No. 1144 Bench Power Washer le “trop Bench, first qual 
Little Wizard Short Globe... 9.1! $39.00 | O1L— Bénch, second qual 
Large Fount Wizard, No. 2.. 2.6 No 15. Electric, Long sench 


ess 25% 





yy 
. bbis., 














fe] | 
Marble’s Nitro-Solvent, gun oll, 
2 Molding . 


Victor Hot Blast Washer . $6 2 o2., per 4 ‘on | PLIERS— 
+ a ; : é 6 07., pe me 
Monarch Hot Blast......... ; No. 27 Twin Tub Bench Washer, | oom — Button, » Mair quality, per doz 


10 

$4.67 s 10 $5. ‘4 $6.98 $8.52 

. $24.00 Gas Burner, fair quality, per dot., 
45% 5 in., $3.68; 6 in., $4.34 


Junior nin prea we dem 3f 1 Veg Dolly, 1 Vacuum Dasher, 

Buck-ye Dash Lamps i $54. 00| € rew Levick Co. 

No. 2 Blizzard cis ew a mie 3f No. 87 Twin Tub Electric Rench | YP ENF RS—Box 

Junior Wagon Lamps 3.72 Washer, 1 peg dolly, 1 Vacuum 0 | © has. Morrill, No. re Doz.. 
Octo Driving Lamps $83.00 


Inch 














10% 


8.50 
8.00 


$1.00 


3.00 
25% 
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5.00 
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CONVERSE 


NEW YORK: 142 Duane 


The Potter Hoy Hardware Co. 


Nash Hardware Co. 
F, P. May Hardware Co. 





pe. 


Street 


HARDWARE AGE 


e < 
. . 
- 
5, a 
«“ 
a . 


, 


Converse Tires are literally 
*“Miles Ahead” of ordinary 
Tires. Motorists come back 


for more because Sound 


Value is sustained at all times 


—Nothing left to chance— 
Fabric—Cord. 


Exclusive Territories 


JMADE IN NEW ENGLAND 





RUBBER SHOE COMPANY, Malden, Mass. 


Service Branches: 


EXCLUSIVE DISTRIBUTORS: 


Bellefonte, Pa. Stratton-Warren Hardware Co. . 
Fort Worth, Texas Wm. Stockhoff 
Washington, D. C. 


McGowin-Lyons Hardware & Supply Co., 


Mobile, Ala. | Sloss & Brittain 





CHICAGO: 618 W. Jackson Blvd. 


Memphis, Tenn. 


Stauffer, Eshleman & Co. New Orleans, La. 


Failing, McCalman Company . Portland, Oregon 


San Francisco, Cal. 
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RED HEAD SPARK PLUG 
CORPORATION 


(A New Organization) 


has purchased the Patent Rights and Good Will covering 








i 
J 


= 
aM 









x the Spark Plug division, sales and manufacture, of the 
B Emil Grossman Manufacturing Corporation of Brooklyn, 
N. Y. 


The Red Head Spark Plug Corporation has NO CONNEC- 
TION with the Emil Grossman Manufacturing Corpora- 
tion. 


Gui C2 ina Viltistone 
SPARK PLUGS 














are already well known throughout the United States and Canada for their superior 
quality, and we will maintain the same high standard as to design, materials and 
workmanship. ) 

Our new modern and fully equipped plant is devoted exclusively to the manufacture 
of RED HEAD PLUGS. 

In addition to our New York Plant we own and operate a Laboratory and Insulator 
plant at Newtown, Pa., where the Vitristone Insulators are now manufactured. 


Increased manufacturing facilities insure larger production and prompt deliveries. 


Write for catalog and 
dealer’s price list. 











Red Head Spark = Corporation 


261 Broadway New York, N. Y. 
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aanstanaeanaaameSeeSe EE 
A Message to the 


The opportunity now presents itself for American manu- 
facturers to reach out and increase their business in for- 
eign countries as well as domestic trade. A wonderfully 
organized clearing house for this is being established. 


GRAND CENTRAL PALACE —the largest exposition 
building in the world, occupying an entire city block right 
in the heart of New York, shortly will become the World's 
Greatest Trade Mart—the central point of world com- 
merce. The Merchants and Manufacturers Exchange of 
New York, operating Grand Central Palace, has estab- 
lished foreign connections for export business in every im- 
portant city in the world. 

















The World’s Trading Center 


Beginning October Ist there will be opened permanent exhibits of products 
of the more important industries, eight huge floors being used for this, and 
four oiher floors for the numerous weekly expositions which have made the 
building famous. Manufacturers, jobbers, retail dealers and the host of 





foreign buyers will soon regard Grand Central Palace as the world’s trading 


center. 


Huge Hardware Display 


An entire foor—50,000 square feet—in this spacious building will be used 
by the INTERNATIONAL HARDWARE AND HOUSEFURNISHING 
EXCHANGE. Never before in the history of this industry has there been 
such a permanent Exchange conducted along international lines, giving the 
American manufacturer an opportunity to come in direct contact with the 
domestic and foreign buyer. Here will be found exhibits of the leading manu- 
facturers and distributors—all that is most modern—including many new 
products just being introduced to the market, giving the dealer the oppor- 
tunity to select his stock expeditiously. On other floors will be exhibits of 
products of many industries—some of them closely allied to the hardware 
and housefurnishing industry. The INTERNATIONAL HARDWARE AND 
HOUSEFURNISHING EXCHANGE will open on October 15th. 


A Dealers and Buyers Headquarters 


Dealers in the United States and Canada and foreign buyers may consider 
this Exchange as their New York office. It will be replete with conveniences 
and comforts to make the out-of-town dealer and visiting buyer feel at home. 
It is to become the great meeting place of buyer and salesman. 
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Hardware Trade 


GRAND CENTRAL PALACE, where all of the largest industrial expositions 
are held annually, is centrally located and convenient to all railroads, steam- 
ship piers, hotels, theatres and shopping districts. If you would keep up 
with the procession of progressive dealers in your own line—if you would 
expand your business and grow—you cannot afford to miss visiting this great 
trade clearing house—and the sooner the better. Mark October 15th on 
your calendar now. 


You will see the march of the world’s industrial progress during the Recon- 


struction Period starting from the GRAND CENTRAL PALACE. 


For further information address 


International Hardware and Housefurnishing Exchange 
Room 421 405 Lexington Ave., New York 
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Grand Central Palace 
New York City 
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bush and Wee 

$16. 35 $16.7 75 
Ve Be & Puritan, 

Same as Little Giant 

Diamond, Gras 

$15. 00@$15.50 
soe Weed. 


5.25@$15.75 
Swift Cutter, 
bume as Black Diamond 
sETS—Awi ‘ 


attle Giant 


Le 


sroostock, 
Diack 


Black Diamond [us * 


and 100i 
Miliers Falls Company: 
Tool Hoiders, per doz.: 


Nos 1 5 6 
$12.89 $15.98 $22.37 $12.45 
Cellar Window— 
McKinney Mfg. Co.: 
Japanned, per gross, sets. --» oe 
Galvt — PPS 
National Mf 
No. 70 ioacnanined, @ doz....§$2.10 
Knurled 
Swau's, Knurled, ® gro.. 
Rivet— 
Regular List 


S 

Chas. Morrill, Inc.: 

Per Doz. 
No. 1 $18. 00 
No, 1 | 
No. 95, 
Special, ! 
Nos. 3 anil ¢ 
No. 5 - nher... 
creen Door— 
McKinney 5+ Co. ; 


Japabucd per gross 


> #, 
hand 


setS...- 
$25.00@S5-.00 
Plated $32.00 @336.00 
SHARPENERS—Razor Blade— 
liyticld Mfg. Company: 
Hatfield Machine 
SHAVES—Spoke— 
Iron 
Wood, d 
Milicrs Baits ¢ 
Nos. 1, $9.52; 2, $17.44 
SHCARS— oon Iron— 


.-doz. $1.98 


3 1n., pu.vU 


net per doz, 


Yin, 

4.45 dos, 
4.25 dos, 
2.15 dos, 


$3.55 
11 $3.25 


3.95 
3.75 


Best .. 
Good . 
Cheap $1.50 1.75 
St At Jiimmers, oe.: 
Best Quality Jap— 
6 7 8 
$5.00 5.75 6.50 
Best Quality Nickel— 
6 7 8 10 im. 
$6.40 7.25 ‘ 13.00 
lailors’ Siears 40& 10% 
Pruning— 
Bartlett Mfg. Co.: 
‘Iree Pruners, Nos. 1, 3, 4 and 
Ti7 1K saw.. 25% 
Tree Prune rs, Nos, 808 and 
5 POs czaens List net 


10 in. 
10.00 


Clyde 
No. 
5408, 


. $26.40; 

. per doz., $23.00; No 
$20.00; No. 5406, per 
$8.80; No. 5407, per doz., 
511.00; 8 ft., $11.75; 10 


$14.18; 


« $15.50. 
Pexto No. R 70, per doz., 
$0. 15; No. 


No. £ $7.00; No. 60, 
Tinnere® Snips— 
Steel Blades .... 
Steel Laid Biades 
gyro Mfg. Co.: 
ver 
20 and ov. 
Grildin Mfg. 


Snips..... List net 
.. List net 
Co.'s 6% 
New list, te 
1819 Original. 
. &. & W. Samson 
Smith & lem 
“Red Devil” 
Viking, each 
SHELLS—Brass, 
Remington Arms - 
Cartridge Co. : 
First Quality, all gauges.. 
Club, 10 and 12 gauge 
Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gange 
League, 16 and 20 gauge 
Target and High Gun 
Idea! and Pret mier. 
Rca mington Arms - 
Cartridge Co.: 
Arrow, 10, 12, 16 and 20 gauge, 
25 


10, 


Em 


pty 
Union Motalltc 


Nitro Club, 
New Club, 


New Club, 14, 


Peters Cartridge 


League, Black 
Referee, Semi-Sr 
Target aud Iiiigh 
less . 
Ideal and 
Remington 
Cartridge 
New Club Black’ Powders 
Nitro Cinb, Smokeless 


Prer nier 18% 
-Unior Metallic 
18% 

Powders 
18° 

Arrow, Smokcle:s Powder 18% 

SHIELDS— 

Parker Supply Co.: 


Lag Screw ShielZs...........-.75% 


HARDWARE AGE 


SHOCK ABSORBERS— 
Arrow, etc., Hist set....$200.00 
Star Specialty Mf. Co.: 

Star Cantilever, per set...... $3.50 
WX, per set 
SHOES—Horse, 
l’.0.b, Pittsburgh: 

Iron or Steel..per keg. 

SHOT— 

Drop, up t 3 

Drop, B and 

Chilled 

Dust s+ 

SHOVELS, ‘SPADES “AND 
SCOOPS— 

Plain Back: 

First and second grades..List net 

Third grade weer 

Fourth g7@6e@ .cccocccvee List net 

Hollow Back and Back Strap Shovels: 

Rr List net 

SUCORE BUREE os cocresove List net 

Third and fourth grades..List+5% 

Back Strap Eastern and Western 

Pattern Scoops: 

l'irst and second grades 

Third and fourth grates. 

Baldwin ‘tool Works: 

Viain Back, No. 2 Black, 
Dollar Brand, per doz... .$16.00 
Pinnacle, per doz........ 14. 97 
Semper Idem, per doz.... 13 3.71 
Knox All, . 

Snow Shovels— 
Long Handle, steel blade Type. 
SIEVES AND SIFTERS— 
Hunter's Imitation, per gro.. 
Hunter's Genuine, per gro... 
SIGNS— 
Lebanon Machine Co, : 
LEB—IRON, Highway, 
$12 2.00 @ $50.00 
Streer & eieeniieg Stand 
. $30.00 


Mule, 


.$6.75 base 
25-1b, haa 
ivo'ss wee enaeeee $2.10 
larger 3 


ey 
. List net 


. $10.50 


-$20.00 
- $23.00 


Comb, 
ard 
Traffic ... 
Traffic, with light 
SINKS—iron and Steel— 
Burnes Mfg. Company: 
Cast Iron, painted, 
and smaller. (Low 
Cast Iron. painted. ) 
and larger, (Low List) List + 5% 
I rey & Grosjean : 
L& 
SKATES —ice— 
Conron-McNeal Company: 
E xtension Rocker, Hockey: 
Men's aml Loys, per pair: 
Polished 
Polished and plated 
Gicls’ and Ladies’, ad wate 
Polished .. w% 
Polished and ‘pl: uted. 
Extension Bobs or Scooters, 
pair, polished 
Polished and plated 
Roller— 
- — B.B. 


36 


in. 


-15% 


mal 
Self Contained, 
per pi 
No. 1008 Girls 
No. 150 Boys 
SNAPS—Harness— 
Domestic List + 404 
Nisgaura Fails. Metal Stamping Works: 
Niagara Harness 
SNATHS— 
Grass Scythe, per doz........$10.53 
Bush, per dod....ccccceceeee $13.68 
SNIPS—Tinners— 
See Shears. 
SOAP—Automoblie— 
A. W. Harris Of} Go. : 
Harris Motor Soap, bbls., 25¢ | 
and % bbls. per Ib., 26¢] @ 
5 Ib. tins, en. $7.38; 10 Ib. - © 
tins $3.05; 5 Ib. tins, ea. © 
$1.65. 
SOLDER— 
Half eS ES PO 
1 


Re 

SPITTOONS— 

Indu-Namel per doz 
No. 1 25.00 
No 
No. 2 

SPOONS AND FORKS— 

Silver Plated— 

Good Quality 

Miscellaneous— 
& Pere ree davereeneve 12! 
German Silver 


Tinned Iron— 

Tea 
Table wcove 
SPRINGS—Door— 
Chieago Spring Butt Co.: 

Chicago (Coil) . ° 

Reliance (Coil) 
Lawson Mfg. Co.: 

Steel 2585 % 


Mo gan Srring Co.: 
++-B% 


Perfection ° 
Carriaae, Wagon. Etc.— 
1% in. and larger: Per 100 Ib 
Black 
Half Bright 
Bright 


Wagon Seat— 

Painted Scat Springs: 
per pair $1.00 
1.15 
1.68 


117 


4 #2 

1'A # -fer pair 
SPRINKI ERS— ~Lawn— 
Stuber & Kuck Co,: 


Per doz.. Nox. 1 & 4, $64.45; 2 & 





5, $4.95; 3 & 6, $3.10. 








SQUARES— 

Nickel Plated Steel and Iron. 

Rosewood Hdl. Try Squares and. 
"-Bevels 

Tron Hdi, 
Bevels ... 

Athol Machine. Co. $ 
Combination . 

Pexto squares . 


SQUEEZERS—Lemon— 
Wood Porcelain Lined: 
Cheap 
Good 
Tinned lron: 
Low Grade ....... 
Medium Quality . 


Good 
Iron, Porcelain Lined.... 


STAINS— 
Charles H. Brown Paint Co.: 
Woodlife, ready a, 1 
cans, per gal 
STALLS—Cattle— 
Hunt Helm-Ferris Co. : 
Star, Steel 
STANCHIONS—Cattle— 
Hunt, Helm, Ferris & Co.: 
Star ..... 
STAPLES— 
Fence, Bright, $3.80: 
Galvanized, $4.50 f.0.b. Pittsburgh 
Poultry Netting....Per 100 lb., $6.50 


STEELS—Butchers’— 
John Chatillon & Son: 
Chatillon’s..List June 80, 1917, 


2 
-List 80, 
20% 


whet nau and ‘- 
25% 


Per doz. 


gal. 
+ 90@$1.25 


+ +20% 


cervercccccsccecs ssO% 


‘o 
June 


Foster Bros.’. 

1917 os 
STEELYARDS— 
Peck, Stow & Wilcox Co., 

List + 20&10% 

STOCKS, DIES AND eager” 
Sets 
Hand Taps, % to linch........ 
Hand Taps, smaller than % in..45¢ 
M.S. Taper Taps Nos, 2 to 12 inc. 


O5& 5% 
M. S. Taper Taps, 
STOPS—Bench— 
Chas Morrill: 


Nos. 
Per doz... .$18.00 


STRAPS—BOX— 

Ame, Embossed, 

Cary’s Universal, 

Stanley, Twinrod, 

STRETCHERS—Wire Fence- - 

Hunt, Ielm, Ferris & Co.: 

Elwood Rod, No, 191, per doz., 

11 


larger 


CABEB..cccece 10% 


Elwood Pattern, No. 190, 
doz. 
Little G fant, Sr., per doz 4 
Star, No, 482, Plain Bearing. $14. 
Star, No, 482, Roller Bearing, 
15.é 
Fr. J. Townsend ; 
Yownsend'’» Wire Fence Stretcher 
per doz, oi .$13. 00 
SWATTERS—F ly— 


soyquet—Brownseon Co., 


SWEEPERS—Carpet and Vac- 


Per Doz. 
$43.00 
30,00 
48.00 
52.00 
47.00 


uum— 

Bissell Carpet Sweeper Co. : 
Am. Queen, Cyco B.B. Nic. 
Crown Jewel, Jap’ q i ittings ; 
Elite, Cyco B.B. . ° 
Grand, Cyco Th. iB. 

Grand, Cyco B.B. 
“Grand Rapids, 
Nic 


Nie 
Jap 
I ¥ 00 
“Grand Rapids,”’ 
Jap. 35.00 
Gre and Rapids, Vacuum vee 
Nic ° 00 
fioeae hold 
Jap. 
Iarlor Queen Cc ¥CO B 
Prine . Cyco B.B. 
Standard, Nickeled 
Standard, Japanned 
Superba Vacuum Swpr., 
Universal, Cyco Bearing Nic. 38,00 
Universal, Cyco Bearing Jap. 33.00 
Subject to quantity allowances 
Prices guaranteed by manufac 
facturers against their own decline 
to Dec. 31, 1919. 
SWINGS—Lawn and Porch— 
Myers Low Down Roller. 
ow 


Vacuum 
00 
3.00 
00 
oo 
00 
00 


sc re 
Fittings.. 
Fittings. ¢ 
Nic. 


Myers Porch Swing, 
NOw 


T ackLe—Fishing— 
Wise Sportsmans Supply Co 
“Jim Dandy’’ bait, per ons. 
TACKS— 
Carpet, Bill-fosters, etc. 
List + $8.80, base, pew 100 Ib. 
Finishing Nalis— 
Copper Nails per Ib., 55¢ 
Copper Tacks per lb., 61¢ 
Trunk Nails, 
ist + $8 80, base, 
See also Natis, Wire. 
Double Pointed— 
Pointed Tacks List 4+- 204 
Thumb— 
Moore Push-Pin Co.: 
Brass, Nos..... 81 32 83 
%in. Min. ™% In. 


- $6.00 


“per 100 Ib. 


Double 


wl 





Per doz,, 60¢ 65¢ T5¢ 


June 


1914 


Nickeled Steel, 
Nos, 


Per doz., 7 
Solidhed Lhump 
sortment No. 
No, 24 asstmt 


Handitax % in. steel, per 10w0, Ly 


TAPES—Measuring— 

American Asses’ Skin..List + yu. 
Patent Leather rid} 
| Ree 
Lufkin Rule 


: hoe Se 
aeK Dh replay As 
: ts 4 4 


List +% 
oes 00 ee 


Wiebuse Ll ‘é 
Chesterman’s . tall 


Chestermau’s’ 
etc, 
TAPS— 
See Stocks, Dies and Taps. 
THERMOMETERS— 
din Case, Cabinet, Flange, Dair, 
New list, 25 


Steel, 


Coeeeeerserereseses 


TIMERS— 


_oae Auto Engine &  Suypiy 
re } 


Milwaukee Timers for Fords, ea.$29 


TIPS AND BUMPERS— 
_— Tip Co.: Box Complete, 
1: 


» 60¢; ; 
Bumpers, pe vr gro., 
o, 45¢; 2, 
Wood Deg ‘lips, per gro., 
$1.80; Stetson Tips. 
Slotted ‘herew ‘Tips, per ‘gro., Nos, 
231, $2.25; 232, $2.2 50; 233, 
$3. 00; ae ree 


=~ 
Rocking Chair 
75¢ 


TIRES AND TUBES— 

MeGraw Tire & Rubber Co 
McGraw, Ribbed Tires 
$17.40 ea. : 30x3% in 
34x4 in., $39.45 ea 
McGraw Tubes, Red Tube, 30 4 
in., $3.90 ea.; BOX%14, S485 « 
34x4 in., $6.85 ex 
Combination Red, 30x3 in, a 
30x3% in., $4.30 en. 

Star Ruby ber Co. H 

Star 


50x38 
$23.05 ea 


Tires 


Cement— 
C.. Cheer & BOR... sk ccecsscue 
TOOLS—Haying— 
llunt, Helm, Ferris & Co.: 
Ilarvester and Peerless 
Carriers 
T = ia ‘Track Llangers and Brac k 


Slings, Forks, Pulleys, 
BP. Kk. Myers & Bro.: 
liay Fork Unloaders; Myers 
Double Rail; Myers Single 
Rail; Clover Leaf and Fauit- 
less, and all wood track fork 
unloaders .New _lists, 33 
Sling Lnlonders rm §& 
Clover Lent. and Cross 
Yew lists, 33's" 
rack and Steel ‘track F 
° . New lists, 33 
All Myers Forks, except Harpoon, 
Nellis & Walker, 
New lists, 33 
Pulleys, Harpoon 
Walker Forks 
lists, 25 


Hay 
33! 


oie 


Ail Myets 
Nellis and 
all Slings.......New 

Saw— 

Simonds’ Crescent: 

Nos. 340 and 842. 

Hammers ‘ 
TRACK—Barn Door, 
Griffin's: 

Hinged Manger, ® 100 ft., 

8-16 in., $8.50. 

(Innt, Helm, Ferris & Cc 
20th Century, ak Ny Der 100 ay 


Flexo, per 100 ft.... 

McKinney Mfg. Company: 

Hinged Jlauger ‘Track 
11 


Fy 

30 
&c.— 
1% 


1% x 3-16 Track 
T rolley Track 
Myers’-Stayon ‘Trac k. 
Way, Giant and 
viar Trac 
Faultless self-cleaning 
Ne 


a Ne 
a 


My 
Her: ules 


ie He rele 


National Mf¢ 
Braced Rail, 
@torm-Proof Rail, per 

Richards-Wilecox Mfg. Cv : 
Common ' 
— | 

50 Saw ws 
lag Ser ‘Trew “Rail, No 
Gauge Trolley Track 


Co. 3 
per 100 ft 
wan 


$85 
ft $24 " 


Hinged Tang 


No f 
Nos 
$7.75: 
69, $9.50. 
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hee 5 7 =A “ « se > . a4 eS ; . 
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Hay 
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vers 


ngle 
guilt 
rh 
— From a well known toy dealer (name on request) comes the fol- FOUR SIZES 
i lowing: No. 2—10 months to 14 years 
3 : : . a) No. 3—1'% years to 3'4 years 
00, “Horsie-Toddlers certainly do pay for display and advertising space. No. 4—3'4 years to- 5 years 
3 Sold out first warm week. When can you make delivery on 25 No. 5—5 years to 7 years 
rks (twenty-five) dozen assorted sizes?” Packed six of a size in cor- 
~ : rugated cartons. 
Orders totalling 37 carloads of Toddler Toys were refused by us eniiet Seiktet Piamien 
: las imply b the dealer demand swamped us. Dealers — ate ae 
30 ast year, simply because the dealer de wamipe ° ule tion Case containing one 
want Horsie-Toddlers because their shape, color and durability No. 2; two No. 3; two No. 4, 
1% makes them sell practically on sight. and one No. 5. 
. Horsie-Toddlers are being advertised with full pages in the Satur- 
ot day Evening Post. You know what that means with your cus- 
a tomers. It will make Horsie-Toddlers more than ever the whirl- 
¥ wind seller of all wheeled toys. 


at ORDER THROUGH YOUR JOBBER 


+ THE RICHARDS - SCOTT COMPANY 


200 FIFTH AVENUE NEW YORK CITY 


1 
ant 
_| ee 
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Hero, Adj. Track, No. 19.....20% 

Adjustable age ‘landem ‘trolley 
Track, No. 

Royal ajentable ‘Vrack No. 


TRAPS—Fly— 
Balloon, Globe or Acme, gro. 
Harper, Champion or Paragon, 
gro., $21.00 
Bafety Wire Gas Globe Company: 
Columbus Sanitary...per doa. $1.00 
per gross $10.5 


$15.00 


Ga 
Niagara Falls Metal Stamping ba? 4 
Lightning 
Clincher 
Oneida Community 
Victor— 


Size 


Per doz. 
With C bains 
$ 3.2 


3. 85 


1227. 81 
Mouse and R 
Mouse, Wood, Choker, gro. ar F 
M , Round er Square IV i 
ouse q er ane 
Lovell Mfg. Co.: 


Sure Catch 
Sure Catch 
Wood Chokers, 4 
Niagara Falls Metal 
Works: Enticer Rat.... 


Oneida Community Ltd.: 


Mouse 


Stamping 
15° off list 


Net per gr 
Victor Mouse $2.60 
Victor Rat . ; 
Holdfast Mouse ....-+++eeee+ 
Holdfast Rat 
Official Mouse 
Official Rat 
Out o’ Sight Mouse 
Out o’ Sight Rat 
Wood Choker, 4 hole 
Out o’ Sight Mole.. 
No. 44 Pocket Gopher 
End o’ Mice, 1000 
Bushel Baskets—Net per basket. 
2% gr. V. or II. Mouse 
With tripod 
4% doz. V. or H. 
With tripod 
Combination 
With tripod 
TROWELS— 
Wm. Kose & Bros.: 
Phil. Pat. Wd. Hdls. 
$11.35 11.85 12.50 
10 


10% 
Wide Heel, Wi. 
1 2 


.00 
2.60 


Bushel 


13.00 
11% in. 


11% in 
BH. C. Atkins & 

Plastering 
TRUCKS—Warehouse, &c.— 
McKinney Mfg. Co. : each, net 

No. 1, $21.50; No. 2, $18.50; 

No. 1-A, $24.50; No. 3, $15.50. 
TUBS—Wash— 
Nos. 1 2 3 
Gal., per doz.......$10.75 $12.50 $14.50 
Cypress— 
zagle a Mfg. Co.: 


3 
oF 8. 50 $12. 00 $10.50 List+5% 
TURNBUCKLES— 
National Mfg. Co. Screen Doo 
No. 195, Japn’d, per dozen. $1. ‘20 
TWiNE—Miscelianeous— 
Flax, ” and %4-lb Ba’ls: 
SS re rr 65¢ 


Cotton Seine, Per %. 
Soft Laid thread—9, 66¢; 12, 65¢; 
larger O4A¢ 
Medium Laid thread 6, 71%4¢; 9, 
O'4¢; 12, 65%4¢; 15 to 42, 65¢; 
larger sy “Ir AGE 
Hard Laid "thread—9, PLA: 12, 

09¢; 15 to 42, 6%2¢; larger, 66¢ 


Staging, 2 to 4 oz. bails, iw bar- 
rels, 65¢; in 5-lb. socks 5 
Trot Line, in balls, % to 3 Ib., 
in barrels, Nos. 1, 2 and 3 ib., 
er Wb. os os 
Cotton Wrapping. white, 9 
to Ib.: 
Common -45 to =~ 
Good ... oe 
Cotton W ‘rapping, 
5 balls to Ib 
American abd 2-Ply, 
Y-lb. 


nate .65¢ 
balis 


var cone 
65¢ 


balls oe 28¢ 
American 3-P ly Hemp, Lib. om, 


nudia 3-Ply Hemp, 1¥%-lb. Balis 
(Spring Twine) 

India, oa, Dark Hemp.. 

India 3-Ply Light Hemp. . ‘ 

, 4 and 5-Ply Jute, Y- lb. “Balls, 

25 @ 28¢ 

Common India, No. 18... .27@30¢ 

No. 264 Mattress, % and y, 
Balls, according to quality 


Cable laid Italian, No. 1 
Italian, A, lb., No. 1 
Wool, 3 to 6-Ply.... 


V arNisHEes— 
Hilo Varnish Corporation: 
Hilo Flat Finish, per gal., 4 
$4.00 z 
llilo Floor Finish, per one S$ 
(25 
& 


Hilo Varnis h 
gal., .oU 
Montauk Paint Mfg. Co.: 
Di-mel-ine Furniture 
, pints, per gro 
Di-mel-ine Varnish 
% pints, per 
VEHICLES—Children’s— 
Arden Mfg. Corp.: 
Roly— Autos, per dozen, 
$55. 00 to $81. 
per dozen, 
$21.00 to $42. 
per dozen, 
$30.00 to $34. 
VENTILATORS—Sanitary— 
Cloth Window 
Continental Co. : 


Remover, = 


Varnish ; 
16. 


00 
Roly—Kurs, 
00 
Roly—Pets, 
50 


Per doz. 
Continental No. 92, 9 in. high 
adjustable, 15 in. to 26 in. $4.00 
Continental No. 93, 9 in. high 
adjustable, 23 in. to 37 in. 
wide 
Continental No. 
aujustable, 31 
wide 
Continental No, 96, 
adjustable, 34 in. 
wide 
Continental No, 1 
high, adjustable, 
37 in. wide 
Continental No. 
high, adjustable, 


94, 
in. 


9 in. high, 
to 49 in. 


9 in. high, 
to 59 in. 
15 
in, 


in. 


23 to 


31 i 


Athol Machine M0 H 
Hand Vi 
Chicago Flexible Shaft c $ 
Stewart H'd'y Worker, 3 
Parallel— 
Athol Machine Co.: 
Simpson 
Standard .. 
Starrett. Improved 
Vise Attachments, 
600 Line, Stationary Jaw. 
60v Line, Swivel Jaw, 
List +3214 
Millers Falls Oval Slide Pattern, 


n. 4 
58 $5.19 


oe2e 10% 


20.00.25 % 


5% 
---40% 
2545 % 


3 3 
$1. 94 $2.30 $2.80 $3. 


Lis 
oral List + 10&10% 
yi List + 25% 
Athol Machine 
Combination 
Parker's Combination: 
87 Series 
J. U. Williams & Co.: 
Vulean Chain Pipe 
Portable— 
P. Martin & Sons: 
Vise, Stand & Pipe 
plete, either chain 
vise 
With vise, 
Without vise, 
Without vise or legs 
Wood Workersa— 
Athol Machine Co.: 
Simpson 
Standard 
renege age mega 
Adamson Mfg. Co.: 
Adamson, Model *R, 
ved Model T, 
Model U, 
- Model 8, ° 
A. Shaler Company: 
5-Minute, $1.50; in dos. lots. 


a. 
Bender, com- 
or hinged 
$17.00 
less legs.....06- 15.50 
with legs..... (13.00 
11.5 


“ 


C. 
30% 
t 


Ford—Tube—Kit 
Tube-Kit 
Ford-Kit 
Vul-Kit 
Motorist’s 
Model 


Warrce IRONS— 
Wagner Mfg. © 
WAGONS—Coaster— 
Hunt, Helm, Ferris & Co.: 
Overland and Star ........--20% 


Electric 
$12.50 less 





WARE— 
Enameled— 
Lalance & Grosjean Mfg. Co. 
Agate Nickel Steel Ware. 
El-an-ge 
All white Enamel........Net 
Vollrath Co.: List March 1, 1919: 
New Idea Kettles, Cast Iron. .30% 
Imperial Lioliow Ware, Cast lrou, 


30% 
Enameled Ware, 


White 
and White, Special 
B 1 


Steel, 
10% 5; 


Iron and Aluminum— 
Wagner Mfg. Co.: 
Iron, Hollow 
Cast Aluminum........... List, 


WASH BENCHES— 


Eagle Woodenware Co.: 
Folding Wash Benches, per doz., 


$17.00 
WASHERS—Bibb— 
Durst Mfg. Co.: 
Dumaco, all sizes, per 100 


: Cast— 
Over “%-in., bbl. lots, per 100 ib. 
$8.00 


net 


— or ee” 
Size bolt. .5/1 4g % % 
Washers. $13. 40 12.50 ul 40 11.20 11. “0 
per 100 1 
Usual phd for less than full kegs. 


Leather, Axle— 
Bee vcccvescces 
Patent 


Coil: 


eee tae 
22¢ 04«—25¢ = ¢ 34¢ per box 
WASHING MACHINES— 
See Machines—Wasbing 

WASTE—Cotton— 

White per lb. Colored per lb. 
No. 1 13%@14¢ No. 1 ,.+.--9@10¢ 
No. 2 12% @13¢ 


Wo. 8; coaere 12¢ 


WEANERS— 
F. D, Kees Mfg. 


WEDGES— 
No. 727 Calf, per doz..... 
No. 828 Calf, per doz 
Oil Finish 
WEIGHTS—Sash— 
Per ton, $65.00, F.0.B. N. 
WHEELS—Well— 
Bt. 60 16 GR. ccccecccccocccce cdl 


WHIPS— 
Featherbone Whip Co.: 
Drop ‘Top **Featherbone’’, per doz, 
2.75 @$7.00 
Straight Featherbone, buggy. 
75@$7.50 
Straight ‘‘Anti-W halebone’ *, 
ugey $9.00@$14.00 
“Rubber Bone’ .....$9.50@$12.00 
WHITE LEAD AND OXIDES— 
National Lead Co.; 
~—_ White Lead, Dry and 
) 
Kegs 


Co.: 


Y. 


in ~ 
Ib, 25 & 50 Ib. 


- 12 
1 IY¢ 


100 Ib. 
13¢ 
5 Ib. 

16¢ 15¢ 

Dry, Red Lead and Litharge: 

eS are 13¢ 

In 25 and 50 Ib. kegs 13',¢ 

eo eee lt 

Red Lead in Oil: 

In 100 Ib. kegs 

In 25 and 50 Ib. 

In 12% Ib. 


Lots of 500 or more, less 


Lots of 1 ton or more.. 
WINDOLATORS— 
Prismolite Co. : 

Nos. 91, 2 

No. 5 

Nos, 

No. 
WIRE—Barb— 
See Market Report. 


-10&2 1% % 


Fence— 

Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: Per 100 Ib. 

6 and 9 l.c.l. 1000 5 
and over to retailer .base $3.80 
Smaller sizes take fence 
extras: for smaller 
uantities, viz.; to 999 

b. and 100 to 499 Ib 

extras are charged. 
Galvanized, subject to same 

conditions 
Coppered, subject to same 
conditions 
Tinned, subject to same 
conditions . base $4.70 
Stone— 
Less than car loads to retailers. 
Bright and Annealed 
Nos. 16 17 18 19 20 
Per 1001b.,$7.20 $7.50 $7.95 $8.45 $9.00 
Spooled— 
Annealed and Tinned.... 
Brass 
Copper 
Retailers’ Assortments, per box .$4.25 
E. H. Tate Mop & Cordage Co.: 
Copper Spool Wire 30-10% 
Rrass Spool Wire 
Black and Tinned ‘Annealed Spool. 
50-5 % 
wIiRE Goons— 
Steel Wire Goods. ..-+++++000+- 854 
Brass Wire Goods.....seseeeeee 854 
Cup and Shoulder Hooks.. . 75% 





== 
Wire Goods Co.: 
Bright Wire Goods. 
Brass Wire 
Cup and Shoulder Hooks.... 


S08 10810% 
ae 
+ 15% 


WIRE CLOTH AND 
TING— NET. 


List Sept. 1, 1917 
Galvanized Poultry Netting: 
Before Weaving 
After Weaving . 
Screen Cloth, 12 Mesh, 
ft.; Painted Black, 
vanized, $2.70; 


Per 100 7 
$2.25; Gab. 
iF Mesu, Bronze, 


$9.00. 
Standard Galv. Hardware 
100-ft, rolls, 24 to 48 in, 


No. 
No. 
No. 
No. 


No. 


Grades; 
wide, 


Galvanoid Electro, galy: nized 
after weaving, per 100 sq. ft.; 
12 mesh, $2.75; mesh, 
$3.20; 16 mesh, 70; 
mesh 
Gilbert & Bennett Mfg. Co.: 
Regular ‘‘Peari,’’ net, 


Ex. 


a 
New York’ Wire Cloth’ © by. $ 
Screen Cloth galy., per 100 sy. ft, 
Opal. , Mine Coated, 12 mesh, 
= 75 14 mesh, $3.20; 


esh . 
nayneies Wire Co. : 

AluminA Rustproof Electro Zine 
coated after weaving, per 100 sq, 
ft., 12 mesh, $2.75; 14 mesh, 

teas’ 16 mesh, $3.70; 18 mesh, 
ner KT ate ge R Back, 12 mesh, 
55 mes 5; 16 
$3.15. nea, 
WRENCHES— 
Be, ee 
lligator or Crocodile 
Drop Forged S.... 
Stillson pattern .. 
Genuine Walworth, 
Athol Machine Co.: 
Rapid Transit 
Art Metal Works, 


0-108 
Stillson. nase 
. «+» List, net 


Bemis 's 
Adjustable s° 15%; Adjustable 
S Pipe, 15% ; Str’t Hd’le Auto, 
15%; Briggs Pattern, 74% 
Combination Bright, ‘ 
Steel Handle Nut 
Combination Black 
Merrick Pattern 
Motor No. 
Steel Handle Screw 
es Handle Screw 
Genuine Knife Hdl. 
’ Genuine Steel Hdl. 
re ore Key Model. ‘List, net 
fist + Saaee 
2% % 


N ° 
Agricultural oe 
Pexto, Stillson Patn.. ° 
Keystone Mfg. Co.: 
Keystone Ratchets 
Westcott ‘‘S’’ 
Lakeside Forge Co.: 
Drop Forged ........ 
Adjustable 
Frank Mossberg Company : 
Sterling No. 1, N. P., ea.....} 
No. 7 $3.70; 
10, $9.00; No. 14, $15.50; 
No. 20, $2 20. 00. 
Niagara Falls Metal Remsieg Wa 
Single and Double Vestpokit.. 
Prismolite Co, : 
Universal Grease Cup, per doz.$6.00 
Richards-Wileox Mfg. Co.: 
Shark Adjustable Pipe 
Wizard Adjustable Ratchet... 
Whitman & Barnes Mfg. Co.: 
Agricultural 
Alligator Pattern, Bull Dog.. 
Machinist, K. H., case lot. 
Less than case lots....... Net 
Railroad Specigl, case lots...7%% 
Less than case lots Net List 
H. Williams & Co. 
Agrippa Chain Pipe and Fittings, 
25&10% 
.15% 


Socket, Set 


Vulcan Improved Chain Pipe. 


WRINGERS—Mop— 
Bouquet-Brownson Co., 
Family, per doz 
Eagle Woodenware Mfg. 
Eagle Mop Wringer and 
Combined: 
Domestic 10 qt., per doz.... 
Standard 14 qt., per doz.... 
Janitors 22 qt., per doz.... 
White Mop Wringer Co. : 
Household per doz. : 
No. 2 Small Size, West. 0 


No. 3 Fam. Size....... $32.00 
Janitors’, per doz. 

No. 0 Extra levee. ... $40.00 
‘o. 0O Extra Large. 23 $48.00 
No. 1 Hotel Size $33.00 


5 Round Mop.. 


WROTE TO 
Mealy Mfg. 
wos Water, 


+. . $15.00 
Company: 
Bucket 











